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V. BimomocTi npo guceprauiio
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Tema gucepranii:

1. CTpyKTypHO-CEMaHTUYHi OCOOJIMBOCTI TEPMiHOJIOTIi MapKETUHTY HIMELbKOI Ta YKPaiHChKOI MOB.

2. Structural and Semantic Peculiarities of Marketing Terminology in the German and Ukrainian languages.

Pedepar:
1.V puceprauii 34iiICHEHO 3iCTaBHUI aHaJli3 CTPYKTYPU ¥ CEMAHTUKY rajy3€BOi TEPMiHOJIOTIi MAaPKETHHIY B
HiMEeNpKil Ta yKPaiHChKill MOBaX 3 METOIO BCTAHOBJIEHHS YHIBEPCAJILHUX i crienn(iyHMX 0COOIMBOCTEN.

Po3risiHyTO KOHLENii MAPDKETHHIY B CIIEKTi CUHEPTreTUYHOCTI 3 MOTO TEPMIiHOJIOTIYHUM CKIIAIOM.

OxapaKTepr30BaHO TUIIOJIOTiYHi 0COOINBOCTI TEPMIHOCUCTEMU MAPKETUHTY. BCTaHOBJIEHO Hail61/1b1l TPOAYKTUBHI

MOJieJli TBOPEHHSA TEPMiHIB MAPKETUHIY HiIMELBKOI Ta YKPAiHChbKOi MOB. JJOCIIiZIPKEHO KOPITYC iHIIOMOBHUX

3aII03UYEHb K [IPOBIIHOrO MWIJIAXY ITONIOBHEHHS TEPMIiHOJIOTI] MapKETUHTY HiIMELbKOI Ta YKpaiHCbKOI MOB,

donetrxko-mopdosioriyHi mpormecu ajanTaiiii iHIOMOBHUX TepMiHiB. [IpoBeIeHO TeMaTUYHUM aHAaJi3 TePMiHOJIOTii

MapKETHUHTY, SIKUI1 YMOXJIMBUB BUOKPEMJIEHHS! CIMHAZISTHY TPYI Yy JOCTIiI)KyBaHUX MOBaX. 3/iICHEHO 3arajlbHUM

OIJISA[, TEMATMYHOI Opranisallii Ta BU3Ha4Y€HO OCHOBHI TEHIEHLIil DO3BUTKY TEPMiHOJIOTi MAPKETUHIY HIMELIbKOI Ta

YKpaiHCbKOI MOB. YKJIaJIeHO HiMELbKO-YKPaiHCbKUM CJIOBHUK TEPMiHOJIOTI] MADKETUHTY 3 KOMEHTAPEM.



2. The thesis is devoted to the contrastive analysis of the structure and semantics of the terminology of marketing
in German and Ukrainian with the objective of revealing its general and distinctive features. Marketing conceptions
have been considered in their synergetic relationship with the respective terminology. Typological peculiarities of
the terminology of marketing have been established. The most productive models for building marketing terms in
the contrasted languages have been determined. A corpus of loanwords as a primary means of replenishing the
marketing terminology in German and Ukrainian has been studied, the phonetic and morphological processes of
adoption of borrowed terms have been described. Thematic analysis of the marketing terminology has been made
which permitted to single out 17 groups in the German and Ukrainian languages. The thematic arrangement of the
marketing terminology in the German and Ukrainian languages has been outlined and the principal tendencies in
the development of this terminology in the compared languages have been defined. The annotated German-
Ukrainian glossary of marketing terms has been compiled.
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