O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMeP: 0412U004775
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 22-11-2012

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 'yaxoBa Haramist MukosaiBHa

2. Gudkova Nataliya Mukolayvna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 10.02.02
Ha3zBa HayKoBoi creniajJibHOCTI: Pociiicbka MOBa
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS
OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
JlaTa 3axHcCTy: 25-10-2012

CreniaJbHICTh 3a OCBiTOIO: 7.02030302

Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeliagai30BaHOi BY€HOI pagH): [l 26.001.19

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKuil HaLiOHAbHMIA YHIBEpCUTET iMeHi Tapaca

[IleByeHka

Kog 3a €IPIIOY: 02070944

Micqesﬂaxon)KeHHﬂ: ByJI. Bononumupceka, 60, M. Kuis, KuiBceka 06:1., 01033, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuil HauioHaIbHMI yHiIBEpCUTET iMeHi Tapaca
[lleByeHKa

Kopg 3a €IPIIOY: 02070944

Micue3Haxoa>KeHH: 01033, m. Kuis, ByJI. Boslopumupceka, 64

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koy TeMaTHYHHX PYOPHK: 16.41

Tema guceprauii:
1. CtaHOBJIEHHS KOHILENTY "EKCKII03UBHICTL" y POCIICBKOMY IPYKOBAaHOMY peKIaMHOMY TeKCTi XIX-XXI cT.

2. Formation of the concept "Exclusiveness" in Russian printed advertising text of the 19th-21st cent.

Pedepar:

1. luceprauio IpuCcBsI4YEHO AOCIIIKEHHIO KOHLUENTY "EKCKII03UBHICTD" 3 ITOIJISAY MIOTO CTAHOBJIEHHS B POCIMCHKIN
IPYKOBaHIN peKJiami JOPEBOJIIOLINHOIO, PAAsSIHCBKOrO i cy4acHOro nepionis. Ha 0CHOBI aHasi3y IpyKOBaHUX
PEKJIaMHUX OT0JIOIIEeHb [IPO NPOJAXK TOBAPIB €KCKIIIO3UBHOI CIIPSIMOBAHOCTI TPbOX pepepeHTHUX IPyIl
"[Tappymepis;, kocMeTuka", "TIpukpacu, rogMHHUKY", "ABTOMOOIII" BUSIBJIEHO TeHJIeHLlii GOpMYyBaHHS, CTAHOBJIEHHS
i pO3BUTKY KOHLENTY "EKCK/IIO3UBHICTL" y Pi3HI icTOpMYHI epioay, BU3HAYEHO BIUIUB €KCTPAiHIBaJIbHUX YNHHUKIB
Ha €BOJIIOLiI0 KOHLENTY. JloBelleHO, 1m0 KOHLEeNT "EKCKIII03nBHICTD" - e PeHOMEH, IK1I 3MIHIOETHCS B 4aci; BiH
dikcyeTbes ppeliMoM "Pexsiama eKCKII03MBHUX TOBapiB", CTPYKTYypa SIKOro TakKoXX MiHMBa. EBosonis ppeiimy
BiZOyBa€eThCS B HANIPSMKY Bifl IPOCTOTU [0 CKJIAAHOCTI (POPMaJIbHOTO BUPAKEHHS], PEECTP O3HAK KOHLENTY
"EKCKJII03MBHICTB" 3MiHIOETBCS. Y JOCHIIKEHHI IIPOAHAII30BaHO i MOPIBHSAHO (GPENMOBI 03HAKU €KCKJIIO3MBHOCTI

iMaHEeHTHO KOXHi¥ peepeHTHiil rpyIi Ta Ha piBHI y3araspHeHOro Gpeimy B pi3Hi epioy akTyastisalii KOHLENTy.



JloBeneHo, 0 03HAKM €KCKIIIO3UBHOCTI MAIOTh Pi3HI IPIOPUTETHI NO3ULLiI B JOPEBOIOLIMHOMY, PaIsSHCEKOMY Ta
cyyacHOMY (parMeHTax akTyasisallii KOHLEITY, 10 CBiYUTh IIPO CTabiIbHICTh OJHUX O3HAK, AEBaJIbBALl0 IPYIUX
Ta 3pOCTaHHS NOTeHLjany TpeTix. O0pasHuil CKIAJHUK KOHLENTY TaK0XX PO3LINPIOETHCS Y IIpoLeci Horo
CTaHOBJIEHHS. PETPOCIIEKTMBHE OCMUCJIEHHS KOHLENTY J03BOJIsIE PEKOHCTPYIOBATUA KOHUENT "EKCKIII03UBHICTD" Ta

BM3HAYUTU OCOBJIMBOCTI €BOJIIOLI 1bOr0 GEeHOMEHY.

2. The thesis is devoted to the studying the concept "Exclusiveness" from the point of view of its formation in
Russian printed advertising text of the pre-revolutionary, Soviet and modern periods. The analysis of printed

exclusive-goods advertisements of three reference groups ("Perfumes, Cosmetics", "Jewellery, Watches",
"Automobiles") reveals the tendencies of the concept "Exclusiveness" formation and development during the
different historical periods, defines the influence of extralinguistic factors on the evolution of the concept. It is
proved that the concept "Exclusiveness" is a phenomenon which has been changing during the time; it is fixed by
the frame "Exclusive-goods advertising" which structure is changeable, too. The frame "Exclusive-goods
advertising" evolution progressing from the simple formal expression to the complicated one there is a variation of
the list of the concept "Exclusiveness" features. The paper analyzes and compares the frame features on the levels
of either each reference group or generalized frame in different periods of the concept actualization. It is shown
that the features of exclusiveness have positions of various priorities in the pre-revolutionary, Soviet and modern
fragments of the concept actualization speaking for the stability of some features and the devaluation and growing
potential of the others. The figurative component of the concept has been expanding during its formation as well.
The retrospective understanding of the concept let reconstruct the concept "Exclusiveness" and determine the
peculiarities of this phenomenon evolution.

Jep>kaBHHH peecTpaniliHuil Homep [iP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIbBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi goKymeHTH Ha OIIIB:

BrnpoBaa>keHHs pe3yJIbTaTiB AHcepTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Cnyxan Haranig BitaniiBHa

2. Sluhai Nataliya Vitaliivna

KBasigikanis: 1.¢inon.n., 10.02.02
InenTudikarop ORCID ID: He sacrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. CemeHiok Osier AHATOJIIHOBUY

2. Cemeniok OJsier AHATOJIIIOBUY

KBasidikanis: n.¢inon.n., 10.02.01, 10.02.02
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmanist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. MenbHUK fIpocnas I'puroposud

2. MesnbHUK SIpocias 'puroposud

KBasiikamis: k.¢inosnn., 10.02.02
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamnist:

IloBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu



VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

Moiicienko A.K.

Moticienko A.K.

FOpuenko T.A.



