O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0412U001996
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 19-04-2012

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. BonkoBa OJibra AHaToJiiBHA

2. Volkova Olga Anatolijivha

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi creniaIbHOCTI: 10.02.01

Ha3Ba HayKOBOIi CIIeNiaJIbHOCTI: YkpaiHCbka MOBa
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS
OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
JlaTa 3axHCTYy: 14-03-2012

CreniaJbHICTh 32 OCBiTOIO: 7.010103

Micue po6oTH 3400yBaya: HaujoHnanbHuii aepokocmiunumii yHiBepeutet im. M.€. JKyKoBcbKoro "XapKiBChKuii

aBialifiHMM iHCTUTYT"

Kopg 3a €IPIIOY: 02066769

Micue3Haxoa KeHHS: Ykpaina, 61070, M. Xapkis, By Ukanosa, 17
dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi CleliaJai30BaHOI BYEHOI pazu). K 64.053.05

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKMil HAlliOHATLHUT T€J]aATOTIYHMIT YHIBEPCUTET iMeHi
I'. C. CkoBopomu

Kopg 3a €IPIIOY: 02125585

Micue3Haxoa>KeHHS: ByJ1. AT4eBChKUX, 29, M. XapKiB, XapKiBcbkuiil p-H., XapKiBcbka 061., 61002, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH: XapKiBChbKUil HALIOHAJILHMIA I€/IATOTIYHMIA YHIBEPCUTET iMeHi
I'.C. CkoBopogu

Kopg 3a €IPIIOY: 02125585

Micue3HaxoaKeHHS: 61168, M. XapKiB, ByJl. AT4EBCBKUX, 29

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koy TeMaTHYHUX PYyOPHK: 16.21.33

Tema guceprauii:
1. VkpaiHChKUY peKIaMHUI TEKCT i peKJIaMHUI OpeH I, anmeplerilisi MOBHOTO 3HaKa

2. Ukrainian advertising text and promotional brand: apperception of linguistic sign

Pedepar:

1. O6'eKT - yKpaiHCBKUI PEKJIAMHUM TEKCT K KOMYHIKaTMBHA OJVHMIIS B 10rO MOBHOCTUJIICTUYHIN opraHisatlii Ta
IIparmMaTUYHUX HACTAHOBAX; META - 3'ICyBaTU Cleln(iKy CEMaHTUYHOTO, aCOLiaTUBHOTO 1 IIParMaTuYHOTro
IIOTeHIljajly peKJIaMHOTo O6peH/a sIK MOBHOTO 3HaKa, 1110 QYHKIIOHY€e B YKpaiHCbKOMY PEKJIaMHOMY TE€KCTi, 3 OTJIs LY
Ha anneplenTUBHY CIIPOMOXHICTh OpeH/a BIJIMBATH HA Aii pelunieHTa o0 BUOOPY TOr0 YU TOTO TOBApy; METOI U
- IeCKPUIITUBHO-EMIIIDUYHUM ([7151 3'CYBaHHS (POPMaJIbHUX, CEMAaHTUYHUX, (PYHKLIOHAJIBHUX XapaKTEPUCTUK
PEKJIAMHOTO AUCKYPCY); CTPYKTYPHOTO MOJEIOBAHHS (17151 3'sICYBaHHS B3aeMOZii BepbasbHUX i HeBepOalbHUX
KOMIIOHEHTIB PeKJIaMHOi KOMII03Ul1lii); KOHTEKCTyaJbHO-JUCTPUOYTUBHUM (/1151 BCTAaHOBJIEHHSI B3a€MO3B 13Ky MK
(GOpMaIBHUMM i CMACJIOBUMHU ACIIEKTAMU PEKJIAMHOTO TEKCTY); IEKCUYHOT O, CTPYKTYPHO-CEMAHTUYHOIO
(KOMIIOHEHTHOT0) Ta CTUJIICTUYHOTO aHAMi3y (17151 BU3HAYEHHSI JIEKCUKO-CEMAHTUYHUX OCOOIMBOCTEN YKPaiHCHKOTO

PEKJIAMHOTO TEKCTY); KOHL,ENTYaJlbHOTO aHAIi3y (17151 BUSIBJIEHHS KJII0YOBUX KOHLIENTIB YKPAaiHOMOBHOTO



PEKJIAMHOTO JUCKYPCY); OIIMCOBUIA (OJ151 TEKCTOBOI peNpe3eHTallil OTPMMaHUX Pe3yJbTaTiB), ONMUTYBAHHS Ta
AaHKETYBaHHS; HOBM3HA - BIIEPILE 3alIDOIIOHOBAHO HOBUI aCIIEKT BUBYEHHS PEKJIAMHOTIO IUCKYPCY, 30KpEMa
BUSIBJIEHHSIM aNlEePLENTUBHOrO MOTEHIialy PEKJIAMHOr0 6PEH/Ia SIK MOBHOT'O 3HaKa, 10 (PYHKIiOHYE B
HalliOHAJIBHOMY PEKJIAMHOMY TEKCTI 3 YiTKOIO [IparMaTU4HOK HaCTaHOBOO; C(POPMYJIbOBAHO OCHOBHI TEOPETHUYHI
[I0JIOKEHH ¥ HAYKOBUH IHCTPYMEHTApIN JOCIIAKEHHS, OKPECJIEHI TEHIEHILi], y3araJbHEHHS 1 BUCHOBKH, 1110
PO3IIMPIOIOTH i NOMOBHIOIOTh HAYKOBE BUBYEHHS PEKJIAMHOI iHTEpaKIii K [ICUXO0JIOTIYHO BMOTHUBOBAHOTO,
CYyCIiJIBHOTO MOBHO-KOMYHIKaTMBHOTO SIBUILIA B KOHTEKCTi IEBHOI HalliOHAJIbHO-KYJIbTYPHOI NapaIATMH; BUBUYEHO I
ONMCAHO TaKi aCNeKTH JOCiIP)KEHHS: PEKJIAMHMI 3HAaK Yy MEHTJIbHO-KOHLEINTYaJIbHUX JIOIMHAX YKPaiHCBKOi
KOMYHIKaTUBHOI CBiJOMOCTi, BepbajibHa penpe3eHTalisl yKpaiHChKOTO KyJIbTYPHOTO IIPOCTOPY B PEKJIAMHOMY
TEKCTi, BepOasibHi i1 HeBepOasbHi CKIaAHUKY KOMIIO3ULIMHOI TOOYA0BY PEKJIAaMHOTO JUCKYPCY Ta iXHS B3a€EMO/is B
aCIIeKTi apryMeHTallii, BAKOPUCTaHHS iHIIOMOBHUX TOBAPHUX 3HAKIB y IUCKYPCl YKPAIHCHKOI peKIaMU; pe3yJIbTaTh
- (haKTUYHMI MaTepia, OCHOBHI II0JIOKEHHS Ta BUCHOBKU AMCEPTALlii MOXKYTb OYTH BUKOPUCTaHI Y BUKJIQJaHHI
3araJIbHOTEOPETUYHUX i TPAKTUYHUX JIIHTBICTUYHUX KYPCiB i3 JIEKCUKOJIOT], CTUIIICTAKY, COLIiOJIiHTBICTUKY,
€THOJIIHI'BiCTHKH, CIIELKyPCiB "MOBHMI acCIIEKT Cy4aCHOI YKpaiHChKOi pekiamu”, "YKpaiHCbKa peKlama K SBUILE

COLIIOKYJIbTYPHOI KOMYHIKallii", @ TaKOX KYPCiB COLi0JIOTii, TCUXOJIOTil Ta peKJIaMHOTO 0i3HeCY; ranysb - JIiHIBiCTHKa

2. The object is the Ukrainian advertising text as communicative unit in its linguo-stylistic structure and pragmatic
direction; the aim is to define the character of semantic, associative and pragmatic potential of brand as linguistic
sign that is functioning in the Ukrainian advertising text subject to brand's apperceptive ability to affect on
recipient's goods choice activities; methods that are used: descriptive- empirical (to ascertain formal, semantic
and functional features of advertising discourse); structured modelling (to ascertain interaction of verbal and
nonverbal components of advertising composition); contextual-distributional (to ascertain interconnection
between formal and notional aspects of advertising text); lexical, structural-semantic (component) and stylistic
analysis (to ascertain lexico-semantic features of Ukrainian advertising text); conceptual analysis (to ascertain key
concepts of Ukrainian advertising discourse); descriptive (textual representation of findings), survey and polling;
the novelty lies in offering a new aspect in study of advertising discourse, particularly in elicitation of apperceptive
potential for brand as linguistic sign that is functioning in the national advertising text with well-defined pragmatic
direction; main theoretical point and scientific research means are stated and together with defined trend,
generalization and inferences lead to dilatation and augmentation of scientific investigation of advertising
interaction as psychologically motivated social and linguo-communicative phenomena in the context of particular
national-cultural paradigm; the following aspects of research are studied and described: advertising sign in
mental-conceptual area of Ukrainian communicative consciousness, verbal representation of Ukrainian cultural
space in advertising text, verbal and nonverbal components of composite advertising discourse formation and
their interaction in argumentation aspect, usage of foreign trade marks (brands) in Ukrainian advertising
discourse; results - factual material, main statements and inferences can be used in general-theoretical and
practical linguistic courses on lexicology, stylistics, sociolinguistics, ethnolinguistics, and specialized courses
"Linguistic aspect of modern Ukrainian advertising", "Ukrainian advertising as phenomenon of sociocultural
communication”, as well as in courses on sociology, psychology and advertising; field - linguistics

Jep>kaBHHHM peecTpaniliHuii Homep JiP:

IIpiopuTeTHHH HANIPSIM PO3BHTKY HayKH i TEXHIKH!
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OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. Maneunko Osena OseriBHa

2. Malenko Olena Olegivna

KBasigikanis: x.¢inosnn., 10.02.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JonaTkoBa iHdopmais:

IloBHe HaliIMEeHYBaHHS IOPHAHYHOI OCOOH:
Koz 3a €JIPTIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odinifiHHX ONIOHEHTIB Ta PELeH3€HTIiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. Ctumos Osnexkcanap AHATOJIAOBUY

2. CruwmoB OJsiekcangp AHATOMINOBUY
KBasmigikanis: n.¢dinon.u., 10.02.01
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmanis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma By1acHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:



1. Penin Ilerpo OnekcitoBny

2. Pepnin Iletpo OsekciitoBuy

KBasigikanis: k.¢inosnn., 10.02.01
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3ak1104Hi BiZOMOCTI
ByiacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBYIOYOTO Ha 3acCiaHHi
BignoBigasbHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectpartop

KepiBHuK Bigginy YKpIHTEI, mo €
BiZIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisiIBHOCTI

I'ynak AHaroniii TuxoHOBHAY

I'ynak Anaroniin TuxonoBuy

IOpuenko T.A.



