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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PyOpPHK: 06.01.79.03

Tema gucepranii:
1. MapKeTI/IHFOBe 3abe3reyeHHs PO3BUTKY BUIIUX HABYAJIbHNX BHKJIa,ILiB Ha pUHKY OCBITHIX IocJayr

2. Marketing support of the development of higher education institution on the education market

Pedepar:

1. O6'eKT: pouecu 3niliCHEHHS MapKETUHIOBO] JisI7IbHOCTI BUIIMMU HaBYaJIbHUMM 3aKJIaZlaMy Ha PUHKY OCBITHIX
nocyayr. Merta: oOI'PyHTYBaHHS TEOPETUYHUX T10JI0KEHD, PO3POOKa METOIUYHUX MiTXOLiB i NPaKTUYHUX
PEKOMEHALiN MO0 PO3BUTKY MAaPKETUHIOBOTO 3a6€3I1€4€HHS OCBITHBOI AisIbBHOCTI BUIIMX HaBYaJIbHUX 3aKJIAJIiB.
Meronu: aHani3y, CUHTE3Y Ta INOPIBHSHHS; iICTOPUYHUN; EKOHOMIYHOTIO, KJIACTEPHOT'O Ta KOPEJSLiNHOrO-
PEerpecinHoOro aHasidy; CUCTEMHOTO aHaJli3y Ta MOJIeJIIOBaHHS; EKOHOMIKO-MAaTEMAaTU4HI METOY; aHKETYBaHHS.
3anpornoHOBaHO: OOIPYHTOBAHO AOLIIBHICTE BUKOPUCTAHHS BUIIMMUI HaBYaJIbHUMU 3aKJIaJaM/A MapKETUHTOBUX
KOHIIEI1Ii#l PO3BUTKY, OPiIEHTOBAHUX Ha KiJIbKiCHUH, SKiCHUMH, a TAKOX CYCHiJIbHUI ePeKT, 3a71eXXHO Bif cTapii
SKUTTEBOTO LMKJIY BUILOTO HaBYAJIbHOTO 3aKJIaZYy i BiAOBITHO 10 0OpaHUX Lijieil pO3BUTKY Ta TEHAEHLIN PO3BUTKY
KOH'IOHKTYPY PUHKY MOCJIYT BUIIOI OCBITH; yIOCKOHAJIEH]: 3MiCTOBHI XapaKTepPUCTUKY KaTeropiajJlbHOro arnapary
MapKETHUHTY MOCIYT Y cepi BUIIOI OCBITA; METOAUYHI MiXOAM 10 OLiHIOBAaHHS IPECTH>KHOCTI HANPSIMIB
niaroroBku QaxisLiiB; Mozesb iHPOPMaLiHOTO 3a6€31e4eHHs] MapPKETUHIOBO]I JisIIbHOCT] BUIIMX HABYAJIbHUX

3aksagiB. Chepa BUKOPUCTAHHS: BUIIII HABYAJIbHI 3aKJIATIH.



2. Object: the process of implementing marketing activities higher education institutions in the educational
market. Purpose: To study theoretical propositions and developing methodological approaches and practical
guidelines for the development of marketing support educational activities in higher education. Methods: analysis,
synthesis and comparison, historical, economic, cluster and correlation-regression analysis, system analysis and
modeling of economic-mathematical methods; questioning. It is offered: The appropriateness of universities
developing marketing concepts, focused on quantitative, qualitative, and social effects, depending on the stage of
the life cycle of higher education and according to the selected development goals and trends in the market of
services of higher education; improved: meaningful characteristics of categorical apparatus marketing services in
the field of higher education, methodological approaches to the assessment of the prestige areas of training,
information provision model of marketing activities in higher education. Scope of usage: higher education.
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