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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:
1. EKOHOMiKO-MaTeMaTUYHE MOJEIIOBAHHS IIPOLECIB IPUNHATTS MAPKETMHIOBYUX PillleHb

2. Economic and mathematical modeling of marketing decisions acceptance processes

Pedepar:

1. ¥V nuceprauii 31ilicHeHO PO3pOOKY KOHIIEILii, TEOPETUKO-METOHO0JIOTIYHMX 3acal] Ta iIHCTPYMEHTAaPil0 EKOHOMIKO-
MaTeMaTUYHOIO MOJEJIIOBAHHS [TPOLIECIB IPUMHATTS MaPKETUHIOBUX PillleHb B YMOBaxX HEBU3HAYEHOCTI Ta
6araTOMipHOCTi pUHKOBOTO C€peloBUlIa. BcTaHOB/IEHA CYTHICTD i XapaKTEPUCTUKU KaTeropii "MapKeTHHIOBi
pimenHs". [To6y10BaHO CUCTEMHO-KiGEPHETUYHUI 6a31C NPOLeCy IPUIHSITTS MaPKETUHTOBUX PillleHb,
OOI'PYHTOBAHO POJIb AJITOPUTMIYHOI Ta iHPopMaliliiHOi ckIanoBoi 6a3ucy, sIKi CTBOPIOIOTh MOTO iHTeJIeKTyaslbHe
HiarpyHTs. BUsHa4yeHO CTPYKTYPY aHAJTUYHOI CKJIa[I0BOi MOJeIbHOTO 6a3ucy. [1o6y10BaHO CTPYKTYPY
OpraHizalilHO-€KOHOMIYHOIO M€XaHi3My YIIPaBJliHHS ITPOLLECOM IPUMHSTTSI MAPKETUHIOBUX pilleHb. PO3po6eHo
KOHLIETITyaJIbHi IT0JIOKeHHSI POpMyBaHHS iHpopmMaLiiiHOro 3a6e3rne4eHHs] MApPKeTUHTOBUX PillleHb, 00IPYHTOBAHO
CTBOPEHHS iX iHpopMalifiHoro 6asucy, nodygoBaHo iHpopMalliiiHy MOJieJib LJbOTo [IpoLecy. 3'sICOBAHO PoJb i Micle
inpopMaLifiHOI TEXHOJIOTIi B OKpEMUX NPOoLiecax NIPUMHSTTSI MAPKETUHIOBUX PillleHb, TO0Y0BAHO ii CTPYKTYPY.

2. The dissertation carried out a development of conception, theoretic and methodological fundamentals and
instruments of economic and mathematical modeling and forming of information technologies tools of marketing



decisions acceptance processes in the conditions of uncertainty and multidimensionality of market environment.
Ascertained the nature and characteristics of the category "Marketing Solutions". Built the system-cybernetic basis
of marketing decisions acceptance process, substantiated the role of algorithmic information component basis,
which creates its intellectual foundation. The structure of model basis analytic component is determined. Built the
structure of organizational and economic mechanism of management of marketing decisions acceptance process.
Developed the conceptual positions of dataware formation, substantiated the creation of an information base, built
the informational model of this process. Ascertained the role and position of information technology in single
process of marketing decisions acceptance, built its structure. Argued the determination of information
technology model profiles aimed at solving specific problems. Developed the complex of economic and
mathematical model for the formation of fuzzy preference relations, fuzzy and multistage optimization, integral
evaluation of the marketing decisions efficiency. Improved scientific and methodological approach to the
interpretation of the integral index of efficiency by according its scale with levels admissibility decision.
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