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Pedepar:

1. O6'exTy JOCHiIKEHHS: MapKETHUHIOBA JisIJIbHICTh B YMOBax PMHKOBOI TpaHCchoOpMaliliHOi eKOHOMIKU. MeTa
pOOOTH: TEOPETUYHE OOI'PYHTYBAHHS METOOJIOTIYHUX i OpPraHi3alilHUX NPUHLIMIIB €(pEeKTUBHOTO yIIPABJIiHHS
MapKeTHMHIOM B yMOBaX PUHKOBUX TpaHC(popMalliil, po3poOKa METOJAUYHUX PEKOMEHALLi MO0 CTPATEriYHOro
IJIaHYBaHHSI MaPKETUHIOBOI JisIbHOCTI IPOMUCIIOBUX MigIIPUEMCTB. MeTOVM OOCIiIKEHH Ta araparypa:
dinocodchbKi IPUHLNIN Ni3HAHHS, MaTePialiCTUYHE TIyMauyeHHs IIPOLIECIB Ta SIBUILL B €EKOHOMIlLi, AiaIeKTUYHUH,
JIOTIYHUM i CHCTEMHUH NiAXOOU, METOAM abCTPAKTHOTO Ta KOHKPETHOTO, JIOTiYHE y3arajbHEHHS Ta OPiBHSHHS,
METOJI MapKEeTUHT'OBOTO JOCJII)KEHHSI PUHKY, TE€OPii yIIpaBiiHHS, 6aJIbHUX i eKCIIEPTHUX OL[iHOK, EKOHOMIKO-
MaTeMaTU4Hi, CTaTUCTUYHUX NTOPiBHAHD. T€OPETHUYHI Ta MPAKTUYHi Pe3yJIbTaTU i HOBU3HA: CUCTEMHUM aHaJli3 3MiH
PO3BUTKY MapKETHHIY; KOHLEIisl CTPAaTeriYHOr0 MapKETUHIY B YMOBaxX PMHKOBUX TpaHC(pOpMalliil; OCHOBHI
II0JIOKEHHS, BU3HAYEH] XapaKTEPUCTUKH i 3MICT iHCTUTYLIIOHAIbHUX MTEPELYMOB [1J1 BIIPOBAPKEHHS i PO3BUTKY

CTpaTerivyHoro MapKeTUHTY BIep>kaBi; OO pPYHTOBAaHO HEOOXiAHICTh BUKOPHCTaHHS KOHIEIIii MeTaMapKeTHHTY,



METO0JIOTIYHUH MiAXin 10 BU60OPY MapKETUHIOBOI CTpaTerii NiAnprueMcTBa; CpOpMyIbOBAHO IPUHLIAIN
CTPAaTETIYHOrO IJIaHYBAHHS MAPKETUHTY; 3alIPOIIOHOBAHO MEXaHi3M CTPATEriYHOrO MJIAaHYBaHHS MApKETHUHTOBO]
IiSTIBHOCTI; CKJIa[l KOMIIOHEHTIB [IPY CTPATETiYHOMY IIJIaHYBaHHI MAPKETHUHIOBOI [isIBHOCTI; CUCTEMA
Opratizaui’lHO-MeTOIUYHOrO 3a6€3€4EeHHs CTPATEriYHOro NJIaHYBaHHS MapPKETHMHIOBOI [IisJIbHOCTI MiJITPUEMCTBA;
MeTO/IMKa OLIiHKY €(eKTUBHOCTI BUOPAHOI MiAIIPUEMCTBOM MapKETUHIOBOI CTpaTerii; AeTasisanis ¢pakTopis, sKi
BM3HAYaIOTh CTPATErilo MapKeTUHTY i Kjacuikaliis MapKeTUHIOBUX CTpaTeriil; MeTorKa iHpopmaliiftHoro
3a0€31e4eHHs CTpaTeriyHuX IJIaHiB MApPKETUHIOBOI [isIJIbHOCTI; yTOUHEHO MOHSTTS "MapKETUHIOBi OCTIiI)KEHHS ",
YAOCKOHAJIEHO TEXHOJIOTiS CTPATEriYHOTO NJIaHyBaHHS MAapKETUHIOBOI AisI7IbHOCTI 32 BUOPAaHUMU KOMIIOHEHTaMH,
eTaramy Ta IPUHIUIIAMU IIJIaHYBaHHS; METOOUYHUH MiJXiT 10 KOMIUJIEKCHOI OLiHKY e(pEeKTUBHOCTI I1JIaHiB
MapKETUHIOBOI Aisl/IbHOCTI MiANPUEMCTB. [IpakThYHe 3HaYEHHSI OTPUMAHUX PE3YJIbTaTiB I0JISITA€ B TOMY, IO iX
BIIPOBAP)KEHHSI JO3BOJIUTD MiANPUEMCTBAM BJOCKOHAJIOBATH IPUHIMUIIN i METOIU IJIAHYBAHHS, 3a0€31e4yBaTu
KOMILJIEKCHUM MiJXiJ 4O YIPaBJIiHHA MapKeTUHTOM. [IpeameT i CcTymiHb BIIpOBaJ)KEHHS: OCHOBHI pe3ybTaTh
IocCimKeHb Oyy IpURHATI 10 BrpoBaakeHHs XBO "3aBop imM. B.O. Manumesa"; 3AT "IliBgeHka6esns"; TOB "IHIOC";
AT "CKB3"

2. Objects of research: marketing activity in market conditions of the transfometion of economy. The purpose of
work: a theoretical substantiation of methodological and organizational principles of effective management of
marketing in conditions of market transformations, development of the methodical recommendations concerning
strategic planning of marketing activity of the industrial enterprises. Methods of research and device:
philosophical principles of knowledge, the material interpretation of processes and phenomena in economy,
dialectic, logic and system approaches, method abstract and concrete, logic generalization and comparison,
method of marketing research of the market, theory of management, mark and expert estimations, economic-
mathematical, statistical comparisons. Theoretical and practical results and novelty: the system analysis of
changes of development of marketing; the concept of strategic marketing in conditions of market transformations;
The basic situations certain characteristics and contents institutional of the preconditions for introduction and
development of strategic marketing in the state; the necessity of use of the concept metamarketing,
methodological approach to a choice of marketing strategy of the enterprise is proved; the principles of strategic
planning of marketing are formulated; the mechanism of strategic planning of marketing activity is offered;
structure of components at strategic planning of marketing activity; system of the organizational and methodical
maintenance of strategic planning of marketing activity of the enterprise; a technique of an estimation of
efficiency of the marketing strategy, chosen by the enterprise; detailed elaboration of the factors, which define
strategy of marketing and classification of marketing strategy; a technique of information maintenance of the
strategic plans of marketing activity; the concept " marketing researches " is specified; The technology of strategic
planning of marketing activity behind the chosen components, stages andprinciples of planning is advanced; the
methodical approach to a complex estimation of efficiency of the plans of marketing activity of the enterprises.
The practical meaning of the received results is, that their introduction will enable the enterprises to improve
methods of planning, to supply the complex approach to management of marketing. A subject and degree of
introduction: the basic results of researches were accepted to introduction KIE " The Factory of V.Malishev "; CJ-
stCom "Uzhkabel"; "INIOS"; joint-stock company "SMIZ"
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