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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81.12

Tema gucepranii:

1. AjanTUBHE MApPKETUHTOBE YIIPaBJIiHHA Oy iBE€bHUM KOMIJIEKCOM YKpaiHu

2. Adaptive marketing managment of the building complex in Ukraine

Pedepar:

1. Y puceprauii mocizpkeHo 0cobIMBOCTI OYAiBEIbHOIO KOMILJIEKCY SIK 06'€KTa aJallTUBHOTO MapKeTHHIOBOTO
VIPaBJIiHHS; y3araJbHEHO TEOPETUYHI IUTAHHS aJAIITUBHOTO YIIPABJIiHHS Ta MAPKETUHIY; PO3BUHYTO IIOHSTTS
"OyiBeJIbHUI KOMIUIEKC" Ta "aJaTUBHE MAPKETUHIOBE YIIPaBIliHHA". 3[iliICHEHO MAPKETUHIOBUI aHali3
Oy[iBeJIbHOTO KOMILIEKCY YKpaiHy Ta y3arajJbHeHO 3Ha4€HHSI MOXKJIMBOCTEN Ta pU3UKiB Or0 pO3BUTKY, Ha MiiCTaBi

4yoro cpOpMOBaHO CTpaTEriyHi NPiOpUTETU PO3BUTKY OYZiBEIBHOIO KOMILJIEKCY YKpaiHu.

2. The theoretical issues of adaptive control and marketing have been generalized, concepts "branch marketing"
and "adaptive marketing control" have been developed, and a set of corresponding marketing conceptions has
been provided.The features of the building complex have been researched as an object of adaptive marketing
control. The marketing analysis of the building complex in Ukraine has been carried out and value of benefits and
risks of its development has been generalized, the strategic priorities of the building complex development in
Ukraine have been formed on the basis of the analysis.
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