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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemMaTHYHHX PYyOPHK:

Tema gucepranii:
1. lep>kaBHE peryylOBaHHS PUHKY MAPKETMHIOBUX KOMYHiKalliil B YKpaiHi.

2. Public regulation of the marketing communications market in Ukraine.

Pedepar:

1. Y nuceprauii mpoBeseHo NOCTiIKeHHS] TEOPETUYHNX OCHOB [IeP>KaHOTO PEryJIloBaHHS BifHOCHUH Y cdepi
MapKeTHMHTOBUX KOMYHIKalliil Ta po3p0o06JeHO [IPUKJIaNHi peKOMeHallii 17151 BOCKOHAJI€HHS CUCTEMU IEP>KaBHOTO
pETyJIIOBaHHS PUHKY MapPKETUHIOBUX KOMYHIKALiil B YKpaiHi. YJ0CKOHaJIEHO NTOHATIHO-TEPMIHOJIOTIYHUY arapar,
1110 BUKOPUCTOBY€ETHCS B MAPKETUHIOBIll cdepi. JlocimkeHo BIIMB KOHLENIii iHTerpoBaHNX MapKETUHIOBUX
KOMYVHiKaliil Ha popMyBaHHS €MHOI0 PUHKY 3aC00iB MapKETUHTOBOTO [IPOCYBaHHs. BUKOHaHO aHai3
HOPMaTHBHO-TIPaBOBOTO 3a6€3I1€4eHHs] PUHKY MapKETMHIOBMX KOMYHIKalliil B YKpaiHi Ta HaflaHO peKoMeHaallii
00 MOro BAOCKOHAJIEHHS, IO I'PYHTYIOThCS HA AOCIIIPKEHOMY 3apyOiKHOMY JOCBifi. 34ilICHEHA OLliHKa
IisiIbHOCTI OpPraHiB, M0 BXOISTh B HalliOHAJIbHY CUCTEMY JE€P>KaBHOTO PETYJII0BAHHS PUHKY, HA OCHOBI IJINOOKOTO
IOCJIiI)KeHHS IOKa3HMKIB iX poO60TH. BUu3HaueHO MOTEHLiNHY e(PeKTUBHICTb CUCTEMU AEP>KaBHOT'O PETyJIIOBAHHS
PYHKY MapKETHHIOBAX KOMYHIKalill B YKpaiHi Ha 6a3i eKCriepTHUX OL[iHOK 30BHIIIHIX i BHYTPIlIHIX YMHHUKIB
PO3BUTKY CUCTEMU PEryIoBaHHs. [IpoBeieHO MOPiBHSIIbHUI aHaJIi3 HalliOHA/IBbHOI Ta 3apyOiKHUX CUCTEM

IleP>KaBHOTO PETyYJII0OBAaHHS PUHKIB MAPKETUHTOBUX KOMYHIKAllill, BU3HAYEHO iXHi TepeBaru Ta HeJOJliKu.



3arporoHOBaHO NMPOEKT OPraHi3aliliHO-eKOHOMIYHOro peOpMYyBaHHS CUCTEMU IE€P>KAaBHOTO PETryJII0BaHHS PUHKY
MapKeTUHTOBUX KOMYHIKallill B YKpaiHi. BUKOpHUCTaHO €eKOHOMIKO-MaTEMAaTUYHE MOJEIIOBAHHS, 30KPEMA
iHcTpyMeHTapiil Teopii irop, A1 po3MKUPEHHST MOXKJIMBOCTEH Mind0opy epeKTUBHUX pillleHb Y cdepi Jep>KaBHOTO

PEryJI0BaHHsI PUHKY MapPKETMHTOBMX KOMYHIKalliil.

2. The thesis presents the study of the theoretical foundations of public regulation of relations in the sphere of
marketing communications market and has developed the applied recommendations for improving the system of
public regulation of the marketing communications market in Ukraine. The concept-categorical apparatus used in
the marketing sphere has been improved. The influence of the concept of integrated marketing communications
on the formation of a single market of means of marketing promotion has been investigated. The analysis of
regulatory and legal support of the marketing communications industry in Ukraine has been made and
recommendations for its improvement have been provided, based on the foreign experience studied. An
assessment of the activities of the bodies included in the national system of public regulation of industry based on
a deep study of their performance indicators has been made. The potential effectiveness of the system of public
regulation of the marketing communications market in Ukraine has been determined on the basis of expert
assessments of external and internal factors of the development of the regulation system. A comparative analysis
of national and foreign systems of public regulation of marketing communications markets has been conducted, its
advantages and disadvantages have been determined. The project of organizational and economic reforming of the
system of public regulation of the marketing communications market in Ukraine has been proposed. Economic and
mathematical modeling, in particular the game theory toolkit, has been applied to increase the possibilities of
selecting effective solutions in the field of public regulation of the marketing communications market.
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