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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemMaTHYHHX PYyOPHK: 73.01.14

Tema gucepranii:
1. MapKeTHHIOBi cTpaTerii pO3BUTKY IiAIIPUEMCTB

2. Marketing strategy of the enterprises development

Pedepar:

1. O6'eKT: pouec po3podKy Ta peasidaliii MapKeTMHTOBUX CTpATerill PO3BUTKY MiAnpreMcTB. MeTa: po3pobka
MapKETUHTOBUX CTPATETi PO3BUTKY MiAIPUEMCTB i HAYKOBO-METOAUYHUX PEKOMEHIALIIN MO0 iX ONTUMI3alLil.
Meropnu: 3arabHOHAyKOBI METOM: aHaJi3, CUHTE3, iIHAYKLis, NeNyKLis, aHaJorisl, CHCTEeMHUI aHaJi3, (popMatisalis;
METO/IY €KOHOMIKO-CTaTUCTUYHOTO aHasli3y: TabJIMIHU, rpadiuHnil, MOPiBHSHHS, IPYNyBaHHS; MaPKETUHIOBI
METOJIU: ONIMTYBAHH$, CIIOCTEPEKEHHS, MATPUYHUI aHAJIi3; METOAM €KCIIEPTHOI A1arHOCTHUKU. 3alIPOIIOHOBAHO:
MOJI€JIb OLIIHKM PE3yJIbTaTUBHOCTI peaslisallii MApKETMHIOBUX CTPATETIN PO3BUTKY MMiAIIPUEMCTBA; CUCTEMY OLIIHKU
SIKOCTI MaPKETUHIOBUX CTPATETiN PO3BUTKY MiIIIPUEMCTBA; MOLEJIb OLIIHKY PiBHS MAPKETUHIOBOT'O IIOTEHIIialy
CTpaTerivyHoro po3BUTKY IiTIIPUEMCTBA; METOAMYHI iAX0nu 010 GOPMYyBaHHS CTPATETiYHOIO HAGOPY PO3BUTKY
nignpuemctsa. Chepa BUKOPUCTaHHS: TOPTOBEJIbHI MiIIPUEMCTBA.

2. The Object: process of the development and realization marketing strategy developments enterprise. The
Purpose: development marketing strategy developments enterprise and scientifically-methodical recommendation
for their optimization. The Methods: total-scientific methods: analysis, syntheses, induction, deduction, analogy,



system analysis, formalization; the methods economy-statistical analysis: tabular, graphic, comparisons, grouping;
the marketing methods: questioning, observations, matrix analysis; the methods of the expert diagnostics. It Is
Offered: model of the estimation effectiveness realization marketing strategy developments of the enterprise; the
system of the estimation quality marketing strategy of the development of the enterprise; the model of the
estimation marketing potential level of the strategic development of the enterprise; the methodical approaches for
shaping the strategic set of the development of the enterprise. The Sphere of the use: trade enterprises.
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