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Pedepar:

1. O6'eKT moCIiIKEHHS - IpoLec (POPMYBaHHS Ta BUKOPUCTaHHSI MAPKETUHIOBUX MO>KJIMBOCTEN
aBTOTPAHCIIOPTHOrO MiAnpreMcTBa.MeTa - NoranbJIeHHs] TEOPETUYHUX OCHOB i pO3PO6Ka METOAMYHUX Ta
MIPaKTUYHUX PEKOMEHIALIIN 3 yIIPaBJIiHHSI MAaPKETUHIOBUMU MO>KJIMBOCTSIMU aBTOTPAHCIIOPTHOTO
nignpremcTsa.MeTony - CTPYKTYPHO-JIIHTBICTUMHUI Ta €TUMOJIOTIYHUY aHaJli3; CACTEMHUM MiIXil; MeTonu
y3arajbHEeHHS, CIIOCTEPEXXEHHS], IOPIBHSIHHS, abCTparyBaHHs, popmarisaliii; MeTonu CTPyKTYpPHOTO MOJIETIOBAaHHS
IDEFO; nexomno3sutiii; ITapeTo; nocTynok; Bu6ipkoBOro CIIOCTEPE’KEHHSI; aHKETHE ONUTYBAHHS; MaTPUYHUI METOT;
arnapar MaTeMaTU4HoOi Teopii irop.IlpakThyHe 3HaYEHHSI OTPUMAHUX PE3YJIbTaTIiB I0JISITA€ B TOMY, 11O iX peaisalisa
IO3BOJIUTH MiJIIPUEMCTBAM aBTOMOOIJIBHOTO TPAHCIOPTY 3[iICHUTH OLiHKY MapKETUHIOBUX MOKJIMBOCTEN,
BUSIBUTH CTaH B3aeMOZi i3 cy6'eKTamu cepeioBulla 6e310cepeHbOro OTOUEHHS; cHOPMYyBaTU CTpaTerii

BHMKOPHCTaHHS MapKeTHHIOBUX MOXKIMBOCTEN. CTYIiHb BIPOBAJ)KEHHS -~ OCHOBHI METOIWYHI Ta NPUKJIAIHI



pe3yJIbTaTyu JucepTallii BIIPOBAIKEHO Y NIPAKTUYHY Ais/IbHICTh aBTOTPAHCIIOPTHUX MiANIPUEMCTB YKpainu. Husky
3aIPOIIOHOBAHUX [10JIOKEHD AucepTallii 6yJ10 BUKOPHCTAaHO Y HaBYaJIbHOMY Ipoleci XapKiBCbKOro HallioOHaJbHOTO
aBTOMOOIIBHO-JIOPO>KHBOT'0 yHiBEpcUTeTy. HaykoBa HOBM3HA OTPUMaHUX Pe3yJIbTaTiB - 3a[IPOIIOHOBAHO
METOJIWYHUN MifXiJ 1O BU3HAUYEHHSI MAPKETUHIOBUX MOKJIMBOCTEN MiATIPUEMCTBA, KU I'PYHTYETLCS Ha
MakcuMizanii BinmoBigHOCTI BUMOT Cy6'eKTIB cepeioBuIna 6e3rnocepeiHboro oToueHHs Ta npomnoauuii ATII 3a
PaxyHOK LUKJIIYHOTO MEePEPO3IOIiTy BUKOPUCTAHHS IIEBHUX 3YCUJIb 3TiHO €JIEMEHTIB KOMIJIEKCY MAaPKETHHTY;
YIOCKOHaJIEHO Kilacudikallilo 00'€eKTiB CUCTEMU MapKETUHIOBUX JOCIIJKEHb MiIIIPUEMCTBA, sIKa [100y10BaHa 32
03HAKOIO CYKyIIHOCTi CUJI Ta (PAaKTOPIB, O HilI0Th 32 MEXKaMU MiJIIPUEMCTBA i BIVIMBAIOTh HA OTO (PYHKLIOHYBaHHS,
Ta, Ha BiIMiHY Bif iCHyI0UMX, PO3TJIIa€ PUHOK SIK CYKYIIHICTb BiITHOCHH MiJIIPUEMCTBA i3 KO>KHOIO CKJIa[0BOIO 1OTO
MapKETUHTOBOT'O CEPENIOBUIIA; IIOHTTS "MapKETUHIOBI MOKJIMBOCTI MiAIIPUEMCTBA", K€, Ha BiIMiHY Bif iCHYIOYHX,
BM3HA4ae€, 10 iX BUHMKHEHHS 3yMOBJIEHO IIPOLECOM B3a€MOJIi MiANPHUEMCTBA i3 yciMa MOXKJIMBUMU Cy0'€KTaMU
cepenoBuIla 6e31ocepesHbOro OTOYEHHS; MOZEJIb ITpoLecy (OPMYBaHHS MapKETUHIOBUX MOXJINBOCTEN
niAnpueMCTBa SIK 00'€KTY yIIpaBJliHHS, 110 PO3KPUBAE NMOPALOK i 3micT B3aemogii ATTI i3 cy6'ekTamu cepefoBUILa
6e31ocepelHbOro OTOYEHHS 3riIHO €JIEMEHTIB KOMIIJIEKCY MapKETUHTY c(PEPU MOCJIYT Ha OCHOBI IIPOLJ€CHOTO
nigxony 3 BUKOPUMCTaHHAM METOZL0JIOTI cTpyKTypHOro ananisy IDEFO; gictano nomanbmmnili pO3BUTOK CUCTEMA
YIIPaBJliHHS MaPKETUHTOBUMMY MOSKJIMBOCTSIMU MiJIIIPUEMCTBA Ha MiICTaBi BULiJIEHHS LIJIECIIPSIMOBAHOTO KOHTYPY 3
(OopMyBaHHS Ta BUKOPUCTAHHSI MAaPKETUHIOBUX MO>KJIMBOCTE! MiZTIPUEMCTBA B 11iIOMY Ta OOIPYHTYBaHHS THUIIOBUX
POOIT o0 3a6e3neyeHHs e(EeKTUBHOI MOro B3aeMO[Iii i3 cy6'eKTamMu cepefoBUlla 6€3M10CEPEHbOTO OTOUEHHS,;
kiacudikauis cTaHiB B3aeEMOii MiIIPUEMCTBA i3 Cy0'eKTaMU cepefoBUILa 6€3110CepeIHbOr0 OTOUYEHHS 32 O3HAKaMH
- HasIBHICTb MAaPKETUHTOBUX MOXKJIMBOCTEH MiANPUEMCTBA, 110 [PYHTYETHCS HA MOTO MPOMNO3ullii, i CTymiHb
33/10BOJIEHHSI BUMOT Cy0'eKTiB; HQyKOBO-METOANYHI peKoMeHiallii 3 OpMYBaHHS CTpaTerili BUKOPUCTaHHS
MapKeTUHTOBUX MOXKJIMBOCTEN MiIIPUEMCTBA, Ki Nepe0avaloTh NOPSA0K BUSHAYEHHS CTPOMOXKHOCTI IIEPEXOAY
B32€MO/IiI0YMX CTOPIH Y 6aKaHUI CTaH, peasisalilo po3po6yeHNX TUIOBUX CTPaTerill Ta BCTAHOBJIEHHS iX
ONTHMMAaJIbHYUX [IAPAMETPIB HA OCHOBI iHCTPYMEHTAPil0 MaTEMATUYHOI Teopii irop.I'ajsly3b BUKOPUCTaHHS - IisSJIBHICTD

aBTOMOOIJIBHOTO TPAHCIIOPTY.

2. The research object is a process of forming and use of marketing possibilities of motor transport enterprise. The
purpose is deepening of theoretical bases development of methodical and practical recommendations from the
management of motor transport enterprise marketing possibilities.Methods - structurally linguistic and
etymologic analysis; approach of the systems; methods of generalization, supervision, comparison, abstracting,
formalization; methods of structural design of IDEF0; decoupling; Pareto; concessions; selective supervision;
questionnaire questioning; matrix method; vehicle of mathematical game theory.The practical value of the got
results consists in that their realization will allow to the enterprises of motor transport to carry out the estimation
of marketing possibilities, find out the state of co-operating with the subjects of environment of direct
surroundings; to form strategies of the use of marketing possibilities.Degree of introduction - the basic methodical
and applied results of dissertation are inculcated in practical activity of motor transport enterprises of Ukraine.
The row of the offered positions of dissertation was used in an educational process Kharkov national motor-car-
road to the university. Scientific novelty of the got results - the methodical going is offered near determination of
marketing possibilities of enterprise, which is based on maximization of accordance of requirements of subjects of
environment of direct surroundings and suggestion of ATP due to the cyclic redistribution of the use of certain
efforts in obedience to the elements of marketing complex; classification of objects of the system of marketing
researches of enterprise, which is built on the sign of aggregate of forces and factors which operate outside an
enterprise and influence on his functioning is improved, and, unlike existing, examines a market as aggregate of
relations of enterprise with every constituent him marketing environment; concept "marketing possibilities of
enterprise”, which, unlike existing, determines that their origin predefined by the process of co-operation of
enterprise with all possible subjects of environment of direct surroundings; model of process of forming of
marketing possibilities of enterprise as to the object of management which exposes an order and maintenance of
co-operation of ATP with the subjects of environment of direct surroundings in obedience to the elements of
complex of marketing of sphere of services on the basis of process approach with the use of methodology of



structural analysis of IDEF0; got subsequent development control system by marketing possibilities of enterprise
on the basis of selection purposeful to the contour from forming and use of marketing possibilities of enterprise on
the whole and ground of typical works in relation to providing of his effective co-operating with the subjects of
environment of direct surroundings; lassification of the states of co-operation of enterprise with the subjects of
environment of direct surroundings after signs is a presence of marketing possibilities of enterprise, which is
founded on his suggestions, and degree of satisfaction of requirements of subjects; scientifically methodical
recommendations from forming of strategies of the use of marketing possibilities of enterprise, which foresee the
order of determination of possibility of transition of interactive sides in the desired state, realization of the
developed typical strategies and establishment of them optimum parameters on the basis of tool of mathematical
game theory.Industry of the use is activity of motor transport.
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