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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. MapKeTI/IHFOBa CTpaTeI‘iﬂ I'[iILHpI/IGMCTBa Ha PUHKY HpOHYKTiB Xap4YyBaHHS B YMOBAX CE30HHUX KOJIMBAHbD TIOIUTY

2. Enterprises marketing strategy on the market of foodstuffs in conditions of seasonal demand fluctuation

Pedepar:

1. CtpareriuHe yripaBiiHHS OisIbHICTIO IPOMUCIIOBUX HiANPUEMCTB B YKpaiHi. PO3p0o6ieHHSI METOANYHNX
I10JI0KEHB i OOIPYHTYBaHHS IPaKTUYHUX 3aCa]] BOOCKOHAJIEHHS IIPOLeCy CTBOPEHHS Ta peasisaliii MapKeTUHI0BOi
cTparerii NifnprueMCTBa-BUPOOHNKA Xap4YOBUX IIPOAYKTIB B YMOBaxX CE30HHUX KOJIMBAaHb NONUTY. [1OpiBHAIBHUI
aHaJli3, CTAaTUCTUYHUN aHaJIi3, METOJ €KCIIEPTHUX OLIIHOK, EKOHOMIKO-MaTeMaTUYHi MeTOAU i Mozesi. Briepmie
PO3p06JI€HO METO, BCTAaHOBJIEHHS! BiZIIIOBIIHOCTI cTpaTeriYHMX HaMipiB MifnpuemcTsa i3 yMmoBaMu cepeioBuIa
6i3Hecy. YIOCKOHaJIEHO MEeTOAMYHI PEKOMEH 1allii 010 CTBOPEHHSI MAPKETUHTOBUX CTPATETil MiflIprueMCTBaMU
XapyoBOi rajnysi Ta JIOTiCTUYHI MeXaHi3MHU JucTpuobyLii ix npoaykuii. Jlictany noganpiminii po3BUTOK METOAMYHI
IiAXonM MO0A0 MapKEeTUHIOBOTO IIPOrHO3YBaHHS, OOI PYHTYBaHHSI ITOCJIiIOBHOCTI [iii 3 aHali3y KOHKYPEHTHUX
nepesar niJnprueMcTsa Ta GOpMU OpraHizyBaHHS CUCTEM 30yTy XapuyOBUX IIPOAYKTIB. Pe3ysbTaTy BIIPOBaIKeHi Ha

HiﬂHpI/IGZMCTBaX Ta 'y HaB4aJIbHOMY Hpoueci. quepa BUKOPUCTaHHS: ynpaB]IiHHF[ IIPpOMHUCJIOBM HiﬂHpI/IGMCTBOM.

2. Strategic management at industrial enterprises of Ukraine. Development of methodical regulations and
substantiation of practical methods of process' improvement. The author concentrated at the process of formation



and realization of a marketing strategy at manufacturers of foodstuffs under the condition of seasonal demand
stagger. Comparative analysis, statistical analysis, method of expert evaluation, economical and mathematical
methods and models. The author suggested new method for determination of compliance of enterprise's strategic
intentions to conditions of business sphere. The work improved methodical recommendations concerning
formation of marketing strategy at enterprises of food industry and logistical mechanisms of products'
distribution. The author used methodical approaches to marketing forecasting, substantiation of actions'
consequence at the basis of analysis of competitive advantages of an enterprise and forms of foodstuffs' sales
system organization. Results of the research were introduced at enterprises and in educational process. Sphere of
usage: management at industrial enterprise.
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