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Pedepar:

1. Incepraliio IpUCBSYEHO BUPIIIEHHIO aKTyaJbHOIO HAYKOBOTO 3aBJIJaHHS PO3PO0JIEHHS KOHLENTYaJIbHUX
[IOJIOKEHb MEXaHi3My Pe(pIEKCUBHOTO YIIPaBJIiHHS NIOBEIHKOIO CIIOKMBAYiB Yy MAPKETUHIOBIN [isIJIbHOCTI
nianpuemcTs. MeTolo aucepTaliiiHoi po6oTu € JOoCliIyKeHHs, OO PyHTYBaHHS Ta PO3PO0JIEHHS KOHLENTyaJIbHUX
[10JI0KEHb Pe(IEKCUBHOTO YIIPaBJIiHHS NOBELiHKOO CIIOXMBAYiB Yy MAPKETHUHIOBIN [isi/IbHOCTI MiATIPUEMCTB, a
TaKoX (POPMYBaHHSI METOAUYHUX PEKOMEHIALLiM 010 iX TPaKTUYHOI peanisalii. O6'eKToM NOCTiIKEeHHS €
MIPOLIECH YIIPABJIiHHS MTOBEIIHKOIO CIIOKMBAYiB y MAPKETUHTOBI HisIJIbHOCTI NiANIPUeMCTB. [IpeIMeT LOCTiI>KEeHHS O
METOJY Ta MoJieJli pedJIeKCMBHOIO YIIPaBJIiHHS [I0BEiHKOIO CIIOXKUBAUiB Y MAPKETHUHIOBIi JisI/IbHOCTI
nianpueMcTB. Y po6OTi HOCiIP)KEHO METOIUYHI ITiAXOIX Ta 3alIPOIIOHOBAHO KOHLENTYaJIbHi M0JIOKEHHST MEXaHi3My
pedIeKCUBHOTO yIIPaBJIiHHS [TOBEIiHKOIO CIIO’KMBAYiB y MAPKETUHIOBIll [isJIbHOCTI MiZIIIPUEMCTB, SIKi

nepen6ayvaloTh BUSIBJIEHHS pedIeKCUBHUX CKIIAIOBUX MOBEiHKY CIIOKUBAYIB y IPOLECi IPUHAHSTTS pillleHHs [1po



IpUA6AHHS POLYKTIiB, GOPMYBaHHS Ta peasizalilo pedeKCUBHUX KEPYIOUNX BILUIMBIB. PO3p06s1€HO METOg,
BUSIBJIEHHS peIeKCUBHUX CKJIaOBUX ITIOBEIiHKY CIIOKMBAYiB y MAPKETUHIOBIH [isSJIbHOCTI MiAIIPUEMCTB, 30KpemMa
YMHHUKIB, 110 BIVIMBAIOTh HA NIMOBIPHICTb NPOSIBY CIIOKMBAYE€M HaCJIilyBaHHA y NIPOLECi IPUIHATTS PilI€HHS IIPO
npuAOaHHS IPOAYKTIB, B OCHOBY SKOT'O MOKJIAZIEHO BUCHOBKU HEMPOO6i0IoriyHMX gocigxkeHs B. KitoyapbsoBa i
YIOCKOHaJIEHUH MeTo, 6araTodpakTOPHOTO NOCimKeHHs ocodbucTocTi P. Kerresnna. 3xificHeHo ¢popmantizariiio
KJII0YOBUX pe(JIeKCUBHUX CKJIAIOBUX | HaBeeHO IOCJIiJOBHICTb eTalliB peasisalii MexaHizmy pe@ieKCUBHOTO
YIPaBJliHHS [1OBEMIiHKOIO CIIOXKMBAUiB Y MAPKETUHIOBIM AisIbHOCTI MiANprueMcTB. Po3pobseHo iHpopmaLiiiHy
Mojienb pedIEKCUBHOIO YIIPABIiHHS [TOBEAIHKOIO CITOXMBAYiB Y MAPKETUHIOBIN [i/IbHOCTI MifnpueMcTB. Ha
OCHOBI iH(opmaliitHOi MOzeIi 3aIpOIIOHOBAHO OpraHisaliiiHe 3abe3rneyeHHs BilIOBiIHOrO MexXaHi3My, 1110
YMOXKJIMBATb MiHIMi3allil0 BUTPAT HA BIIPOBAJIP)KEHHS KOHIIEIii B MAPKETUHIOBY HislJIbHICTb MiAIIPUEMCTB.
31iliCHEHO OLiHKY €KOHOMIYHOI €(p€KTUBHOCTI TPAKTUYHOTO BIIPOBAPKEHHSI KOHLEITYaIbHUAX [10JIOKEHb.
Peanisallig 3aiporOHOBAaHOTO MeXaHi3My peJIeKCUBHOTO YIPABJIiHHS ITOBEiHKOIO CIIOKMBAYiB Y MAaPKETHHIOBIl
Iisi7IbHOCTI JO3BOJIUTH [TIOCHJINTY KOHKYPEHTHI No3uLlii Ta 36i1bMUTYU 06Csry IpoiakiB POAYKTIB MifIPUEMCTBA 32
PaxyHOK MiBUILEHHS IONUTY Ha HUX. KJII04oBi cjl0Ba: IOBeiHKA CII0XKUBAUiB, pe(JIeKCUBHE YIIPaBJIiHHS,

MapKeTUHIOBA JiJIbHICTb, IPUAHATTS PillleHb, MiZIIPUEMCTBO.

2. The dissertation is devoted to research and solution of the actual scientific problem of reflexive management of
consumer behavior in marketing activity of enterprises. The purpose of the dissertation is to study, substantiate
and develop conceptual provisions for reflective management of consumer behavior in the marketing activities of
enterprises, as well as the formation of guidelines for their practical implementation. The object of research is the
processes of managing consumer behavior in the marketing activities of enterprises. The subject of research -
methods and models of reflective management of consumer behavior in the marketing activities of enterprises.
The methodical approaches to the management of consumer behavior in the marketing activities of enterprises
are investigated in the work. Conceptual provisions of the mechanism of reflexive management of consumer
behavior in marketing activity of the enterprises are developed. Conceptual provisions of the mechanism of
reflexive management of consumer behavior in marketing activities of enterprises involve identifying reflective
components of consumer behavior in the decision to purchase products, including the tendency to imitate
potential consumers and the formation of effective reflective control influences affecting consumer awareness and
time assessment. on the decision to purchase products, and as a consequence affect the decision-making process
on the purchase of products, the implementation of which will increase sales and increase the competitive position
of enterprises by increasing demand for products. A method was proposed for identifying reflexive components of
consumer behavior, in particular those that affect the likelihood of a consumer displaying imitation in the process
of making a decision to purchase a product, based on the method of grouping the characteristics of consumer
behavior on the basis of neurobiological studies of V. Klyucharev and an improved R. Kettel's method of
multifactorial study of the personality. The formalization of key reflexive components and the sequence of stages
of realization of conceptual provisions of the mechanism of reflexive management of consumer behavior in
marketing activity of the enterprises are resulted. The information model of reflexive management of consumer
behavior in marketing activity of enterprises is presented. Peculiarities of realization of the mechanism of reflexive
management of behavior of consumers in marketing activity of the enterprises are considered. The introduction of
the proposed conceptual provisions of the mechanism of reflexive management of consumer behavior in the
marketing activities of enterprises will increase sales and increase the competitive position of enterprises by
increasing demand. Keywords: consumer behavior, reflexive management, marketing activities, decision making,

enterprise.
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