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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYyOPHK: 06.81.55

Tema gucepranii:
1. YnpaBiiHHS IpoLiecamu B3aeMOJIii MiJIIPUEMCTB y KaHasax 30yTy

2. Management of processes of interaction between enterprises in marketing channels

Pedepar:

1. O6'eKT: pouec yrpasiiHHA KaHasamu 30yTy nianpruemcts (K3IT). MeTa: po3po6ka METOIUYHUX I10JI0KEHb Ta
HayKOBO-IIPaKTUYHUX PEKOMEHIALIi 1010 BIOCKOHAJIEHHS YIIPABJIiHHA B3aeMoJielo nignpuemcts y K3. Mertonu:
CTaTUCTUYHOTO aHaJIi3y, CTPATETiYHOrO YIIPaBiHH, CLIEHAaPHOTO aHajli3y 1 IIJIaHYBaHHS, TEOPETUYHOI I
€MITIIpUYHOI TUIIOJIOTi3allii, EKCIIEPTHUX OL[iHOK, COLIOJIOTIYHI Ta METOAU MAPKETUHIOBUX NOCIIIIKEHD .
3arporoHOBaHO: HAyKOBO-METOIMYHI 3acafy 3[iiCHEHHS OL[iHKY KalliTay [IPiOpUTeTY Ta Kamitany gosipu y K3IT;
OLIiHKM e(PEeKTUBHOCTI B3aeMoJii nignpueMcTs y K3; niarHOCTUYHUI NiAXin 00 OLiHKK e(PEeKTUBHOCTI IPoLecy
B3aemoyii B K3; ontuMisaniiinuii nigxin go ouinku popmaty BzaeMogii B K3; cuctemu yrpasiiHHS B3a€MOII€IO B
MapKEeTUHTOBOMY KaHaJli; KOMILJIEKCHOI OLIiHKY JUHAMIiYHOTO MPOLEeCYy B3aeMO/Iii MiANPUEMCTB Y MAaPKETUHIOBUX
kaHajax. Cdhepa BUKOPUCTaHHS: TOPTOBEJIbHI MifIIPUEMCTBA.

2. Object: process of the management of enterprise sales channels (ESC). Purpose: to develop methodological
positions and research and practical recommendations for improving the management of interaction in SC.

Methods: statistical analysis, strategic management, scenario analysis and planning , theoretical and empirical



typology , expert opinions , sociological and marketing research methods. It is offered: scientific and
methodological principles of Capital Measurement and Capital Priority confidence in ESC , evaluating the
effectiveness of interaction with SC, the diagnostic approach to assessing the effectiveness of the interaction of SC
; optimization approach to the assessment of interaction in SC format , interaction management in marketing
channels , integrated evaluation of the dynamic process of interaction in marketing channels. Sphere of the use:
trading enterprises.
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