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1. Inceprauiiiny po60Ty IPUCBSIYEHO PO3POOIEHHIO TEOPETUKO-METOANYHUX 3acaf, i IPaKTUYHOTO iHCTPYMEHTAPIl0
IICUXOTEMIIOPaJIbHOTO MAapPKETHHTY SIK CY4acHOTO HalpsMy ONTuMizalii nudpoBoi B3aeMoiii MigIpueMcTB 3i
CIIO>XKMBa4YaMu Ha puHKy B2C. Y BcTyni OGIPYHTOBAHO aKTyaslbHICTh TEMU, BUBHAUYEHO METY, 3aBJAHHS, 00'€KT,
IpeIMeT Ta METOIY NOCJIIKEHHS, PO3KPUTO HAyKOBY HOBU3HY, [IPAKTUYHE 3HAYEHHSI PE3YyJIbTAaTiB, HABEJIEHO AaHi
IIpo arpobatiito Ta my6Jikauii aBTopa. Y nepiomy po3zisi auceprauii « TeopeTuyHi 0CHOBU NCUXOTEMIIOPAJILHOTO
MapKETHHTY B C€peloBUIILi IM(POBOi B3a€MOJii y4aCHUKIB PUHKY» NOCJiI)KEHO TEOPETUYHI OCHOBU
[ICUXOTEMIIOPAJIbHOTO MAapPKETUHIY B CEPELOBULI HNPPOBOi B3aeMOii yIaCHUKIB PUHKY. PO3KPUTO CYTHICTb i
CKJIaZIoBi LPPOBOi KOMYHIKaTUBHOI €KOCUCTEMH PUHKY 3 IIO3ULIH MAaPKETUHIOBUX LIijiel, OGIPYHTOBAHO ii cowio-
TeXHIYHUH, aJITOPUTMIYHO KEPOBaHUM i IOBEiHKOBO 3yMOBJIEHUI XapakTep. Y poOOTi 3alIpOIIOHOBAHO aBTOPChKE
TPaKTyBaHHS IIOHSTTSI «IICUXOTEMIIOPATIbHUI MAapPKETHUHI» SIK KOHLENTYyaJlbHOrO MiIX0Ay [0 aHali3y Ta
IIPOEKTYBAHHS MAapKETHMHIOBOI B3aeMO/i, 1[0 'PYHTYETHCS HA BpaXyBaHHi Cy0'€KTUBHOTO CIIPUIHSITTS Yacy,

IICUXOJIOTIYHMX MEXaHi3MiB CEHCOPHOTO, KOTHITUBHOTO I MOTUBALINHOTO BIUIUBY, & TAKOK €TUYHUX MEXK



(popMyBaHHS IOBELIHKOBUX PeaKLiil. Y Ipyromy po3aisi «MeToau Ta pe3yJbTaTu JOCIiI>KeHHS
[ICUXOTEMIIOPaJIbHUX aCIIeKTiB MapKeTUHIY B IU(PPOBOMY CepeloBULli pUHKOBOI B3a€MOJ il MiAIIPUEMCTB HAa PUHKY
B2C» pgocigpkeHo MeTOIMYHI MiTX0AM 0 aHali3y IOBEeIiHKU KOPUCTYBaUiB y LU(POBOMY CEPELIOBUILL Ta
BM3HAY€HO iHCTPYMEHTapiil 360py, 0OpOOKM 1 iHTepIpeTallii ICUXOTEMIIOPAJIbHUX JaHUX. YLOCKOHAJIEHO HAyKOBO-
METOJINYHi 3acaziy LOCIiI>KeHHsI TIOBELiHKY CIIOKMBaviB MIJIIXOM iHTerpauii web-anasnituky, A /B-TectyBaHHS,
MTOBEIiHKOBUX METPHK, IICUXOMETPUYHUX Ta HEUPOMAPKETUHTOBUX iHCTPYMEHTIB i3 BKJIIOYEHHSIM TEMITOPAJIbHUX
IIOKa3HMKIB 10 CUCTEMMU OL{HIOBAaHHS CTaHy HaMipy Clio>kuBaya. JJoBe[IeHO AOLiNIbHICTh BKIIOUYEHHS TEMIIOPAJIBHUX
[IOKa3HMKIB (TPUBAJIiCTh KOHTAKTiB, MOMEHTH PEaKILii) 10 CUCTEMHU OLiHIOBAaHHS CTaHy HaMipy CIIOXKMBAya.
YIoCKOHasIeHO HAayKOBU MiAXiA 7o cermeHTaii ayguTopii Ha OCHOBI [ICUXOTEMITOPaIbHOTO ITPOdIIo, IKU
[IO€JIHYE TEMIIOPAJIBbHI Ta IICUXOJIOTIYHI XapaKTEPUCTUKU CIIPUMHATTS, PeaKLii i NpUrHATTS pimeHHs. Takuii migxiz,
Ha BiZMiHY Bill TPaAULINHOI CErMEHTAllii, Jae 3MOTY [IePCOHAJi3yBaTH TEMIIOPAJIbHY apXiTEKTYPy KOMYyHIKallii,
3HIKYBATH KOTHITMBHE II€PEBAHTAKEHHS Ta MiHIMi3yBaTU MOBEMiHKY BiikjagaHHs. PO3p06I€HO alropuT™m
1100yJ0BY IICUXOTEMIIOPAIbHUX IIOPTPETIB ayAuTopii nignpueMcTs puHKy B2C Ta BU3HAY€HO, 110 BUKOPUCTAHHS
4aCOBUX METPUK SIK AiaTHOCTUYHMX iHAMKATOPIB MifBUIIYy€e TOYHICTb iHTEPIIPETaLlii IOBEIIHKOBUX JAHUX i JO3BOJIIE
nepeinTu Bif, (pikcallii aKTUBHOCTI 0 BUSIBJIEHHS AUHAMIKY HaMipy CIIo>KrBava. Y TpeTbomy po3azini «DopmyBaHHS
Ta anpobaliist MoJieli IICUXOTEMIIOPAJIbHOTO IiTX0AY B po30ymoBi 11dPOBOro cepeoBuila B3aeMOii yIaCHUKIB
PUHKY» c(OOPMOBAHO NNPUKJIAAHUI KOHTYP BIIPOBAIKEHHSI IICXOTEMIIOPAJIbHOTO MapKEeTHHIY B LIudpose
cepeposulle NignprueMmcTsa. OGIPyHTOBAHO IICUXOTEMIIOPATIbHUI KOHTEKCT SIK OKPEMUH TUII MAPKETUHTOBO]
00YMOBJIEHOCTI, 1110 TIOEIHY€E BHYTPIlIHI IICUXOJIOTiYHI CTaHU CIIOKMBAya 3 AMHAMIKOIO YacOBOi B3aeMOZi y
uudposomy cepenosulli. Ha 11iii 0CHOBI po3p06sIeHO MOJeJIb IICUXOTEMIIOPATIbHOTO MAPKETUHTY 1151 puHKy B2C, y
Kill CUHXPOHI30BaHO CTpaTeriyHe NJaHyBaHHSI, MAPKETUHTOBE YIIPaBJIiHH: Ta onepauiiiHuil UX-KOHTYp, 10
I03BOJISIE ONITUMI3yBaTH 4yac i GopmMy nopadi NoBimOMIIEHD AJ1s MiABUILEHHS PEJIE€BAHTHOCTI KOMYHIKaILill.
YIoCKOHasIeHO HayKOBO-MEeTOAMYHUM MifXin 1o popMyBaHHS LUPPOBOro cepefoBula MigIIPUEMCTBA HA OCHOBI
IICUXOTEMIIOPaJIbHOI ONTUMI3allii IOr0 CTPYKTYPHUX €JIEMEHTIB, 30KpeMa iHTepdeiicy, KOHTEHTY, TPUrePHUX
MEXaHi3MiB, TalIMiHI'y KOMYHIiKallill i KOHBePCIHUX cLeHapiiB. JloBeieHO, 1[0 CUHXPOHI3alisl puTMy LU(POBOrO
cepesoBUIIA 3 ICUXOTEMIIOPATIbBHUMU NTPOQIISIMU CIIOXKUBAYIB 3a6e311euye 3pOCTaHHS KOHBEPCiHOI
Pe3YyJIbTaTUBHOCTI, NifiBUIye KOMMOPT B3aeMo[lii Ta GOpMye IepeiyMOBU LOBIOCTPOKOBO] JIOSIIbHOCTI. OKpemy
yBary NpuiijieHo eTUYHOMY BUMIPDy MapKETHMHIOBOIO BIUIMBY. YIOCKOHAJIEHO MiJXif, [0 OLiHIOBAHHS €TUYHOCTI
[ICUXOTEMIIOPAJIbHOTO BIUIMBY HA OCHOBI IBOMIPHOI MaTPULi CIiBBiJHOLEHHS iHAEKCY CUJIU IICUXOTEMIIOPAJIBHOTO
BIUJIMBY Ta iHJeKcy eTnyHoro puauky (PSI Ta ERI), mo nae 3mory knacudikyBaT MapKeTUHIOBI iHCTPYMEHTH 32
30HAMM PU3KMKY Ta 3a0e3levyBaTy KOTHITUBHY IIPO30PICTh i aBTOHOMIIO CIIO>KUBYOTO BUOOPY. Takox
3aIIPOIIOHOBAHO MEXaHi3M (OPMYBaHHS LM(PPOBOTO MAPKETMHIOBOTO CEPELIOBHUINA YEPE3 BIIPOBAIPKEHHS
IHCTpYMEHTAaPiIo NICUXOTEMIIOPAJILHOI ONTUMI3allil, OPIEHTOBAHOTO HA HiBEJIIOBAHHS YaCOBMX PO3PUBIB Yy BOPOHILi

KOHBepCii

2. The dissertation is devoted to the development of the theoretical and methodological foundations and practical
toolkit of psychotemporal marketing as a modern approach to optimizing the digital interaction of enterprises with
consumers in the B2C market. The introduction substantiates the relevance of the topic, defines the aim,
objectives, object, subject, and methods of the research, reveals the scientific novelty and practical significance of
the results obtained, and provides information on the author’s approbation activities and publications. The first
chapter of the dissertation, «Theoretical Foundations of Psychotemporal Marketing in the Environment of Digital
Interaction among Market Participants» examines the theoretical foundations of psychotemporal marketing within
the environment of digital interaction among market participants. The essence and components of the market’s
digital communicative ecosystem are revealed from the perspective of marketing objectives, substantiating its
socio-technical, algorithmically driven, and behaviorally conditioned nature. The study proposes the author’s
interpretation of the concept of «psychotemporal marketing» as a conceptual approach to the analysis and design
of marketing interaction based on consideration of the subjective perception of time, psychological mechanisms of
sensory, cognitive, and motivational influence, as well as the ethical boundaries of shaping behavioral responses.
The second chapter «Methods and Results of the Study of Psychotemporal Aspects of Marketing in the Digital



Environment of Market Interaction of Enterprises in the B2C Market» investigates methodological approaches to
analyzing user behavior in the digital environment and identifies the tools for collecting, processing, and
interpreting psychotemporal data. The scientific and methodological foundations for researching consumer
behavior have been improved through the integration of web analytics, A/B testing, behavioral metrics,
psychometric, and neuromarketing tools, including temporal indicators in the assessment of consumer intention.
The expediency of incorporating temporal indicators (duration of contacts, moments of reaction) into the system
for assessing the state of consumer intention has been proven. The scientific approach to audience segmentation
based on a psychotemporal profile has been improved by combining temporal and psychological characteristics of
perception, reaction, and decision-making. Unlike traditional segmentation, this approach enables personalization
of communication timing, reduction of cognitive overload, and minimization of procrastination behavior. An
algorithm for constructing psychotemporal audience portraits of enterprises operating in the B2C market has been
developed, and it has been determined that the use of temporal metrics as diagnostic indicators increases the
accuracy of interpreting behavioral data and enables a transition from recording activity to identifying the
dynamics of consumer intention. The third chapter «Formation and Approbation of the Model of the
Psychotemporal Approach in Developing the Digital Environment of Interaction among Market Participants»
presents the applied framework for implementing psychotemporal marketing within the digital environment of an
enterprise. The psychotemporal context is substantiated as a distinct type of marketing conditionality that
combines the internal psychological states of the consumer with the dynamics of temporal interaction in the
digital environment. On this basis, a model of psychotemporal marketing for the B2C market has been developed,
in which strategic planning, marketing management, and the operational UX contour are synchronized, allowing
optimization of the timing and form of message delivery in order to increase the relevance of communications. The
scientific and methodological approach to shaping the enterprise’s digital environment through psychotemporal
optimization of its structural elements, including the interface, content, trigger mechanisms, communication
timing, and conversion scenarios, has been improved. It has been proven that synchronizing the rhythm of the
digital environment with consumers’ psychotemporal profiles increases conversion effectiveness, enhances
interaction comfort, and fosters long-term loyalty. Particular attention is paid to the ethical dimension of
marketing influence. The approach to assessing the ethicality of psychotemporal influence has been improved on
the basis of a two-dimensional matrix correlating the Psychotemporal Strength Index and the Ethical Risk Index
(PSI and ERI), which makes it possible to classify marketing tools according to risk zones and ensure cognitive
transparency and the autonomy of consumer choice. In addition, a mechanism for shaping the digital marketing
environment through the implementation of psychotemporal optimization tools aimed at eliminating temporal
gaps within the conversion funnel has been proposed
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