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1. JliHrBo-nparmMaTtruyHi 0COGJIMBOCTI TEKCTY-PETYJISATUBY B PEKIAMHO-XYI,0KHbOMY JUCKYPCi Cy4aCHOi aHIIiCbKO1

MOBU

2. Linguo-pragmatic Features of Texts-regulators in English Advertising Discourse

Pedepar:

1.V npuceprauii po3risifaoTbCs aHIJIOMOBHI PEKJIAMHO-XYOKHI TEKCTU-PETYJISITUBY, 110 MICTATbCA K Ha
00KJIafMHKax / ¢pop3anax xyLoKHbOI TPO3K, TaK i y Mepexi IHTepHeT. Y po6oTi aHaIi3yI0ThCS CTPYKTYPHO-
CEMaHTUYHI Ta KOMYHIKaTUBHO-TIPAarMaTU4Hi aCIIEKTU TEKCTIB-PETYJIATUBIB, 110 CKIALATHCS YATAYEM-
pecrioHcepoM (Ha MaTtepiajli aHIJIOMOBHUX XYLOKHIX TEKCTiB). PekjiaMHO-XyIOXHi TEKCTH BUBYAIOTHCS y Apagurmi
MasIo(pOPMATHUX KOMYHIKaTUBHUX OAMHULb SIK TaKUX, 110 Peasi3yloTh iHPOPMATUBHY Ta PETYJISTUBHY (PYHKLII.
MeTa3Hak peKJIaMHO-XYJO>KHIil TEKCT iMILIiKy€e XapaKTep TEKCTiB-PEryJISITUBIB, iX TSKIHHS 4O 00'€KTa PEeKJIaMU Ta
XapakTepy Uoro ocyoBaeHHS. OCJIOBIEHHS TEKCTiB-PEryJSTUBIB 3IiMICHIOETbCS aIpECAHTOM-UUTAYEM, SIKUN
3HAETHCS Ha XYJ0’KHbOMY TBOPI Ta Iponarye oro agpecaram AJ1s1 Kynisii. Bubip y po6oTi meTasHaka pecroHcep
MOTHMBY€ETBCSI IOTO €TUMOJIOTIYHUMU BUTOKaMU "BifiryK", "peakuis”. TekcTu-peryssiTuBU y poOoTi ifeHTU(IKyIOTbCS
y pycii cepeioBUILA, PEXKUMY Ta OCJIOBJIEHHS Y PEKJIAMHOMY XyA0KHbOMY AMCKYPCi Ha MaTepiasi Cy4acHOi

aHrJiicbkoi MoBU. [ToBepxHeBi Ta IMIMOUHHI CTPYKTYPU PEKJIIAMHUX TEKCTIB OCMUCIIIOIOTHCS B aCIIEKTax



CTPYKTYPHO-KOMITO3ULIITHOTO Ta KOMYHIKaTUBHO-TIPATMaTUYHOTO OYTTS 06'eKTa. JJOLiIbHUM € JOCiIpKEeHHS

cTaTycy iHTerpatii BepbajpHUX Ta HeBepOaJbHUX 3aCO0iB eKcTepiopu3aallii iHTeHIIii YuTaya-pecroHcepa.

2. The thesis focuses on the texts-regulators which are presented on the book covers and in the Internet.
Structural-semantic and communicative-pragmatic features of texts-regulators are being analyzed on the empiric
material of the English advertising literary texts. Advertising texts-regulators are being identified in the paradigm
of small communicative units, which actualize both informative and regulating functions. Metasign text-regulator
implies both the selected object of advertising and the manner of its verbalization. Verbalization of texts-
regulators is being prepared by a reader-responser as an expert in literary works and as their advertiser. The
choice of the term responser is motivated by its etymological sources: Engl. response, respond, thus semantizing
the major function of an advertiser to make a reader perform perlocutive action of buying a book. Text-regulator is
considered in the terms of environment - regime - verbalization. The surface and inner structures of texts-
regulators are analyzed both in their structural, compositional and communicative-pragmatic aspects. Valid and
relevant is integrity of verbal and non-verbal factors in the process of reader-responser's exteriorization.
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