O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMeP: 0425U000155
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 15-05-2025

Craryc: 3amanoBana

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. laTtees Onekciit Bonogumuposuy

2. Oleksii V. Shatieiev

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucTy: 02-05-2025

CneniaJbHICTh 32 OCBITOIO: MapKkeTuHr

Micue po60oTH 3400yBaya: 3aksaz Buuoi ocsiTy "JIbBIBCbKUIL yHIBEPCHUTET Gi3HECY Ta MpaBa”

Kopg 3a €IPIIOY: 32408165

Micuesnaxo,szeﬂna: ByJ1. KynbpniapkiBceka, 6yz. 99, JIbBiB, 79021, Vkpaina

dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi cleliajai30BaHOI BYEHOI pazu): [ 35.140.01

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOH: 3aksaz BuuIOi ocBiTH "JIbBIBCbKMIl yHiBEpCHUTET Gi3HECY Ta

npasa”

Kopg 3a €IPIIOY: 32408165

MicquHaXO,I[)KeHHﬂ: ByJI. KysibapKiBChKa, 6yz. 99, JIbBiB, 79021, VKkpaina
dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTudikarop ROR:

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOH: 3aksaz BuuIOi ocBiTH "JIbBIBCHKMII yHiBEpCUTET Gi3HECy Ta
npasa”

Kopg, 3a €IPIIOY: 32408165

Micuesnaxo,ereHHﬂ: ByJ1. KysbnapkiBceka, 6ya. 99, JIbBiB, 79021, Vkpaina

dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InmenTudikarop ROR:

V. BimomocTi npo gucepraniio
MoBga guceprTaiiii: Vkpaincoka
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. MapKeTHHIOBi iIHCTPYMEHTH PO3BUTKY MiANPUEMCTB IT-puHKy

2. Marketing Tools for the Development of IT Market Enterprises
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1. O6’eKT mocigKeHHs: npouecy (POpMyBaHHSI MAPKETUHTOBUX iHCTPYMEHTIB PO3BUTKY IiAnpueMcTB IT-puHKy.
Merta: O6rpyHTYBaHHS TEOPETUYHUX ACIIEKTIB Ta PO3POO6JIEHHI HAYKOBO-NIPAKTUYHUX PEKOMEHAlliil 3aCTOCYBaHHS
MapKEeTHHTOBUX iHCTPYMEHTIB [IJIs1 PO3BUTKY HifNpueMCTB IT-puHKy. MeTonu: CUCTEMHUI, TEOPETUYHI,
iHOyKTUBHUH, AenyKTuBHUM, SWOT-aHani3, rpagiuHuii, eKOHOMIKO-MaTeMaTUYHE MOZEI0OBaHHS. HoBu3Ha:
3aIIPONIOHOBAHO MOPQOJIOriYHY MAaTPULIIO PO3BUTKY IT-PUHKY 3 ypaxyBaHHSIM MapKETUHTOBUX iHCTPYMEHTIB Ta
PVHKOBUX I1apaMeTpiB, 10 3ab6e3rnedye BUOip ONTUMaJbHOIO BapiaHTa i3 3aIpOIIOHOBAHMX MOKJIMBUX aJIbTEPHATHB
3 ypaxyBaHHSM JIOKaJIbHOTO aKIEeHTY Ha IPUBATHUX iHBECTULIisIX, [VI00a/IbHOI iHTerpallii yepes MibkHapojHe
CIiBPOOGITHULTBO, 1O A€ 3MOT'Y PO3pOOUTHY CTpaTeriyHi BapiaTUBHI HAaIPSIMU PO3BUTKY IT-pruHKY Ta cpopmyBaTu
MaTpPULIO «AJIbTEPHATHUBAXCTPATETIS»; yIIOCKOHAIEHO CKJIAI0BI [U(POBUX MAPKETUHIOBUAX iHCTPYMEHTIB y

KOHTEKCTI iX BIIJIUBY Ha MOTEHLINHOrO crio>kusaya I'T-ranysi, 4Ki, Ha BifMiHy BiJl iCHyIOUNX, BpaxOBYIOTb 30BHILITHIO



Ta BHYTPILIHIO ONTUMI3allilo I JO3BOJISIOTh €(PEKTUBHO MPOCyBaTu IT-NpoAyKTH Ta MOCIYrY, 3a71y4aTy KJIi€HTIB i
HiATPpUMYBaTH 3 HUMU TiCHI B3A€EMOBIZHOCHHY; TUIIOJIOTiI0 YMHHUKIB BILJIMBY Ha TpaHCHOPMaLLil0o MapKeTHHIOBUX
iHcTpymeHTiB IT-nignpueMcTBs, 110, Ha BiIMiHY Bif iCHyIOUMX, BUOKPEMJIIOE BilICbKOBIi, iHHOBAllii1Hi Ta 3abe3neuye
TICHOTY B3a€MO3B’s13KiB MK CY0O’€KTaMU 3 YpaxyBaHHSIM 3POCTaHHS MOMUTY HA 6€3IeKY; FeONnoiTHYHOI
HecTabinbHOCTI, MOGITIBHOCTI i IuIKUTANI3alli, eKOHOMIYHMX HACJIIKIB BifiHY, pENyTaLiiiHUX acIIeKTiB Ta
coujianbHoOi BinnosiganbHocTi, I, Big Data ta ananituky, inTepHet pedeii (10T), 6510K4eiiH; aJIrOPUTM NIPOLIECY
BMOOpY Ta ONTMMI3allii 3aCTOCyBaHHSI MAPKETUHIOBUX iHCTpyMeHTiB IT-nianpuemcTBamy, 1110, Ha BiIMiHY Bif
NONEPEHIX, J03BOJISIE THYYKO 3MiHIOBAaTH MAaPKETUHIOBY CTPATETIIO, MiIBUIYBAaTH €(PEKTUBHICTh KOMYHIKalliil Ta
3a0e31e4yyBaTy pO3BUTOK HA CTPATEriyHy IEPCIEeKTUBY; HaOyJ/IU [10JAbIIOT0 PO3BUTKY ITOHSTIMHO-KaTeropiaJbHUN
anapar o0 MapKeTUHIOBUX IHCTPYMEHTIB IT-NignpreMcTB, 30KpeMa BUOKPEMJIEHO €TUMOJIOTIIO TepMiHa
«MapKETUHIOBI iHCTPYMEHTU», IIiJ] IKUMU PO3yMilOTh CyKyIIHICTb METOJiB, 3aCO06iB i TEXHOJIOTH, 110
BHUKOPHUCTOBYIOTBHCS MiIIPUEMCTBOM JJIs1 aHAi3y PUHKY, POpPMyBaHHS [IONUTY, IPOCYBaHHS TOBAPiB Ta IIOCIYT,
KOMYHIKalii 3i crioknBadyamu ¥ MiABUIIEHHS KOHKYPEHTOCIIPOMOJKHOCTI MiATIPUEMCTBA 3arajloM; CUCTEMATU3ALlisl
cTpaTeriyHux Hanpsmis IT-nignpuemcrs, 10, Ha BiMiHY BiJl iCHYI0UMX, BpaXOBY€ KJII0YOBI YMHHUKY: LU(POBI
TEXHOJIOTIi, IepCcoHai3alilo MApKETUHTOBUX KaMIIaHill, 3a6e3Me4youn peai3allilo cTpaTeriii KOHTEeHT-MapKEeTHUHTY,
PO3pOOKY MapTHEPCHhKUX 3aX0iB [1Jis1 3a6e3e4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI Ta €(PeKTUBHOCTI; METOTUYHUI
niaxin go cucremMaTtusallii MapKeTUHIOBUX iHCTPYMEHTIB, SIKi BIIJIMBAIOTh Ha iHaHCOBU cTaH IT-nignpuemcrsa Ta,
Ha Bi]MiHY BiJl iCHYIOUMX, BPaXxOBYIOTb MaKpO- i MIKpDOEKOHOMIYHMI aCII€KTH, 3 BAKOPUCTAHHAM PE3YJIbTaTiB
111(pPOBOrO0 MapKETUHTY, AaHAJIITUKY i MOHITOPUHTY, onTHUMi3aLito CRM-cuctemu, 3aCTOCYBaHHS COLiaIbBHUX MEPEK;
PO3CUJIKY Yepe3 email-MapKeTUHT, peKjlaMy B Me[lia, yJIOCKOHaJIeHHsI 6PeHIMHTIY Ta y4acTb y pisHux nogaiax. Coepa
BUKOpUCTaHHA: y HisbHOCTI TOB «3IHI'CHIC», TOB «Anroputm ocsitu «JIEMBEPI'», YkpaiHo-CoBalpKOro LeHTpy
criBrpa , JIbBiBCbKOi 061aCcHOI OpraHizanii po60ToAABILIB y rajyy3i BUIIOi OCBiTH, y HaBYaJIbHOMY Hpoueci: 3BO
«JIpBIBCHKUI yHiBepcUTET Gi3HECy Ta IpaBa» [pY BUKJIATAHHI auciuiiin «PR-texHosorii y cdepi
00CJIyTOBYBaHHS», «MeHeI)KMEHT ITPOEKTIB IIPOrPaMHOro 3abe3redeHHs», «YIpaBiliHHs KoMaHaoo B IT», «UX /Ul»

L7151 CTYL,EHTIB crelianbHOCTI 121 «[H)KeHepist IpOorpaMHOro 3a6€31e4eHHSsI».

2. Object of the research: the processes of forming marketing tools for the development of enterprises in the IT
market. Purpose: substantiation of theoretical aspects and development of scientific and practical
recommendations for the application of marketing tools for the development of IT market enterprises. Methods:
systems approach, theoretical methods, inductive and deductive reasoning, SWOT analysis, graphical methods,
and economic-mathematical modeling. Novelty: A morphological matrix for the development of the IT market has
been proposed, taking into account marketing tools and market parameters. This matrix ensures the selection of
the optimal option from proposed alternatives by considering local emphasis on private investments and global
integration through international cooperation. It allows for the development of strategic alternative directions for
IT market development and the formation of an “Alternative x Strategy” matrix. The components of digital
marketing tools have been improved in the context of their impact on potential IT sector consumers. Unlike
existing approaches, the improved tools account for both external and internal optimization, enabling effective
promotion of IT products and services, customer acquisition, and maintenance of strong customer relationships. A
typology of influencing factors on the transformation of IT enterprises’ marketing tools has been developed. In
contrast to existing classifications, this typology identifies military and innovation-related factors and ensures
strong interconnections between market actors, taking into account increasing demand for security, geopolitical
instability, mobility and digitalization, the economic consequences of war, reputational aspects and social
responsibility, artificial intelligence (Al), Big Data and analytics, the Internet of Things (IoT), and blockchain
technologies. An algorithm for the selection and optimization of marketing tools for IT enterprises has been
proposed. Unlike previous models, it enables flexible adjustments of marketing strategies, increases
communication effectiveness, and ensures long-term strategic development. The conceptual and categorical
framework for marketing tools in IT enterprises has been further developed. In particular, the etymology of the
term “marketing tools” has been defined as a set of methods, means, and technologies used by a company for

market analysis, demand formation, product and service promotion, consumer communication, and overall



competitiveness enhancement. A systematization of strategic directions for IT enterprises has been presented.
Unlike existing approaches, it considers key factors such as digital technologies and the personalization of
marketing campaigns, enabling the implementation of content marketing strategies and the development of
partnership initiatives to ensure competitiveness and efficiency. A methodological approach for systematizing
marketing tools that affect the financial condition of IT enterprises has been proposed. In contrast to existing
ones, it incorporates macro- and microeconomic aspects, the use of digital marketing results, analytics and
monitoring, CRM system optimization, social media engagement, email marketing campaigns, media advertising,
branding improvements, and participation in various events. Field of application: in the operations of LLC
“ZINGSNIS”, LLC “Lemberg Education Algorithm”, the Ukrainian-Slovak Cooperation Center, the Lviv Regional
Organization of Employers in Higher Education; in the educational process of the Lviv University of Business and
Law, in teaching the following courses: “PR Technologies in the Service Sector”, “Software Project Management”,
“IT Team Management”, “UX /UI” for students of specialty 121 “Software Engineering”.
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