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1. PO3BUTOK Ta OpraHizallisi MapKeTHHIOBUX JOCIiIKEHb B YKpaiHi B yMOBax riobarnizaliii 6isHecy.

2. Development and organization of marketing researches in Ukraine under business globalisation.

Pedepar:

1. Incepraliito prUCBsIYEHO BCEOIYHOMY JOCIIIKEHHIO aKTyabHOI i B TEOPETUYHOMY, i B IPAaKTUYHOMY acIlleKTax
Ipo6JIeMU CTAHOBJIEHHS T PO3BUTKY B YKpaiHi CCTEMU MAapKETUHIOBUX JOCJIIPKEHb Y PO3Pi3i pO3KPUTTS
Cy4aCHOTO MOTEeHLiaJy iX €(PeKTUBHOIO BUKOPUCTAHHS B M€XKaxX CUCTEMU OpraHisalii yrpasiliHHS, [JIaHyBaHHS i
PETyJIIOBaHHS €KOHOMIYHUX MpoleciB. [IpoaHasnizoBaHO NeperyMOBY 3apOIKEHHSI MAPKETUHTOBUX IOCJIIKEHb Y
CBITi, BUBHAU€HO OCHOBHi p€3yJIbTaTOYTBOPIOIOYi YNHHUKY iX PO3BUTKY, 3[iICHEHO Kacudikallito Ta
0XapaKTePU30BaHO €TaIX €BOJILil MADKETMHIOBOTO IOCIiAHUIBKOTO PUHKY. JJOCHIIKEHO TEOPETUKO-
METOM0JIOTIYHI IPMHLIMIIY Ta IPAKTUKY OpraHisallil MAapKeTMHTOBUX JOCJiI>)KeHb. PO3KPUTO XapaKTepHi
0COOIMBOCT] i TEHAEHIii pUHKY MapKeTMHTOBUX JOCJIIKEHb Y CBIiTi i 30Kpema B YKpaiHi. [lepenbdayeHo TeHaeHii
[IOQJIBIIOrO PO3BUTKY JAHOTO CUCTEMHOTO SIBUIIA B YKpPaiHi Ta c(pOpMyIbOBAaHO KOHKPETHI IPOINO3ULii 11010
PO3pOOKU ITpOrpamMu IMiATPUMKY Taly3eBOTO PO3BUTKY 3 OOKY /iep>kaBU. YIOCKOHAJIEHO CBIiTOBY TUIIOJIOTI3aLlil0

CKJIaJIOBUX €JIEMEHTIB MApPKETHUHIOBUX JOCJII)KEHb3 METOIO JOCSITHEHHSI MAKCUMAJIbHOTO eeKTy Bif ix



[IPOBEIEHHS B CUCTEMI [IJIaHYBaHHS Ha MigIIPUEMCTBI B YKpaiHi. Po3p0o6sieHO aBTOPChKUI MiAXin 00 pOpMyBaHHS
aJIrOPUTMY NIPOBENIEHHS Ta OpraHisallii MApKETHHIOBOTO NOCJIIIKEHHS B YKpAaiHi, a TAKOX 3aX04U 3 MiABUIIEHHS
eeKTUBHOCTI iX poBeneHHs. [171s1 aHani3y e(peKTUBHOCTI IPOBEIeHHSI MapKETUHIOBOIO AOCIiIpKEHHS
MigIpreMCTBaMU PO3PO06JIEHO MOZENb OLiHKY €(peKTUBHOCTI. KitouoBi c710Ba: MapKeTUHIOBE IOCJi)KEeHHS,
OpraHisallisi Ta IPOBEIE€HHS MAaPKETUHTOBOTO NOCIIIKEHHS, €(EKTHUBHICTh MAPKETUHIOBOTO JTOCJiIKEHHS, PUHOK,

ranysb Ta cpepa MapKeTUHIOBUX JIOCTIiI)KeHb, MaPKETUHTOBI YUHHUKY PO3BUTKY.

2. The dissertation is devoted to the overwhelming research of the actual theoretical as well as practical issue of
marketing research formation and development in Ukraine in context of its effective utilization in system of
management, planning and regulation of companies' marketing activity. Based on the analysis of the marketing
research formation in the world economy the main result-oriented factors of their development and their
evolution stages are determined, classified and characterized. The theoretical and methodological principles as
well as the practice of marketing researches at the Ukrainian and world level are examined. Predicted the pointed
system phenomena the future development tendencies in Ukraine and formulated precedes propositions in sphere
of the marketing research sphere development support by government institutions'. Improved world classification
of marketing research elements in terms of gaining maximum effect from their performance on enterprise in
Ukraine. Developed author's attitude to the performance and organization of marketing research in Ukraine
algorithm form. Also developed particular steps on marketing research effectiveness rise on an enterprise in
Ukraine. To analyse the its effectiveness is developed effectiveness research model. Key words: marketing
research, marketing research organization and performance, marketing research effectiveness, marketing

research market, industry and sphere, marketing factors of development.
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