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2. The Development of the Creative Component of Future Marketing Specialists' Professional Thinking

Pedepar:

1. Y nuceprauii, mpucBsYeHiN JOCiIKeHHIO 0COBIMBOCTEN PO3BUTKY KPEaTUBHOI CKI1anoBoi mpodeciiiHoro
MUCJIEHHS Maii6yTHIX MapKeTOJIOTiB, BU3HAYEHO CYTHICTb ITOHATTS "KpPeaTUBHA CKJIaZ0Ba NPOMECITHOr0 MUCIEHHS
MapKeTOJIora", PO3KPUTO CTPYKTYPY (MOTHUBALIMHUI, KOTHITUBHO-AUBEPr€HTHUH, KOMYHIKaTUBHUI Ta €MOLIIAHO-
BOJIbOBUI1 KOMIIOHEHTH), TEOPETUYHO OOI'PYHTOBAHO TICMX0JIOTO-T1€1aroriyHi yMOBU PO3BUTKY KPEATHUBHO]
CKJIaZIoBOi B npotieci npodeciiinoi niaroroBku MmapkeTosioris. [IpefcTaBaeHo eKCIIepTHY OL[iHKY 3HaYYIOCTi
KOMIIOHEHTIB KpeaTUBHOI CKJIaJ0BOi TPO¢eCiiiHOro MUCJIEHHSI MapKETOJI0Ta, OOIPYHTOBAHO KpUTEPii
(cdopmoBaHiCTh KOTHITUBHO-JUBEPTr€HTHOTO MUCJIEHHS, KOMYHIKaTUBHA KOMIIETEHTHICTb, MOTUBALLiSl JOCSITHEHHS,
TOTOBHICTb [JO PU3KKY) Ta iX NOKa3HUKU. EMIIpUYHO OCTIIKEHO 0COOINBOCTI PO3BUTKY CTPYKTYPHUX KOMITIOHEHTIB
Ta AUHAMIKy BIIPOJIOBX HaBUaJIbHOTO IIPOLECY, BUSIBJIEHO PiBHI pPO3BUTKY KpeaTUBHOI CKJI1afloBOi MpodeciiiHoro
MUCJIEHHS MailOyTHIX MapKeTOJIOriB (HU3bKUI, HYDKIMH 33 CePelIHIil, cCepefHill, BUIIMIL 3a CEpefHill, BUCOKMM) Ta ii
HEeJ0CTaTHill pO3BUTOK Yy Mpoleci npodeciitHoi niaroroBku. O6IPYHTOBAHO MOZEJb Ta PO3PO6JIEHO i1 aTpO6OBAHO

KOMILJIEKCHY ITPOrpamy IICHMXO0JIOT0-TIeJarorivyHoro BIVIMBY Ha PO3BUTOK KPeaTUBHOI CKJ1afioBoi mpodeciiiHoro



MMCJIEHHS CTyI€HTiB-MapKeToJoTiB. JloBeeHO ii e(peKTUBHICTb Ta JOLiNbHICTh BIPOBAI)KEHHS B IIPOIiEC

npodeciiiHoi miaroTroBku MapkeTosoris y BH3.

2. In the dissertation devoted to the study of the peculiarities of the development of the creative component of
future marketing specialists' professional thinking the essence of the concept of "creative component of the
professional thinking of the marketing specialists" has been determined, the structure (motivational, cognitive and
divergent, communicative and emotional-volitional components) has been revealed, the psychological and
pedagogical conditions of development of the creative component in the process of marketing specialists training.
The expert assessment of the importance of components of the creative component of professional thinking of the
marketing specialist has been presented, criteria (formation of cognitive and divergent thinking, communicative
competence, motivation of achievement, readiness for risk) and their indicators have been substantiated. The
peculiarities of the development of structural components and dynamics during the educational process have been
empirically investigated, levels of development of the creative component of professional thinking of the future
marketing specialist (low, lower than average, average, higher than average, high) and its insufficient development
in the process of professional training have been revealed. The model has been substantiated and the
comprehensive program of psychological and pedagogical influence on the development of the creative
component of professional thinking of marketing students has been developed and tested. Its efficiency and
usefulness of introducing it in the process of professional training of marketing students in institutions of higher
education have been proved.
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