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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHUX PYyOPHK: 04.51.27

Tema gucepranii:
1. CouiasnbHi J€eTEPMIHAHTU CIIOKMBALILKOI IIOBEIIHKYA B CYy4YaCHOMY CYCIIiJILCTBI.

2. Social Determinants of Consumer Behavior in the Modern Society.

Pedepar:

1. O6'exT:crIO>KMBalbKa ITOBE/IiHKA B Cy4YaCHUX YMOBax; MeTa:xapakTepuCTHKa CUCTEMU COLia/IbHOI feTepMiHarlii
CIIO>KMBALbKOI [TOBEIiHKM Ta BU3HAaYeHHs ii cienudiku B CyyaCHUX yMOBax; MeToau [OCiI>)KeHHs:3aralbHOHAayKOBi
METOJIA:CUCTEMHUI i MOPIBHIbHUI aHaJi3, y3araJbHEHHs], TUIIOJIOri3allisl; eKCIIepTHE OIUTYBaHHS, (POKyCOBaHe
IHIUBiyabHE IHTEPB'10, WIJIbHUI OIUC JAHUX, KOHTEHT-aHasli3; TeopeTuyHi Ta MpakTU4Hi pe3yIbTaTU:CKIAIEHO
CXEMY CUCTE€MHU JEeTePMiHAHT CIIOKMBAIIbKOI [IOBEIiIHKU B yMOBAX Cy4aCHOTO CYCIIiJIbCTBA; 3IiiCHEHO TEOPETUYHY
iHTepIpeTaLilo ITOHATTS "MapafoKC CIIOKMBAHHA", [0 XapaKTEPU3Yy€e CYTHICTb Cy4aCHOTO CIIOKUBAHHS;
[IPOAaHaJIi30BaHO PO3BUTOK CYCIIiJIbCTBA CIIOXKUBAHHS B YKpPaiHi, siIKke Mae "TiopugHy Gopmy";
HoBu3sHa:KOHIIENTya1i30BaHO COLiOJIOTIYHMI MiAXiA DO CyCHiNbCTBA CIIOXUBAHHA, QYHKIiN Ta crienndiku
CIIOKMBAlIbKOI [IOBEiHKU B CY4aCHOMY CYCIIiJIbCTBI Ta, 30KpeMa, B YKpaiHi, a TAKO>K BU3HAYEHO COLiaJIbHI
IeTepMiHAaHTY MOBEJIiHKM CIIOXKMBA4a B Cy4acHUX YMOBax;CTyIiHb BIIPOBAIPKEHHSI: I10JIO>KEHHS Ta BUCHOBKU
IOCJIiIKeHHSI MOKYTh OYTH BUKOPHMCTAHI [J15 IiATOTOBKY COL[i0JIOTIYHUX Ta MaPKETUHTOBUX JOCIiKEHb

CIIO>KMBALpKO]I [TOBEIiIHKM a TAKOX IIPU pO3p0o0OLli KYPCiB i3 coLiosorii crioxkxuBaHHs1, eKOHOMIYHOI coujoiorii,



MapKEeTUHTY, COLi0JIOTi] KyJIbTYpH, COLi0JIOTii KOMYHIKaLlii, COLi0JIOrii TOBCAKIEHHOCTI.

2. The object: consumer behavior in modern conditions; The aim: characteristic of the system of social
determination of consumer behavior and definition of its specifics in modern conditions; The research methods:
general scientific methods: system and comparison analysis, generalization; expert poll, focused individual
interview, dense data description, content analysis; The theoretical and practical results: the scheme of system of
determinants of consumer behavior in the conditions of modern society has been made; the theoretical
interpretation of the term "consumer paradox”, which describes the essence of modern consumption, has been
carried out; the development of consumer society in Ukraine that has "hybrid form" has been analyzed; The
novelty: the sociological approach to the consumer society, functions and specifics of consumer behavior in
modern society, in particular in Ukraine, has been conceptualized as well as social determinants of consumer
behavior in modern conditions were defined; The level of implementation: statements and conclusions of the
research taken may be used to develop sociological and marketing researches of consumer behavior as well as
educational courses of sociology of consumption, economic sociology, marketing, sociology of culture, sociology of
communications and sociology of everyday life.
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