O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMEP: 0826U004868
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 27-08-2026

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Hakasy MOH / Haka3y 3aKJazy: nakas 3HY six 21.09.2026 N 430

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. PeBa Jlenuc CeprifioBud

2. Denys Reva

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs

Bupg, pucepranii: nokrop dinocodii

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIndp HayKoBOi cHIeniaIbHOCTI: 051

Ha3zBa HayKoBOi creniaJbHOCTI: Ekonomika

FaJIy3b / ralesi 3HaHb. coliaybHi Ta IOBEIiHKOBI HAYKN
OcBiTHBO-HayKOBa mporpama 3i crneniaJabHoCTi: OIT 48101 EkoHoMika

JaTa 3axHcTy: 28-08-2026

CnenianbHICTB 32 OCBITO0: EkoHOMiKa Ta MeHeKMEHT MixkHapoHuii 6i3Hec - LleHTpaibHOEBPONENChKi

6i3Hec peanii

Micue p060TI/l 3a06yBaqa: Opranisauis BifiCcyTHA
Koz, 3a €EIIPTIOY: 0000000000
Micue3naxomsKeHHs: 00000, Kuis, 00000, Vkpaina
dopma ByracHOCTI: 3mimana

Cdepa ynpasiriHHS:

InenTudikarop ROR:



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Indp cneuniasnizoBaHoi BYU€HOI pasau (pa30Boi clieniaiizoBaHoOi BY€HO1 pazu). PhD 16188
ITloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOH: 3anopisbKuii HAL[iOHAIbHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 02125243

Micue3Haxoa>KeHHSI: By/1. VHiBepCUTETChKa, 3anopiioks, 3anopisbkuii p-H., 69011, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR:

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: 3anopisbKuii Hal[iOHAJILHUI YHiBEPCUTET
Kopg, 3a €APIIOY: 02125243

Micue3HaxoO KeHHS: By/. YHiBepcUTeTChKa, 3anopiioks, 3anopisbkuil p-H., 69011, Vkpaina
dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TemaTuyHHUX pyOpHK: 06.81.03

Tema gucepranii:
1. MapKeTMHIOBi iIHCTPYMEHTH B YIIPaBJIiHHI [iAIIPMEMCTBOM, 1O 31ilICHIOE 30BHIITHbOEKOHOMIUHY Hig/IbHICTh

2. Marketing tools in the management of an enterprise engaged in foreign economic activity

Pedepat/anoranis:

1. O6'eKT: poLeCc BUKOPUCTAHHSI MaPKETUHIOBUX iHCTPYMEHTIB B YIIPaBJIiHHI MigIIPUEMCTBOM, 110 3AiAICHIOE
30BHIIIHbOEKOHOMIYHY [isl/IbHICTb. MeTa: yA0CKOHAIEHHS TEOPETUKO-MEeTOAUYHUX IIiZIX0/1iB Ta po3pobdKa
[IPaKTUYHUX PEKOMEH Al moA0 GOPMyBaHHSI MAPKETUHIOBUX iHCTPYMEHTIB B YIIPABJIiHHI MiJIIPUEMCTBOM, 11O
3[iMICHIOE 30BHIIIHBOEKOHOMIYHY MisI/IbHICTb. METOIU IOCIIIIPKEHHS: TEOPETUYHOIO y3araJbHEHHS, CUCTEMHOIO Ta
IIOPiBHSJILHOTO aHasi3y, NeAyKTUBHUI Ta aOCTPAKTHO-JIOTTYHUMN, CTATUCTUYHUI Ta aHAJITUYHUM, TPEHI0OBE
MOJEJIIOBAaHHS Ta METOJ, €KCIIEPTHHUX OL[iHOK, (PaKTOPHUI aHali3, METO/, aHali3y Ta CUHTE3Y, KOpeJsLifiHO-
perpeciiiHuii aHani3 Ta METOOU MaTEMaTUYHOTO MOJEJIIOBAaHHS, KOHCTPYKTUBHO-/10Ka30Bi, rpadiuHuil MeToq,.
Briepime: 3armporioHOBaHO KOMITJIEKCHUH MifxXinm 10 BUBHAYEHHS KOHI[EHTPaIlil 3000B’13aHb iHAUKATOPIB CTPATETiYHO]
CTilIKOCTi Ta MapKETUHI'OBOI He3aJIeXXHOCTI, sKi lepenbdayaloTh BpaxyBaHHSI MapKeTHHIOBOI CAMOCTIMHOCTI,
iMyHiTeTy 1O PM3UKY i KOHL|EHTpallii 3000B’s13aHb, 110 JO3BOJISIIOTH MiJIIPUEMCTBAM BUITH HA HOBi pUHKU 30yTy 3a
PaxyHOK CUHEPTreTUYHOTO e(deKTy BUKOPUCTAHHS MAaPKETUHTOBUX iHCTPYMEHTIB. YIOCKOHAIEHO: METOIUYHUI

niaxin 7o BU3HAUYEHHS MAaPKETUHIOBUX BUTPAT, SIKWIL, HA BiIMIHY Bifi icHyl0uMX, Ilepebadyae BpaxyBaHHs BUTpAT



HiANPUEMCTBA Bifl MOMUJIKOBUX Iill MAPKETUHIOBOTO Bifiy, 4epe3 PO3paxyHOK KoedillieHTy MapKeTHUHIOBOI
IeCTPYKIii; BpaxoBye MOMUJIKOBY [IPHUHAJIEKHICTh HUPOBOTO Jify, mTpadu 3a BiIX1IeHHS Bil MApKETUHIOBO]
Lis7IbHOCTI, BUTPATU Ha aBTeHTUQIKallil0 MapKETHHIY, 110 03BOJIsIE MiATIPUEMCTBAM 3HU3UTU 30HY PU3UKY BTPaTU
nignpreMcTBa Bif, Hee(EKTUBHOI MaPKETUHTOBOI AisI/IbHOCTI; METOOWYHUIN MifXif, 10 OLiHKY e(PEKTUBHOCTI
BUKOPUCTAHHS Ta BU3HAYEHHS TPAEKTOPIii PO3MMUPEHHS PUHKIB 30yTYy i 30BHIIIHLOEKOHOMIYHOI [isi/IbHOCTI
IiANPUEMCTB, SKUH, Ha BiAMiHY BiJ] iCHyI0UMX, BPaXOBY€ IIOKa3HUKMU JIOSJILHOCTI ITOKYIIIiB Ta JIOOiI0OBaHHS iHTepeciB
MiAIIPYEMCTBA Ha BHYTPILIHIX i 30BHIIIHIX PUHKAX Ha OCHOBI BIIDOBA/I)KEHHS HOBITHIX MapKETUHIOBUX
iHCTPYMEHTIB, 10 JO3BOJISIIOTh MifMIPUEMCTBaM (OPMYBAaTH HEMPOJIIHTBICTUYHY NTAPAIATMY IICUXOJIHIBiCTUYHOTO
IIPOrpaMyBaHHS KJIi€HTiB; METOOUYHUM MiXiM 10 BAKOPUCTAHHS MapKETUHTOBUX iHCTPYMEHTIB, SIKAM, HA BiMiHYy
Bifl icHy10uMX, BpaxoBye KoeQillieHT aBTEHTUYHOCTI, 110 BUCTYIIa€ 3alI00KHUKOM ifeHTUdiKalii sskocTi
MapKETUHIOBOI [isI7IbHOCTI i JONOBHIOE KOE(PillieHT MAapKETUHIOBOi aKTUBHOCTI, SIKUH Nlepedayae BUKOPUCTAHHS
Baromoro koedinienra 1u@posiszariii, o 703BoJIsE MiANIpPrEMCTBAM KOHTPOJIIOBATA MAPKETUHIOBI BUTPATH Ta iX
BILJIMB Ha PO3LIMPEHHS PUHKIB 30yTy IPOIYKLii; METOOWYHUI NifXin 1o GOpMyBaHHS CTPATEriYHOro yIpaBiHHsI
MiAIIPUEMCTBOM i3 ypaxyBaHHSM 3MiH BUKOPUCTaHHSA MapPKETUHIOBUX IHCTPYMEHTIB, KW, Ha BiAMiHY Bif,
icHyI0uHX, Nlepefbadae 3aCTOCYBaHHSI HEIPOMAPKETUHIOBOIO KOHTPOJIIHTY, O JO3BOJISIE PO3PAaX0OBYBaTU CLEHAPHI,
IIPOTHO3HI [IOKa3HUKU 30BHIIIHPOEKOHOMIUHOI [isSIbHOCTI MifgnpueMcTBa. Habyso nomanbuoro po3BUTKY: CYyTHICTD
IIOHSITTSI «<MAPKETUHTIOBI iIHCTPYMEHTU»; KylacuQikKalliss MapKETUHTOBUX iHCTPyMeHTiB. Cpepa BUKOPUCTAHHSI:

MiAIIPUEMCTBA, 110 37iMCHIOITh 30BHIIIHbOEKOHOMIUHY HisSJIbHICTD.

2. Object: the process of using marketing tools in the management of an enterprise engaged in foreign economic
activity. Purpose: improvement of theoretical and methodological approaches and development of practical
recommendations for the formation of marketing tools in the management of an enterprise engaged in foreign
economic activity. Research methods: theoretical generalization, system and comparative analysis, deductive and
abstract-logical, statistical and analytical, trend modeling and expert assessment method, factor analysis, analysis
and synthesis method, correlation-regression analysis and mathematical modeling methods, constructive-
evidence, graphical method. For the first time: a comprehensive approach to determining the concentration of
commitments of indicators of strategic sustainability and marketing independence has been proposed, which
involves taking into account marketing independence, immunity to risk and concentration of commitments, which
allow enterprises to enter new sales markets due to the synergistic effect of using marketing tools. Improved: a
methodological approach to determining marketing costs, which, unlike existing ones, involves taking into account
the costs of the enterprise from erroneous actions of the marketing department, through the calculation of the
marketing destruction coefficient; takes into account the erroneous affiliation of a digital lead, penalties for
deviations from marketing activities, marketing authentication costs, which allows enterprises to reduce the risk
zone of loss of the enterprise from ineffective market to assessing the effectiveness of the use and determining the
trajectory of the expansion of sales markets and foreign economic activity of enterprises, which, unlike existing
ones, takes into account indicators of customer loyalty and lobbying of the interests of the enterprise in domestic
and foreign markets based on the implementation of the latest marketing tools that allow enterprises to form a
neurolinguistic paradigm of psycholinguistic programming of clients; a methodological approach to the use of
marketing tools, which, unlike existing ones, takes into account the authenticity coefficient, which acts as a fuse
for identifying the quality of marketing activities and complements the marketing activity coefficient, which
involves the use of a significant digitization coefficient, which allows enterprises to control marketing costs and
their impact on the expansion of product sales markets; a methodological approach to the formation of strategic
management of the enterprise taking into account changes in the use of marketing tools, which, unlike existing
ones, involves the use of neuromarketing controlling, which allows calculating scenario, forecast indicators of the
enterprise's foreign economic activity. Further development has been made: the essence of the concept of
"marketing tools"; classification of marketing tools. Scope of use: enterprises engaged in foreign economic activity.
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