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1. MapKeTI/IHFOBe yr[paB]IiHHH CITIOKMBYOIO HOBC,U,iHKOIO JOMOT'OCIIONapCTB Ha IMPOAOBOJJIbYOMY PMHKY YKpaiHH.

2. Marketing Management of Consumer Behavior of Households in the Food Market of Ukraine.

Pedepar:

1. IlpozioBONIBYMI PMHOK € OJHI€I0 3 KIIOYOBUX rajly3eil HalliOHaJIbHOI €KOHOMIKM PO3BUHEHUX KPaiH, OCKIJIbKU
3abe3nevye HaceJleHHs IPOJyKTaMU XxapyyBaHHsI Ta BIIJIMBA€ HA 3arajlbHUM COLiaJIbHO-€KOHOMIUHM PO3BUTOK
KpaiHu. [TutaHHs 3a6€31e4eHHs IPOIOBOJILCTBOM € OCOOJIMBO aKTyaJIbHUM B YMOBAX CYCIIiJIbHUX MIOTPSICiHb Ta
HEBU3HAYEHOCTI. [I7151 yKpaiHChKUX JOMOTOCIOLAPCTB HAabyJI0 0COGJINBOI aKTYaJIbHOCTI 3 I0YATKOM
[IOBHOMACIITaGHOTro BTOprHeHHs. CrioKyBYa I10BeliHKa JOMOTOCIIOIapCTB BUMarae IrimboKoro aHamisy o0
OKPECJIEHHS 30BHIIIHIX Ta BHYTPIIIHIX YNHHUKIB ii OPMYBaHHS, BIIJIMBY MAaPKETUHIOBUX iHCTPYMEHTIB i BUBYEHHS
CIIO>KMBYMX TPEHIB. MapKETHHIOBI AOCIIIKEHHS NAI0Th 3MOT'Y BUSIBUTH HOBI TUIIN CIIOKUBYOI IOBEIHKY
IIOMOTOCIIOIAPCTB Ta aJANITUBHI MeXaHi3MH, SIKi BOHM BUKOPUCTOBYIOTb 151 3a0€3I1eUeHHSsI CBOiX I10TPed B yMOBax
HEBU3HAYEHOCTI. 32 TAKMX YMOB palliOHaJIbHE BUKOPUCTAHHS MAPKETUHIOBUX iIHCTPYMEHTIB J1a€ MOKJIUBICTD
nianprueMcTBaM 36€perTu KOHKYPEHTOCIIPOMOSKHICTb CBO€ET TPOAYKILil HA HACUYEHOMY ITPOJIOBOJIbYOMY PUHKY i
BIUIMBATU Ha CIIOXKUBYY NOBEIiHKY. TaKuM YUMHOM, JOCTiIKEHHS IPO6IE€MaTUKI MAPKETUHIOBOTO yIIPABJIiHHS

CITO>KMBYOIO l'IOBe,ILiHKOIO JOMOTI'OCIIOLAapPCTB Ha ITPOAOBOJJIbYOMY PHUHKY € CBO€YaCHUM Td HAYKOBO O6FPYHTOB8HVIM.



BoHO Mae npakTHU4He 3HaY€HHS /17151 PallioHaJIbHOTO BUKOPUCTaHHSI MAPKETUHIOBUX iHCTPYMEHTIB 3 METOIO
dhopmMyBaHHS TaKoi MOBEIiIHKM JOMOTOCIIOIapCTB Ha IIbOMY PUHKY 3 YPaxXyBaHHSIM YMOB HEBU3HAUEHOCTI, a TAaKOX
BITUM3HSIHUX Ta CBITOBUX CIIOKMBYMX TPEH/iB. MeTOI0 AucepTaliiiHOi poOOTU € OOIPYHTYBaHHS TEOPETUKO-
METOJI0JIOTIYHMX OCHOB Ta PO3pOOKA MPAKTUYHUX PEKOMEHALIN 1010 MAPKETUHIOBOTO YIIPABJIiHHS CIIOXKUBUYOIO
MIOBEIiHKOIO JOMOTOCIIOIAPCTB HA IIPOJOBOJIbYOMY PUHKY YKpaiHU. Y BCTyNi OGI'PYHTOBAHO aKTyasbHiCThb Ta
CBOE€YACHICTb IUCEPTaLiiIHOro JOCiKeHHs, c(OPMYJIbOBAHO HOr0 METY Ta 3aBJlaHHsI, OKPECJIEHO O0'€KT i
IpeIMeT OCiIyKEHHS, BUBHAaYE€HO METOIM MOro IIpoBeeHHs, CHOPMYJIbOBAaHO HAYKOBY HOBU3HY OTPUMAaHUX
pe3yJIbTaTiB, ONMCAHO iXHIO allpo0ballilo Ta IPAKTUYHE 3aCTOCYBAHHSL. Y MEpIIOMY pO3Aisi po60oTH Ha OCHOBI
[IPOaHaJIi30BaHMX HAYKOBUX MiAXOMiB BUBHAYEHO CYTHICTb TPAKTYBaHHS CIIOXKMBYO]I TOBEiIHKU. ABTOPKOIO
BA3HAYEHO CIIOKMBYY [NOBEIHKY JOMOIOCIIOJAPCTB SIK CUCTEMY Jif i BAMHKIB iHAVMBIiB HA CIIOKUBYOMY PUHKY,
3YMOBJIEHY CIIPSIMyBaHHSIM HasIBHMX I'POIIOBUX PECYPCiB Ha 3a0€31e4eHHsI I0TPe6 Ta iHTEPECiB YJIeHiB
IIOMOTOCIIOAAPCTBA. Bu3Hau€HO, 0 MapKETUHIOBE YIIPABJIiHHS CIIOKMBYOIO MOBEiHKOIO TOMOTOCIIOAAPCTB MOKHA
TPaKTyBaTH SIK [IPOLEC LiiJIeCcIpsSIMOBAaHOI'O0 MAPKETUHIOBOTO BILJIMBY MiAIIPUEMCTB Ha Hel IIJISIXOM BUKOPUCTAHHS
CYKYIIHOCTi MapKETUHTOBUX iHCTPYMEHTIB 3 MeTOK (POPMYyBaHHS HOBUX N1OTPEO, MOAEJIEN Ta TUIIIB iXHBOI
CIIOKMBYOI OBEIIHKU. Y IPYyroMy pO3[ijli AUCepTaliiiHOl po60TH 3AilICHEHO aHasi3 JOXOMiB Ta BUAATKIB
YKpalHChKUX JOMOrocnonapcTs. OKpecsaeHo 3MiHH, 5K BiflOyInMCs y CYKYIIHUX CIIOXKUBUMX BUJIATKAX
IIOMOTOCIIOLAPCTB OKpeMUX KpaiH €sponu npotsirom 2018-2022 pp., 30Kkpema Iif, yac nasgemii. ABTOpKOIo
IIPOBEIEHO MAPKETHUHIOBE JIOCIIiI)KEHHSI Ta TPOaHali30BaHO BIJINB MAPKETUHTOBUX iHCTPYMEHTIB Ha CIIOKUBYY
[IOBEiHKY YKPAiHCHbKUX JOMOTOCIIOAPCTB. Y TPETbOMY PO31ijli aBTOPKOIO 3alIPOIIOHOBAHO HA OCHOBI aHAIi3y
Pi3HOMAaHITHUX TUIIOJIOTIH CIOXXKMBAYiB YOTUPU OCHOBHI TUIM CIIOKUBYOI TOBEIiHKU JOMOTOCIIOAPCTB B CY4aCHUX
yMOBax HEBM3HA4YE€HOCTI. Ha OCHOBI CaMOOIiHKM ONMUTAaHUX PECIIOHAEHTIB BU3HAYEHO OCOOJINBOCTI CIIO>KUBYO]
MOBEJiHKM YKPaiHCBKUX JOMOTOCIIOAAPCTB 32 aKTyaJIbHUX YMOB. 3IiICHEHO aHaJli3 0COOINBOCTEN BILIUBY
IHCTPYMEHTIB MapKETUHI-MIKCy Ha MIOBEMiHKY CIIOKMABAYiB 3aJIEKHO Bifl TUITy CIIO>KUBYOi TOBEIiHKN
IlOMOrocnoaapcTs. Ha ocHOBI pe3ysbTaTiB MAPKETUHIOBOTO JOCJIIKEHHS PO3p00JIeHO YOTUPU(AKTOPHY MOJEJIb
IeTEePMiHAHT CIIOXUBYOI IOBEIiHKYA JOMOTOCIIOAAPCTB. BUOKPEMIIEHO YOTHMPHU OCHOBHI (PAKTOPU: EKOHOMIUHO-
TOJIITUYHA YYTJIMBICTh; COLiaJIbHO-MAaPKETUHIOBA OPi€HTallis; palliOHaJIbHO-CIIOKMBYA OPi€HTaLlisl; IHCTUTYLiIHO-
ryiobasnbpHa opieHTallis. Bukopucrtano KoedinieHT kopessnii CipmeHa 1715 OL[iHIOBaHHS B3a€MO3B 13Ky MK JaHUMU
¢dakTopamu Ta MApKETUHIOBUMHU iHCTPYMEHTaMH i MOBEeAiHKOBUMH MPAKTUKAMU CIIO>KMBAviB. ABTOPKOIO BU3HAYE€HO
KJIIOYOBi XapaKT€PUCTUKU MAaPKETUHIOBOTO YIIPABJIiHHS aHAJII30BAHMMU CETMEHTaMU Ta C(POPMYIbOBAHO
CTpaTeriyHi HalpsSMu LOJI0 MifBUIIEeHHS HOTro e()EeKTUBHOCTI Ha ITPO/I0BOJIbYOMY PMHKY Ha OCHOBI IIPOBELIEHOTO
(aKTOPHOrO aHaJi3y CIIO>XKUBYOI [10BeliHKY. Po3po6iieHo crienudiyHi METPUKK OLiHKY e(eKTUBHOCTI
MapKETUHTOBUX 3aXO[IiB [1J151 KOKHOTO 3 BUBHAYEHUX CETMEHTIB CIIO>KMBaUiB. [IpoaHasnizoBaHO TpU OCHOBHI nlepiogu
(opMyBaHHS CIIOKMBYOI NOBEiHKM JOMOTOCIIOAPCTB HA IPOAOBOJIbLYOMY PUHKY BIIPOJOBXK OCTaHHIX POKIB!
TeHpeHuii o 2020 poky, popMyBaHHS TpeHiB mif, BrinBoM nangemii COVID-19, cyTreBsi 3minu i popmyBaHHS
HOBUX CIIO>KMBYMX ITPAKTHK B YMOBaX BOEHHOTO CTaHy. Bu3HayeHO 0COGIMBOCTI BILJIMBY CIIOXKUBYMX TPEHIB HA
CIIOKMBYY MOBEMiHKY Ta (POPMYBAHHS CIIOKMBYMX ITPAKTUK OCHOBHUX CETMEHTIB CIIOXKMBAYiB IIPOLOBOJIBYOTO
PUHKY.

2. The food market is one of the key sectors of the national economy in developed countries, as it provides the
population with food and influences the country's overall socio-economic development. The issue of food security
is especially relevant in conditions of social upheaval and uncertainty. For Ukrainian households, it has become
particularly relevant with the beginning of the full-scale invasion. Household consumer behavior requires a deep
analysis of the external and internal factors that shape it, the influence of marketing tools, and the study of
consumer trends. Marketing research makes it possible to identify new types of consumer behavior of households
and adaptive mechanisms they use to meet their needs in conditions of uncertainty. Under such conditions, the
rational use of marketing tools allows enterprises to maintain the competitiveness of their products in a saturated
food market and influence consumer behavior. Thus, the study of the issues of marketing management of
household consumer behavior in the food market is timely and scientifically based. It has practical significance for
the rational use of marketing tools in order to form such behavior of households in this market, taking into account



the conditions of uncertainty, as well as domestic and global consumer trends. The purpose of the dissertation is
to substantiate the theoretical and methodological foundations and develop practical recommendations for
marketing management of consumer behavior of households in the food market of Ukraine. The introduction
substantiates the relevance and timeliness of the dissertation research, formulates its goal and objectives, outlines
the object and subject of the research, determines the methods of its conduct, formulates the scientific novelty of
the results obtained, and describes their testing and practical application. In the first section of the work, based on
the analyzed scientific approaches, the essence of the interpretation of consumer behavior is determined. The
author defines household consumer behavior as a system of actions and decisions of individuals in the consumer
market, determined by the direction of available financial resources to meet the needs and interests of household
members. It is determined that marketing management of household consumer behavior can be interpreted as a
process of targeted marketing influence of enterprises on it by using a set of marketing tools in order to form new
needs, models, and types of their consumer behavior. In the second section of the dissertation, an analysis of the
income and expenses of Ukrainian households is carried out. The changes that occurred in the total consumer
expenditures of households in individual European countries during 2018-2022 are outlined, in particular during
the pandemic. The author conducted a marketing study and analyzed the impact of marketing tools on the
consumer behavior of Ukrainian households. In the third section, the author proposes, based on the analysis of
various consumer typologies, four main types of consumer behavior of households in modern conditions of
uncertainty. Based on the self-assessment of the surveyed respondents, the features of consumer behavior of
Ukrainian households under current conditions were determined. An analysis of the features of the influence of
marketing mix tools on consumer behavior, depending on the type of consumer behavior of households, was
carried out. Based on the results of the marketing research, a four-factor model of determinants of consumer
behavior of households was developed. Four main factors were identified: economic and political sensitivity; social
and marketing orientation; rational consumer orientation; and institutional and global orientation. Spearman's
correlation coefficient was used to assess the relationship between these factors and marketing tools and
consumer behavioral practices. The author has identified key characteristics of marketing management of the
analyzed segments and formulated strategic directions for increasing its effectiveness in the food market based on
the conducted factor analysis of consumer behavior. Specific metrics for assessing the effectiveness of marketing
activities have been developed for each of the identified consumer segments. Three main periods of the formation
of household consumer behavior in the food market in recent years have been analyzed: trends until 2020; the
formation of trends under the influence of the COVID-19 pandemic; significant changes and the formation of new
consumer practices under martial law. The features of the influence of consumer trends on consumer behavior
and the formation of consumer practices of the main segments of consumers in the food market have been
determined.
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