O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHH HOMeP: 0499U002906
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamuii: 20-03-2001

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. OJIEHIHA Onena lOpiiBHa
2. OLENINA Olena Yuriyivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 17.00.01

Ha3zBa HayKoBOIi cIeniaJIbHOCTI: Teopis Ta icTopis KyJbTypu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHCTy: 04-11-1999

CreniaJbHICTh 32 OCBiTOIO: 7.020401

Micue po60oTH 34,00yBava: XapkiBcbKa iep)KaBHa akafIeMist KyJIbTypu

Kopg 3a €IPIIOY: 30003600

Micue3Haxoa>KeHHs: 310003, Ykpaena, M. Xapkis, Bypcanpkuii cryck, 4

dopma BaacHOCTI:
Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeliaai30BaHOi BY€HOI pagH): [ 26.005.01

IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOHM: HaujonanbHa My3udHa akazemis Ykpainu imeni I1. 1.

YanKOBCBLKOTO

Kopg 3a €IPIIOY: 02214188

Micuesﬂaxo,lpKeHHﬂ: ByJI. ApxiTekropa ['opogenskoro 1-3 /11, M. Kuis, Kuis, 01001, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiiHHS: Minicrepctso KynbTypu Ykpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOH: [lepkaBHUII acPOKOCMIYHMIA yHiBepcUTET iM. M. €.

JKykoBcbKOro "XapkiBCbKUM aBiallilHUI iHCTUTYT"

Kopg 3a €IPIIOY: 02066769

Micue3Haxoa>KeHHs: 61070, m.Xapkis, Bys1. Ukanosa, 17
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio

Moga guceprariii:

Koau TemaTHYHHUX PYOpPHK: 13.11.25

Tema guceprauii:

1. PexsaMa K sIBULIE XyIOXHBOI KYJIbTypU

2. Advertising as the phenomenon of culture

Pedepar:

1. O6'eKT DOoCIiIKEHHS - peKjama SIK ColliayibHe SBUILE i eCTeTUYHUI (PEHOMEH CYCIJIBHOTO XXUTTS. MeTa -
BUSIBUTU TOJIOBHI TeHAEHIli€ (OPMYBaHHS PEKJIAMU SIK PiI3HOBUIY TBOPYOE Ipali. MeToau - KOHKPETHO-

icropuyHUiL, CUCTEMHUI, aKCioJoriuHMil Ta QyHKIiOHaNIbHUN MeToU. TeopeTuyHi pe3yibTaTy i HOBU3HA -

PEKIaMy PO3IJISHYTO K MUCTELBKE ABUILE B KOHTEKCTI XYyOO0KHBOE KYJIbTYPU.

2. Object of reserch - advertising as the social phenomenon and the aesthetic of social life. Purpose of research -

to find out the principal tendencies of forming advertising as the variety of creative work. Methods of reserch and

equipment - concrete historical, system, acceological and functional methods. Theoretical results and newness -

the most important rules of existence and interpretation of advertising production.

Jdep>kaBHHHM peecTpaliiiHuii Homep [IiP:



IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopHTETHHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

Iyosikarrii:

HayKkoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Comnia;ibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. [IPOLIEHKO O.I1.
2. TIPOLIEHKO O.I1.

KBasigikamis: k.¢dinoc.n., 09.00.05
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IToBHe HaliMeHYBaHHS IOPHINYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

VII. BizomocTi npo odiniiHNX ONIOHEHTIB Ta PELeH3€HTIiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBumie Im's Ilo-6aTbKOBI:

1. bearin I 1.
2. bearin I 1.

KBasigikamis: g.mucr., 17.00.01
ImenTudikarop ORCID ID: He zactocoyeTrbes
JonaTkoBa iHdopmalist:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

BaacHe IlpizBume Im'st [10-6aThKOBI:
1. JKutHuupbKkuii A.3.
2. XutHuupkui A.3.

KBasigikamis: k.mucr., 17.00.01
InenTudikarop ORCID ID: He 3acrocosyerbes
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma Bi1acHoCTI:

Cdepa ynpasiiHHS:

Inentudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpizBuine Im'sa I1o-6aTbKOBI

TOJIOBH pagu

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOrO Ha 3acCifiaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a peECTpallil0o HAyKOBOi

OisIIBHOCTI

Jlamenko A.TI.

Jlamenko A.IT.

FOpuenko T.A.



