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2. Modeling marketing activities of enterprises using Data Science technologies.

Pedepar:

1. PoboTa npucesueHa JOCiIKeHHIO TpoLeciB (GOpMyBaHHs 6i3HeCCTpaTerii NiIIPUEMCTBA, a TAKOXX TEOPETUYHUM
Ta [IPaKTUYHUM 3aCaZlaM MOJEIOBAaHHS Ta IPOTHO3YBaHHS PE3YJIbTATIB MAPKETHMHIOBOI [iIIbHOCTI, EKOHOMIKO-
MaTeMaTUYHUM MEeTOJIaM, MOJeJIsIM Ta iHhOpMaI[iiHUM TEXHOJIOTISIM [IJISI iATPUMKY MPUNHSTTS CTPATEriyHUX
MapKETUHIOBUX pilleHsb. [IpakTU4Ha LiHHICTh pOOOTH NOJIArae y po3pooOli Ta NPONo3ullii ieBUX Ta €(PEKTUBHUX
KOHLEITYaJIbHUX MiX0iB, EKOHOMIKOMAaTEMAaTUYHUX MOJEJIEH, a TAKOK CUCTEMU IIiITPUMKHU NIPUNHSTTS
MapKETHHTOBHUX pillleHb, SIKi MOXXYTh OyTH BIPOBaJKeHi Ha yKPAiHChKUX Ta 3aPYODKHUX MHiAIIPUEMCTBAX AJIS
BJOCKOHAJIEHHSI MAPKETUHIOBOI [isIJIbHOCTI, MifiBUIIEeHHS €(pEeKTUBHOCTI MApPKETUHTOBUX (B T. Y. MEIilHHUX)
inBecTuuiit, TO6TO 3pocTaHHsl ROMI, (popmyBaHHS ePEKTUBHOI MAPKETUHIOBOI CTPATETii Ta IPUIHATTS 3BAKEHUX
6isnecpimens. OgHUM i3 HalBaXKIUBILIMI i BKpail HeOOXiIHNX 3aBAAHb MTiTIIPUEMCTBA € BelleHHS e(DeKTHUBHOI

MapKeTHHTOBO] JisI/IbHOCTI, 1110 Ja€ 3MOTy [TOCUJIIOBATH PO3BUTOK Gi3Hecy, 3abe3nedyBaTi epeKTUBHE



(PYHKLIOHYBaHHS 3 JOCTATHIM piBHeM NPUOYTKOBOCTI. [TinBullleHHS €(PEKTUBHOCTI € PYIIIHOIO CUJIO0
MapKeTUHTOBOI [isIJIbHOCT] OYyAbSIKMX MiATIPUEMCTB B PUHKOBI €KOHOMiILi, aJ)Ke BOHO CIIpHSI€ 301/IbLIEHHIO
npu6yTKy. OfIHUM i3 FOJIOBHUX HaMPSIMKIB yJIOCKOHAaJIEHHsI 6i3HeCCTparTerii € IUPOKe 3aCTOCYBaHHS Pi3HOMaHITHUX
TEXHOJIOTI! Ta METOIiB [1J11 BUOOPY TAKTUYHUX Ta CTPATEriYHMX HAMPSIMKIB pOOOTH, €(PEKTUBHUX MAaPKETUHIOBUX
3ac006iB, OCKiJIbKY TaKa KOHLEILis MAaKCMMAaJbHO BiJIMOBiJlae PiBHIO KOHKYPEHTHOTO OTOYEHHSI Ta PO3BUTKY

Cy4aCHUX €KOHOMIYHUX CHUCTEM.

2. The thesis is devoted to the study of the processes of forming the business strategy of the enterprise, as well as
the theoretical and practical principles of modeling and forecasting the results of marketing activities, economic
and mathematical methods, models, and information technologies to support the adoption of strategic marketing
decisions. The practical value of the work consists in the development and proposal of effective and efficient
conceptual approaches, economic and mathematical models, as well as a marketing decisions support system,
which can be implemented at Ukrainian and foreign enterprises to improve marketing activities, increase the
effectiveness of marketing (including media) investments, i.e. the growth of ROMI, the formation of an effective
marketing strategy and the adoption of business decisions. One of the most important and absolutely necessary
tasks of the enterprise is conducting effective marketing activities, which makes it possible to strengthen business
development, to ensure effective functioning with a sufficient level of profitability. Increasing efficiency and
increasing profits are the driving forces of marketing activities of any enterprise in a market economy. One of the
main directions of improving business strategy is the wide application of various technologies and methods for
choosing tactical and strategic areas of work, and effective marketing tools since this concept corresponds to the
level of the competitive environment and the development of modern economic systems as much as possible.
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