O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0824U001242
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 15-03-2024

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Hakasy MOH / Haka3y 3aksazgy: N° HCBC_62_24 Bin 23.07.2024

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Bapenuk BanentrHa MukosnaiBHa

2. Valentyna Varenyk

KBasmigikamis:

Imentudikarop ORCID ID: 0000-0003-1284-6321
Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi crieniaIbHOCTI: 061

Ha3zBa HayKoBoi creniaJibHOCTI: )KypHasicTuka
T'asmy3b / ranysi 3HaHB: XypHalicTHKa
OCBiTHbo—HayKOBa nmporpama 3i cneniaJIbHOCTI: CouianbHi KOMyHiKalii, XypHasicTuka
JaTa 3axHcTy: 02-07-2024

CrneniaJbHICTh 32 OCBITOIO: XypHaJiCTHKA

Micue po6otu 3,qo6yBaqa: HanjionasnpHui TeXHIYHUI YHIBEPCUTET YKpaiHU "KniBCbKUM MO TEXHIYHUN

iHcTuTyT imeHi Irops Cikopcbkoro”

Kopg 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npocnekT bepecreiicbkuii, 6yg. 37, Kuis, 03056, Ykpaina
dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Indp cneuniasnizoBaHoi BY€HOI pasu (pa3oBoi CcIieniaizoBaHoi BYeHO1 pazu). 1d 26.002.116; ID
5064

IloBHE HaliIMEHYBaHHS IOPUAHYHOL 0C00H: HanjioHanbHuii TexHiuyHuil yHiBepcuteT Ykpainu "KuiBchKuit

MOJIITEXHIYHUN iIHCTUTYT imMeHi Irops Cikopcekoro”

Kopg 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npociekT bepecTeiichKuii, oyx. 37, Kuis, 03056, Ykpaina
dopma BiracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0C00H: HanjioHanbHuit TexHiuyHuil yHiBepcuteT Ykpainn "KuiBchKuit

NOJIiTeXHIYHM iHCTUTYT iMeHi Iropst Cikopcbkoro”

Kopg 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npocnekT bepecreiicbkuii, 6yz. 37, Kuis, 03056, Ykpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

V. BimoMocTi npo guceprariio
MoBga guceprTaliiii: Vkpaincbka
Koau remaTUYHHX py6an: 19.41, 19.45, 19.45.09, 19.01.11

Tema gucepranii:
1. ConujjanpHOKOMYHIKALIIMHUM MifXif, 1O pelaryBaHHs rajy3eBoi pecu

2. Socio-communicative approach to trade press editing

Pedepar:

1.V 3anponoHoBaHOMY OUCEPTALIMHOMY AOCIiIKEHHI IIPOLIEC MiZTOTOBKU rajly3€eBoi IIepiOgUKUA PO3TJISHYTO SIK
CYKYIIHICTb B3a€MOIIOB'SI3aHUX COLiaJIbHUX MOCJIiIOBHUX [ill 3377151 IPOJyKyBaHHS, yBeIeHHs B iHpopMalliiHO-
KOMYHIKaliliHUI 06ir epioguyHUX IPYKOBAaHUX I €JIeKTPOHHUX BUJABHUYMX [IPOAYKTIB, IOKIMKAHAX
3a0BOJIbHATU NTPpOoQeCiliHi unTalnbKi NOTpedU Ta CIIpUSLTH KOHCoJifalii paxoBux CHinbHOT. Taki BU#aHHS,
BILJIMBAIOYM Ha Npodeciiiny KoMyHiKaliio B YKpaiHi, 31e6ib1I10ro CTaloTh He3aJIeXKHUMU MeZiakaHalaMy, SIKi
(YHKIU{IOIOTb B iHTEpeCcax yCbOI'0 PUHKY Ta CYCIiJbCTBA 3arajoM. O6’eKT JOCIiIyKeHHs — rajy3eBi JpyKOBaHi i
€JIEKTPOHHI IepioYHi BUJaHHs YKpaiHU 5K Cy0'€KTH CUCTEMU COLiaJIbHAX KOMYHiKalii. IIpegMeTr nocigKeHHs ~
(dyHKLUiHO-TeMaThyHa creurdika i IpUKIAIHI aClIeKTH PeJaryBaHHs CydyaCHUX YKPaiHCbKUX raly3eBUX BUIAHb Y

KOHTEKCTi 3aryueHHs1 npodeciiiHoi aBautopii. MeTa po6oTu — 3'1CyBaTi IPUMOMHU Ta MiAXOAU IO pelaryBaHHs



rajiy3eBoi [1epiOAyKY, SIKa € COLiaJIbHOKOMYHIKaLiHUM SIBUIIEM, Ta ii BIUIMB Ha TpoQeCiiiHy KOMYHiKallilo B
YxpaiHi. [IpocTexXeHo iCTOpUYHUI TOCTYN YKPAiHCHKOI ray3€eBoi IEPIOAMKY Bifl 4aCiB MIOSIBU MEPIINX JPYKOBAHUX
raser i >KypHaJiB Ha TepUTOPii YKpaiHu ! 10 HUHILIHIX YaciB, KOJIM OPYKOBaHa I1€pioAuKa CIIBiCHY€ 3 rajly3€BUMU
€JIEKTPOHHUMU BUJIAHHSIMH, 4 TAKOXX KOHKYPYE 3 iHIMMMU iHPOpMaLiTHUMU NIPOAYKTAMU, 1O 3a10BOJIbHSIIOTh
npogeciiini 3anutu. BuokpemeHo HaibibLI NOMKPEHi I TEMAaTUYHO 6araTOMaHITHI KJIaCTepy rajay3eBUX Mepioguk
y KOHTEKCTi podeciliHuX CHibHOT, 17151 IKUX BOHU (PYHKLiIOIOTb. BCTaHOBJIEHO pOJIb i Miclie rany3eBoi IIpecu B
CHCTEMI COLiaJIbHUX KOMYHIKalliil Ha MifCTaBi HAsSBHUX HAYKOBUX KOHLEILiN. Y XapaKTEPUCTULLi rajy3€BUX
NepioAMYHUX BUJAHD SIK KaHAJIiB (pax0BOi KOMYHiKallii BLIOKPEMJIEHO €TUYHI 3acaiy (PYHKLIIOBAaHHS, 30KpeMa
HaroJIoIeHO Ha BaKJIMBOCTI OTPUMAaHHS )XyPHaTiCTCbKUX CTAHAAPTIiB, TPAHCJIIOBAHHI TO3UTUBHUX 00Pa3iB JifepiB
rayysi. PO3riisiHyTO KOHLEIIIIIO rajy3eBOro BUJAHHS SK 3aJOKyMEHTOBAaHUN IJIaH MOr0 OpraHisallii 3 ypaxyBaHHSIM
T€MaTUYHUX i rpaidyHUX XapaKTEPUCTUK, MOXKJIMBOCTEN 3aJIy4€HOrO 4O BUPOOHULITBA TEePCOHAIY I
KOHKYPEHTHOI'O CEpeNOBUILA. BU3HaUY€HO LiHHICTh MAaPKETMHIOBOI KOMYHIKaLlii rajly3eBUX MeJiia 33115 BUSBJICHHS
11 3aJ10BOJIEHHS YATallbKUX 3aIUTIB, 3'ICOBAHO BILJIMB aHTUKPU30BUX Ta iIHHOBAL[iTHMX KOMYHIKalliil Ha ix
(dyHKUil0BaHHS. HaykoBa HOBU3HA OflepKaHUX Pe3yJbTaTiB I0JIITa€e B TOMY, 1O BIIeplIE 3alIPOIIOHOBAHO aBTOPCHKY
icropiorpadito ranyseBoi nepioKu B KOHTEKCTi YKPaiHCbKOI )XypHaJIiCTUKY; LOBEAEHO, 10 rajly3eBa Mepioguka
(dYHKIIiI0€ SIK OKpEMe TillepTeKCTOBe cepenoBuine 1 GaxoBoi KOMyHiKallil; BCTAHOBJIEHO POJIb KOHILIEIIii
BUJIAHHS, 3aC0O0iB TPOCYBAHHS Ta MOJIEJli MOHETHU3allii B [is/IbHOCTI BUAABHULTB raayseBoi npecu. [Ipaktuyne
3HAUYEHHSI OTPUMAHMX PE3YJIbTATIB N10OJISIra€ B TOMY, 110 AOCJIIPKEHHS B3aEMOIi rany3eBoi nepiofiuku 1 paxoBrx

CIIIJILHOT aKTyaJIbHi 1714 NPaLiBHYKIB [1€PiOANKY, CIIPSMOBAHOI Ha BY3bKOCIIELIiali30BaHy aBAUTOPIIO.

2. In the proposed thesis, the process of preparing trade periodicals is considered to be a set of interconnected
social sequential actions for the production and introduction into the informational and communicative circulation
of printed and electronic periodicals, which are designed to satisfy the needs of professional readers and
contribute to the consolidation of professional communities. It is characterized by how trade periodicals influence
professional communication in Ukraine. It was found that Ukrainian trade periodicals mostly act as independent
subjects of mass communication that function in the market and society's interests. The object of the research is
to examine Ukrainian trade printed and electronic periodicals as entities of the social communications system. The
subject of the research is the functional and thematic specificity and applied aspects of editing in modern
Ukrainian trade media for attracting a professional audience. The purpose of the work is to find out the methods
and approaches to editing industry periodicals, which is a social communication phenomenon, and its impact on
professional communication in Ukraine. It was investigated that the historical progress of Ukrainian trade
periodicals continues from the time of the appearance of the first printed newspapers and magazines on the
territory of Ukraine to the present time. Nowadays, printed magazines and newspapers coexist with trade
electronic publications and compete with other information products that satisfy professional requests. It was
singled out as one of the most widespread and thematically diverse clusters of trade periodicals in the context of
the professional communities for which they function. It is established that the status of the trade press is based
on existing scientific concepts. The ethical principles of the functioning of trade media are singled out in the
characteristics of trade periodicals as channels of professional communication. The concept of a trade publication
is considered a documented plan of the organization of the publication, taking into account its thematic and
graphic characteristics, the capabilities of the personnel involved in production, and the competitive environment.
The value of promotional communication in the media is determined in terms of whether such communication is
suitable for identifying and satisfying reader requests. Crisis and innovative communications are accomplished at
improving media functioning. The scientific novelty of the obtained results lies in the fact that for the first time the
author's historiography of a trade press in the context of Ukrainian modern journalism is proposed, it is proved
that the trade media forms a separate hypertext environment for professional communication around itself; the
specifics of editing trade publications were analyzed in accordance with the communication goals of the editorial
office; it is proved that trade periodicals function as a separate hypertext environment for professional
communication; the dependence of the strategy of the publishing houses of the trade press on the concept of the
publication, communication strategy and monetization model was established. The practical significance of the



obtained results lies in the fact that research on the interaction of trade periodicals and professional communities
is primarily relevant for employees of periodicals aimed at a highly specialized audience, in particular a
professional one.
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VI. BizoMocTi mpo HayKOBOT0 KEPiBHUKA /KEePiBHHUKIB (KOHCYJIbTAaHTA)
BaacHe IlpizBume Im's I10o-6aThKOBI:

1. Tpimyk Osnbra BonogumupisHa

2. Olga Trishchuk

KBasigikamis: 1. con. kom., npodecop, 27.00.01

InenTudikarop ORCID ID: 0000-0002-4009-8749

JoparkoBa iHdpopmamnist:

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0CO0H: HanjioHanbHu#t TexHiuyHuil yHiBepeuTeT Ykpainu "KuiBchKuit

MOJIITEXHIYHMI IHCTUTYT iMeHi Irops Cikopcekoro”

Kog 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npocnekT Bepecreiicbkuii, 6yg. 37, Kuis, 03056, Ykpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBume Im's Ilo-6aTbKOBI:

1. OnrapxeBcbkuil IMUTpo Oserosuy

2. Dmytro Oltarzhevskyi

KBasigikamis: 1. cou. kom., npodecop, 27.00.06
Imentudikarop ORCID ID: 0000-0002-9816-303X
JoparkoBa iHdpopmamist:

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: KuiBchKkuil HallioHasIbHUIT yHiBepcuTeT imeHi Tapaca

[lleByeHka

Kopg 3a €IPIIOY: 02070944

Micuesnaxomxeunﬂ: ByJI. Bonopumupcska, 6ya. 60, Kuis, 01033, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Beninceka Hamis BitamniiBHa

2. Nadiia Zelinska

KBasigikanis: .dinonu., npodecop, 10.01.08



InenTudikarop ORCID ID: 0000-0002-1211-1897

JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI O0COOH: VkpaiHChKa aKaeMis IpyKapcTBa
Kopg 3a €IPIIOY: 02071004

Micuesnaxomxeunﬂ: ByJL. I1ig Tonockom, 6y, 19, JIbBiB, 79020, Ykpaina

dopma BracHOCTI: JlepxasHa

Cdepa ynpassriHHS:

InenTudikarop ROR:

PeuenseHtu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ®isnka CeitsaHa bopucisHa

2. Svitlana B. Fiialka

KBasigikamis: k. con.kom., norenr, 27.00.05
InenTudgikarop ORCID ID: 0000-0002-1855-7574
JoparkoBa iHdpopmamuist:

IloBHE HaliIMEHYBaHHS IOPUAHNYHOI 0COOHM: HanioHnanbHuii TexHi4HMIA yHiBepcuTeT YKpainu "KuiBchkuit

NOJIiTeXHiYHMI iHCTUTYT iMeHi Irops Cikopcekoro”

Kopg 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npocnekt bepecreiicekuil, 6yg. 37, Kuis, 03056, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAyKu YKpaiHu

InenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JleBuyk Osnena MukosaiBHa

2. Olena Levchuk

KBasigikamis: k. dpinon. u., nonenr, 10.01.08
Inentudikarop ORCID ID: 0000-0002-7595-5376
JoparkoBa iHdpopmamuist:

IloBHE HaliIMEeHYBaHHS IOPUAMYHOI 0COOHM: HauioHnanbHuii TexHiuHMiA yHiBepcuTeT YKpainu "Kuischkuit

NOJIiTeXHiYHMM iHCTUTYT iMeHi Irops Cikopcekoro”

Kopg 3a €IPIIOY: 02070921

Micue3HaxoaKeHHS: npocnekt bepecreiicekuil, 6yg. 37, Kuis, 03056, Ykpaina
dopma B1acHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu



InenTudikarop ROR:

VIII. 3ak1104YHi BiZOMOCTI

BaacHe IlpizBuiie Im's ITo-6aTbKOBI Cmona Jlizist €BcTaxiiBHa
TOJIOBH pagu

BaacHe IlpizBume Im'a ITo-6aTbKOBI Cmona Jlinist €BcTaxiiBHa
TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasibHUI 3a HiATOTOBKY Bapenuk Banentuna MukoJsaiBHa

00JIiIKOBHX JOKYMEHTIB

PeecTpartop YkpIHTEI

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peecTpallilo HayKOBOi IOpuenko TeTsHa AHaTosiiBHA

OisSIIBHOCTI




