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Pedepar:

1. HaykoBe mOCIiIpKEHHS IPUCBIYEHO OOIPYHTYBAHHIO Ta PO3BUTKY TEOPETUYHUX [10JI0>KEHb, PO3POOJIEHHIO
METOJIMYHOTO 3a6e3MeYeHHs Ta IPaKTUYHUX PEKOMEHTALil 010 OpraHi3alii MapKeTMHIOBOTO MEHEe)KMEHTY Ha
KOPIIOPATUBHUX MiJMPUEMCTBAX Ha 3acajfiax iHHOBAIITHO-KPEeaTUBHUX TEXHOJIOTiil. O6'€KTOM MOCIIIKEeHHS €
IIpolLiec opraxisalii MapKeTMHIOBOTO MEHEI)KMEHTY Ha KOPIIOPAaTUBHUX MigIIpueMCcTBax. [IpeIMeT NocCiiKeHHs —
TEOPETUYHI OJIOKEHHS, METOAM, METOIAUYHI MMiAX04U, TPAKTUYHI PEKOMEHIALII] 040 OpraHi3allii MapKeTUHIOBOTO
MEHEPKMEHTY Ha KOPIIOPATUBHUX IMiJNIPUEMCTBAX Ha 3aCajiax iHHOBAILiTHO-KPEeaTUBHUX TEXHOJIOTIN. HaykoBa
HOBUM3HA OJI€P>KaHMX Pe3yJIbTaTiB I10JISIra€ B yIOCKOHAJIIEHH] Ta po3po0lli TEOPETUYHUX [10JI0KEHb i METOAUYHOTO
3abe3ne4eHHs OpraHisallii MapKeTUHIOBOIO MEHEIPKMEHTY Ha KOPIIOPAaTUBHUX IiANIPUEMCTBAX, & CAME:
yIOCKOHAJIEHO: OpraHi3aliiiHO-eKOHOMIYHMI MeXaHi3M (POPMYBAaHHSI MaPKETUHTOBOIO MEHEIPKMEHTY Ha

KOPIIOPAaTUBHUX MiANPUEMCTBAX, KU, HA BiIMiHY BiJl iCHYI0UMX, BKJII0Ya€ KOMIJIEKCHE [TO€THAHHS (PYHKLIH,



IPUHLUIIIB, PiBHIB, (PYHKIIOHATIBHUX 3B'SI3KiB, METO/IiB Ta iIHCTPYMEHTIB MAPDKETUHIOBOTO MEHEIKMEHTY i
3abe3revye JOCITHEHHS CTPAaTeTiYHUX MAPKETHHIOBUX Liijiel Ta e(eKTUBHE BIIPOBAI>)KEHHSI MapKETUHIOBUX
CTpaTeriil Ha pUHKY /1J1s1 33J0BOJIEHHSI TIOTPe0 CIIOXMBAYiB, OTPMMaHHSI IO3UTUBHOTO COLIiaJIbHOTO eeKTy i
YTPUMaHHSI KOHKYPEHTOCIIPOMOXKHOCTI; KOHILIENITyaJIbHY CX€MY BIIPOBAKEHHS iHHOBALiTHO-KPEATUBHUX METO/IiB B
Ipolec OpraHisalii MapKeTUHIOBOTO MEHEI)KMEHTY KOPIIOPATUBHUX MiJIIPUEMCTB, sIKa Iepeioadae BUKOPUCTaHHS
ur@poBUX iHHOBALliN, KpeaTUBHUX CTpATeriil y IpOCyBaHHi, iHHOBAlliil B IPOJYKTax i IOC/Iyrax, OMHiKaHaJIbHUX
cTparerii, reiimiikanii, iHparoeHcep-MapKeTUHTY, HEHPOMapPKETUHTY, iIHTEPAaKTUBHUX KJIIEHTCbKUX IIIaTHOPM,
collia/lbHUX Ta €KOJIOTIYHMX iHHOBAaLiH, crowdsourcing, influencer-kpeaTuBHOCTI, iIHTEpaKTUBHUX O/l Ta LOCBITY,
criBrpauj 3 iHmumu 6peHgamu (Co-branding), Mo6iIbHOrO MapKeTHHTY, iHTEPAaKTUBHOI pekiamu, Al-driven
marketing, internet of things; meToguyHumit iHCTpyMeHTapiil 1J1s1 BUBHaYEHHS €eKOHOMIYHOI epeKTUBHOCTI Ta
Pe3yJIbTaTUBHOCTI OpraHizalii MapKeTUHIOBOIO MEHEIP)KMEHTY Ha KOPIIOPAaTUBHUX IiANTPUEMCTBAX, OCHOBHOIO
BiZIMiHHICTIO $IKOTO, BiJl B>)X€ 3a[IpOIIOHOBAHUX, € 3aCTOCYBaHHS po3paxyHKy ROI (peHTabebHOCTI iHBECTHULL ),
aHasizy BUTparT i BUpy4Ky, Balanced Scorecard, oliHKY BIIJIMBY Ha OpeH] i JIOSITIbHICTb KIIiEHTIB Ta aHaizy
YyTJIMBOCTI, IO B LIiJIOMY [O3BOJISIIOTh OL[iHIOBAaTH HE TiJIbKA IOTOYHUI CTaH, ajie i IPOrHo3yBaTH MaiOyTHI 3MiHU
Ta BIUIMB HA CTpaTeriyHi pimeHHs; 3M00ya1 MOAAbIINI PO3BUTOK: IIPOLIeAypa BU3HAYEHHS MTOCTIiIOBHOCTI eTarliB
peasisarii nponecy MapKeTMHIOBOTO MEHEIP)KMEHTY B KOPIIOPAaTUBHUX MiJIPUEMCTBAX, 110 BKJIIOYAE TaKi
CTpaTeriyHi eJIeMEeHTH, SK: PO3p0o6Ka MapKETUHIOBOI CTpaTerii, yIpaBsliHHS IPOyKTOBUM IIOPTQeEIeEM,
L[iHOyTBOPEHHS, KAHAJIU PO3IIOAiNy, KOMYHIKaLilHi CTpaTerii, ypasiliHHs B3aeMOBifHOCMHAaMU 3 KiieHTamu (CRM),
MOHITOPUHT i KOHTPOJIb; METOJIMKA BU3HAYEHHS BIUIMBY 3MiHHUX BHYTPIIIHbOTO Ta 30BHIIIHLOIO CEPENOBUIIA HA
CHACTEMY MapKETUHIOBOI'O MEHEIPKMEHTY KOPIIOPATUBHUX MiANPUEMCTB, KA TPAHCJIIIOE 3B'I30K MiXK BHYTPIIIHIMU
oIrepalisiMi KOMIIaHii Ta 30BHIIIHIM PUHKOBUM CEPELOBULIEM, 3a0€3I1€UyI0UYM aJallTallilo 10 3MiH Y pPUHKOBUX
YMOBax, PO3BUTOK B3a€MOBUTIIHUX BiJHOCHUH, CTBOPEHHS KOHKYPEHTHUX I1I€peBar, ONTHUMi3allil0 BUKOPUCTaHHS
pecypciB Ta iHTerpariio 3 BUCOKUMHU TEXHOJIOTiIMY; Kinacuikaiis iHpopmaliliHO-aHaTi TUYHUX T€XHOJIOTIN
opraxizallii MAQpKeTHHIOBOTO MEHEI)KMEHTY Ha KOPIIOPaTUBHUX IiANPUEMCTBAX, B KOTPill BUOKpeMJeHi cienudiuHi
O3HAaKU: 32 (PYHKLiOHAJIBHUM IIPU3HAYEHHSM; 32 TUIIOM BUKOPHCTOBYBAaHUX TEXHOJIOTIH; 3a CTyII€EHEM iHTerpatlii; 3a
CTyIIEHEM aBTOMaTU3allii; 3a cpeporo 3aCTOCYBaHHS; 32 TUIIOM JIOCTYILY; 3a PiBHEM JeTasi3alii JaHuX; 32 piBHEM
iHTEepPaKTUBHOCTI; 32 CIIOCOOOM BIIPOBAKEHHS; 33 CIIOCOOOM JIOCTYITy IO JAaHUX; 32 TUTIOM KOPUCTYBauiB; 3a
METOJIOM 300pY AaHUX; 3a rajy3eBoIo CIIPSIMOBAHICTIO; 32 TUTIOM aHAIITUYHUX METO/IB; MOJIeJIb OLIiHKM OpraHisarii
MapKeTUHTOBOI'O MEHEIP)KMEHTY KOPIIOPAaTUBHUX MiIIPUEMCTB, sIKa NIepei0avyae OLiHKY BHYTPIlIHbOTO (BUKOHABYMUX
niapo3nisiB i Kepyovoi nigcucTeMy MapKeTUHIOBOTO MEHEIKMEHTY) Ta 30BHIIIHBOTO CEPEIOBUILA, & TAKOX OLIHKY
MAapKETHUHIOBOI [iSIJIbHOCTI, 1110 BKJII0YA€ KiJIbKa BOXKJIMBUX €TAlliB, CEPE]] SIKUX: BU3HAYEHHSI iHTErpasibHOTrO
[IOKa3HMKa €(PEKTMBHOCTI, aHaJIi3 TOBAPHOI IOJIITUKY, JOCIIiI>)KEHHS LIIHOBOI, OLliHKa 30yTOBOi Ta pO3IJIsy,
KOMYHiKaliliHOi oiTuky. [[pakTH4yHe 3Hau€HHS OJlepKaHMUX Pe3yJIbTaTiB M0JIArae B TOMY, 110 pO3po6IeHi
aBTOPCBKI I10JI0KEHHS JOBeeHi 10 piBHS IPUKJIAIHUX MOXKIMBOCTeN. HayKoBi pesysibTaTu aucepTauiiiHoi po6otu
3HANIIIIM IPaKTUYHE 3aCTOCYBAHHS y JepP>KaBHUX YCTAHOBAX, HA MiJTIPUEMCTBAX, B OPraHisallisix i F[pOMaJCbKUX

00’eJHAHHSX.

2. The scientific research is devoted to the justification and development of theoretical provisions, the
development of methodological support and practical recommendations for the organization of marketing
management at corporate enterprises on the basis of innovative and creative technologies. The object of the study
is the process of organizing marketing management at corporate enterprises. The subject of the study is
theoretical provisions, methods, methodological approaches, practical recommendations for organizing marketing
management at corporate enterprises on the basis of innovative and creative technologies. The scientific novelty
of the results obtained lies in the improvement and development of theoretical provisions and methodological
support for organizing marketing management at corporate enterprises, namely: improved: the organizational and
economic mechanism for forming marketing management at corporate enterprises, which, unlike existing ones,
includes a complex combination of functions, principles, levels, functional relationships, methods and tools of
marketing management and ensures the achievement of strategic marketing goals and the effective
implementation of marketing strategies in the market to meet consumer needs, obtain a positive social effect and



maintain competitiveness; a conceptual scheme for implementing innovative and creative methods in the process
of organizing marketing management of corporate enterprises, which involves the use of digital innovations,
creative strategies in promotion, innovations in products and services, omnichannel strategies, gamification,
influencer marketing, neuromarketing, interactive client platforms, social and environmental innovations,
crowdsourcing, influencer creativity, interactive events and experiences, cooperation with other brands (Co-
branding), mobile marketing, interactive advertising, Al-driven marketing, internet of things; methodological tools
for determining the economic efficiency and effectiveness of organizing marketing management in corporate
enterprises, the main difference of which, from those already proposed, is the use of ROI (return on investment)
calculation, cost and revenue analysis, Balanced Scorecard, assessment of the impact on the brand and customer
loyalty and sensitivity analysis, which in general allow us to assess not only the current state, but also to predict
future changes and the impact on strategic decisions; have received further development: a procedure for
determining the sequence of stages of the implementation of the marketing management process in corporate
enterprises, which includes such strategic elements as: marketing strategy development, product portfolio
management, pricing, distribution channels, communication strategies, customer relationship management (CRM),
monitoring and control; a methodology for determining the impact of internal and external environmental
variables on the marketing management system of corporate enterprises, which translates the connection
between the company's internal operations and the external market environment, ensuring adaptation to changes
in market conditions, the development of mutually beneficial relationships, the creation of competitive advantages,
optimization of resource use and integration with high technologies; a classification of information and analytical
technologies for organizing marketing management in corporate enterprises, in which specific features are
distinguished: by functional purpose; by type of technologies used; by degree of integration; by degree of
automation; by scope of application; by type of access; by level of data detail; by level of interactivity; by method of
implementation; by method of data access; by type of users; by method of data collection; by industry focus; by
type of analytical methods; a model for assessing the organization of marketing management of corporate
enterprises, which involves assessing the internal (executive units and the management subsystem of marketing
management) and external environment, as well as assessing marketing activities, which includes several
important stages, including: determining an integral performance indicator, analysing product policy, researching
pricing, evaluating sales and considering communication policy. The practical significance of the results obtained
lies in the fact that the developed author's provisions have been brought to the level of applied capabilities. The
scientific results of the dissertation have found practical application in government institutions, enterprises,
organizations and public associations.
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Kopg 3a €IPIIOY: 14204539

Micuesnaxomxeunﬂ: ByJ. Heuys-JleBuupkoro, 6ya. 16, Yepkacu, Uepkacbkuii p-H., 18036, Ykpaina
d>op1v1a BJIACHOCTI: [IpuBaTHa /Heneps>kaBHA

Cdepa ynpasiiHHSL:

InenTudikarop ROR:

VIII. 3aki04Hi BimoMocTi
Biacue IpizBume Im's ITo-6aThKOBI Tynasmox Onexciit Mukonaiiosuy

TOJIOBH pajgu



BaacHe IlpizBumie Im's ITo-6aTbKOBI
TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peEeCTpallilo HAayKOBOIi

OisSIIBHOCTI

I'ynanok Onekciit Mukosanosmy

l'anuna Yc

VKpIHTEI

IOpuenko TeTsHa AHaTOJiiBHA



