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2. International marketing strategies of companies in the context of entering the world market of information
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1. Y nuceprauiiiziil po6oTi 3[IiiCHEHO TEOPETUYHE y3arajbHEHHs i HAyKOBO-TIPAKTUYHE BUPIlIEHHS 3aBHAHHS, L0
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2. The main goal of the thesis is to make theoretical generalization of scientific and practical solution to the
problem, which is to deepen the theoretical principles and practical recommendations for the development of
international marketing strategy for IT-companies in the context of entering the world market of information



technologies. The conceptual and methodological approach to the international marketing strategies of companies
for entering the world market of information technologies was proposed. The model of international marketing
strategy in the context of entering companies the world market of information technologies was developed, which

is based on iterative nature.
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