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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. MapkeTrHrose 3a6e3re4yeHHs] iHHOBALITHOTO NIPOAYKTY J1s1 MMBOBAPHUX MiJIIPUEMCTB

2. The marketing providing of innovative product for brewing enterprises

Pedepar:

1. O6’eKT — MapKETUHTOBE 3a0€311eUYE€HHs iIHHOBALiHUX NPOLECiB MMBOBAPHUX MiAIPUEMCTB. MeTa — NorinbeHHs i
PO3IIMPEHHS TEOPETUYHHUX i MPAKTUYHMX OCHOB MAapPKETUHIOBOTO 3a6€e3Me4eHHs iHHOBALiTHMX NPOAYKTIB 17151
YKpaiHChKUX MiANPUEMCTB IMBOBAPHOI ranysi. MeTonu icTopuyHuil, CUCTEMHUI, TOPiBHSIHHS, ab6CTparyBaHHs,
aHasi3y, CUHTEe3Y, MOZeJIIOBaHHS. Pe3ysbTaTy — HayKOBE OOI'PYHTYBAHHS TEOPETUYHUX i IPAKTUYHUX 3acafl
MapKETHHTOBOTO 3a0€31€YeHHs] iHHOBALiMHOIO NIPOIYKTY IJ1s1 IMBOBAPHUX HiINIPUEMCTB, (POPMYBaHHSI BUCHOBKIB
Ta IPAKTUYHUX [IPOIO3ULIH MOAO MiABUIEHHS e(EeKTUBHOCTI [isyIbHOCTI 6poBapiB. HoBU3HA — yIOCKOHAIEHO
TEOPETUKO-METOINYHI 3aCaJili MapKETUHIOBOr0 3a6€3I1€YE€HHS BUBEI€HHS Ta TPOCYBAHHS iHHOBALIiHOTO MTPOLYKTY
Ha BITYM3HSIHUN PUHOK aJIKOTOJII0; YTOYHEHO IeQiHillil0 «MapKeTHHIOBE 3a0€3[1€YEHHS» Ta IIOHSTTS «iHHOBalliliHa
IisIIBbHICTD MiANIPUEMCTBA»; PO3BUHYTO METOAMYHI MiIXOU 10 IPOCYBaHHS HOBOI MapKu NPOoAYKLii (ToBapy)

YKPaiHChKUX MMBOBAPHUX MiJNPUEMCTB Ha PUHOK 3aBJSKU 3aCTOCYBAHHIO 3MillIaHOI MOJIEJIi IPOCYBaHHS,



3aIIPONIOHOBAHO HAYKOBO-METOINYHI MiAX0AM A0 OLIHKY KOHKYPEHTOCIIPOMOKHOCTI iHHOBALIITHOTO IIPOAYKTY Ha
OCHOBI MeTO[y 6aJIbHUX [TapaMeTPUYHUX OLiHOK; BLOCKOHAJIEHO CUCTEMY CKJIaJIOBUX IIapaMeTPUYHOI OLiHKU
BIIPOBAJI)KEHHSI MAPKETUHIOBOI TOBAPHO-IHHOBALiMHOI KOHLENLii BITYM3HSIHMX [IMBOBAPHUX IiJIIPUEMCTB LJISIXOM
PO3LINPEHHS] OCHOBHUX MIOKa3HUKIB e(peKTUBHOCTI Ta GOpMyBaHHs e(eKTiB Bif, ii BIpoBaiXKeHHs. BnpoBamxeHo y
IisIIBbHICTD Bifiny aHasnisy o61acHUX mporpam Ta 6topkety TepHomninbebKoi o6acHoi pagy, TOB « MuKyIMHebKui
Bposap», TOB «I1uBoBapus «Omninnsay», TOB «AHT» Ta y HaB4anbHUM Npouec TepHOMiNbCHKOTO HalliOHANBHOTO
€KOHOMIYHOTO YHiBepcUTeTy i TepHOMibChbKOTO HalliOHAJIbHOTO TEXHIYHOTO yHiBepcuTeTy iMm. I. [Tymos. Chepa
BUKOPUCTaHHS — HisJIbHICTL MiHiCTEpCTBA arpapHOi MOJIITUKY Ta IPOJOBOJILCTBA YKpaiHu 11 Toproso-IIpoMuciosoi

[Tanatu Yxpainn.I'any3s - eKOHOMIKa.

2. Object - marketing support of innovative processes of breweries. Purpose - deepening and expansion of the
theoretical and practical basis of marketing software of innovative products for Ukrainian enterprises of brewing
industry. Methods - historical, systematic, comparison, abstraction, analysis, synthesis, modeling. Results -
scientific foundation of theoretical and practical principles of marketing support of innovative product for
breweries, formation of conclusions and practical recommendations for improving the efficiency of breweries
activity. Novelty - the theoretical and methodological basis for marketing software of output and promotion of
innovative product on the domestic market of alcohol have been developed; the definition of "marketing software"
and the concept of "innovation activity of the company" have been clarified; methodological approaches to
promotion of a new brand of products (goods) of Ukrainian breweries to the market through the use of a mixed
model of promotion have been developed; scientific and methodological approaches to the assessment of the
competitiveness of innovative product on the basis of ballroom parametric estimates have been proposed; the
system of components of parametric estimation of introduction of marketing commodity and innovative concept
of domestic breweries by expanding of the main indicators of effectiveness and forming effects from it’s
implementation have been developed. Introduced in the activities of the department of the analysis of regional
programs and budget of Ternopil Regional Council, "Mykulynetska Brewery" LTD, "Brewery" Opillya" LTD, "ANT"
LTD and in the educational process of the Ternopil National Economic University and Ternopil National Technical
University named by I. Pulyuya. Scope of Application - activities of the Ministry of Agrarian Policy and Food of
Ukraine and the Chamber of Commerce and Industry of Ukraine.Industry - economics.
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