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V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTuyHHUX PYyOpHK: 06.81, 06.81

Tema gucepranii:
1. MapKeTHHIOBi KOMYHIKalliliHi CTpPaTerii NifIIpUeMCTB B iHpOPMaLifTHOMY CyCIIiJIbCTBI

2. Marketing communication strategies of enterprises in the information society

Pedepar:

1. B pucepTauii copmyiboBaHi KOHLENTYabHi 10JI0KEHHSI MAPKETUHIOBUX KOMYHIKallilHUX CTpaTeriil B
iHpopMaLifiHOMy CyCHiNbCTBI, gKi 6a3yI0TbCS Ha CUCTEMI [IOIJISIiB BiITHOCHO 00'€KTY, Cy0'eKTy, iHCTPYMEHTIB Ta
NPUHLMIIB {X BIPOBAIPKEHHSI, YTOYHEHO KaTeropiHO-TIOHATIIHUI anapaTt. Po3po61eH0 MOieJlb OLiHIOBaHHS
eeKTUBHOCTI MAapKETUHIOBOi KOMYHIKallifHOi cTparerii niAnpuemMcTBa Ha OCHOBI TEXHOJIOTIH L1 POBOro
MapKETUHTY Ta 3MiCTOBHA MOJ€JIb ii aBTOMAaTU30BaHOI CUCTEMU. Y JOCKOHAJIIEHO METOLWUYHI ITiAXOAU 0
kiacudikalii MapKeTMHIOBUX KOMYHIKaLifHMX CTpaTeriil B iHPOPMAaLiliHOMY CYCHiJIbCTBi Ta IOKa3HUKU
OLIiHIOBaHHS IX EKOHOMIYHOI Ta KOMYHIKaliliHOI e(PeKTUBHOCTI, BUKOPHUCTAHHS CUCTEMHU Be6-aHAITUKU
IiANpUeMCTBA Ta MAPKETUHIOBOTO ayAUTY iHTEpHET-PECYPCY, OL[iHIOBaHHS MOT0 IOTEHIliasy Ha OCHOBI ()aKTOPHOI
Mogei. Habyu nojasnpmoro po3BUTKY: HAyKOBi IIOJIOXKEHHS MTOBEIiHKM CIIOKUBA4a B YACTHHI BUSHAUYEHHS BILIUBY
Ha HbOTO TaKMX YMHHUKIB SIK Mepeska IHTepHeT Ta uu(poBi KaHaIN; XapaKTePUCTHUKA iH(YOPMaLiIHOrO CyCHilbCTBa

Ta iHCTUTYL[iOHATIPHUX i TEXHOJIOTIYHUX 3aCaf, Oro PO3BUTKY B YKpaiHi; cucTeMaTu3allisi IPUHLUIIB CBITOBUX



TEHJEHLIiY PO3BUTKY IINPUEMCTB Xap4y0OBOi IIPOMUCIIOBOCTI, SIK TUX, 10 BiAIOBiIaIOTh CBITOBUM CTaHAApPTaM
6e3IeKH i IKOCTi IPOJYKTIB XapuyBaHHS TaK i THX, 110 c)OPMOBaHi IIiJi BIIJIMBOM BIIPOBAIKEHHSI CyYaCHUX
MapKEeTHMHTOBUX KOMYHIKAliIHMX CTpaTerill i3 BUKOPUCTaHHSIM iHQOpMaLiHO-KOMYHIKALiTHUX TEXHOJIOTIH, SIKi

HEOOXiJIHO BUKOPMCTOBYBATH YKPAiHCbKUM MigITPUEMCTBAM Liei ramysi.

2. Conceptual lays of marketing communication strategies in the information society are formulated in the
dissertation, they are based on the system of view on the object, subject, tools, functions and principles of their
implementation, the categorical-conceptual apparatus is clarified. The model of estimation of efficiency of
marketing communication strategy at the enterprise is developed that is based on the usage of digital marketing
technologies and the meaningful model of its automated system. The methodical approaches to the classification
of marketing communication strategies in the information society and indicators of evaluation of its economic and
communication efficiency, the usage of the system of web analytics at the enterprise and marketing audit of the
Internet resource, evaluation of its potential on the basis of the factor model have been improved. The scientific
developments of consumer behavior in the part of determining the impact on it factors such as the Internet and
digital channels, the characteristics of the information society and the institutional and technological foundations
of its development in Ukraine, systematization of the principles of world trends in the development of food
industry enterprises as those that meet world standards of safety and quality of food products and those that are
formed under the influence of the introduction of innovations and modern marketing communication strategies
using information and communication technologies that need to be used by Ukrainian enterprises in this industry
have been further developed.
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