O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0407U000149
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpauii: 16-01-2007

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kpyteko TetsiHa BanepiiBHa

2. Krutko Tetyana Valeriyivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcTy: 15-12-2006

CreniaJbHICTh 32 OCBITOIO: 7.030502

Micue po60oTH 34,00yBayYa: PiBHEHCHKMIA IHCTUTYT CJIOB'THO3HABCTBA KHIBCHKOTO CIIaBICTMYHOTO yHIBEPCUTETY

Kopg 3a €IPIIOY: 22581687

Micue3Haxoa KeHHs: 33000, Vkpaina, m. PiBHe, By:1. TTetpa Morumu, 28

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (pa30Boi creliaai30BaHOiI BYEHOI paju). K 64.051.16
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: PiBHEHCHKUIA iHCTUTYT CJI0B'AHO3HABCTBA KUiBCHKOTO

CJIaBiCTUYHOIO YHIBEPCUTETY

Kopg 3a €IPIIOY: 22581687

MicuesnaxomerHﬂ: 33000, Ykpaina, M. PiBHe, By [lerpa Morumnuy, 28
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:

Koau TemaTHYHHUX PYOpPHK: 16.21.55

Tema gucepranii:

1. AHTJIOMOBHA peKJIaMa Y BipTyaJIbHOMY IIPOCTOPI

2. English in Virtual Space Advertising

Pedepar:

1. O6'eKT - rinepTeKkCTy aHIJIOMOBHOI 6aHEPHOI peKJIaMU SIK Pi3HOBU], PEKJIAaMHOT0 AUCKYpCy. MeTa OCiIKeHHSI:
371iICHEHHS KOMILJIEKCHOTO Ta 6araToacleKTHOTO JIIHFTBOCEMIOTUYHOTO aHali3y TEKCTiB aHIJIOMOBHOI 6aHEpPHOI
peknaMu. MeToau Ta IpUMOMMU: JIIHIBONIPAarMaTUYHUM, CEMIOTUYHU, KiJIbKICHUI aHasli3. Pe3ysibraTty, HOBM3Ha:
BIIEpIIIEe 3/Ii¥ICHIOETHCS JIHTBICTUYHE AOCiI>)KEHHS rinepTeKCTiB 6aHEePHOI peKJlaMy; MPOBOJUTHCSI KOMILIEKCHUN
JIIHTBOCEMIOTUYHUI aHaJIi3 3HaKiB-CKJIaJHUKIB TEKCTiB 6aHEPHOI peKJIaMU; aHaJi3yeThCs POJIb Ta B3AEMOZisT
BepOa/bHUX, Bi3yaJIbHUX Ta TpaiyHMX €JIEMEHTIB y TEKCTaX aHIJIOMOBHOI 6aHepHOI pekiamu. TeopeTnyHa
3HAYYLIiCTh JOCJIIKEHHS [OJISITA€ Y BUBYEHHI Ta BU3HAYEHHI 3MiCTy, CTPYKTYPHY Ta NEPJIOKYLi rinepTeKkcTy
aHIJIOMOBHOI 6aHEpHOI peKylamHy, y3arajbHeHHi 0COOJIMBOCTEN BUKOPUCTAHHS aHIJIiICbKOI MOBY Y PEKJIaMHOMY
IVCKYPCi 3 ypaxyBaHHSIM MOTrO iCHYBaHHS y BipTyaJlbHOMY IIPOCTOPi, YTOYHEHHI POJIi HEBEPOAIbHUX €JIEMEHTIB.
[IpakTU4yHEe 3HaYEHHS MOJIATa€ Y MOKIMBOCTI BUKOPUCTAHHS MIOTO PE3yJbTaTiB Y TEOPETUYHUX KypCax 3

JIEKCUKOJIOTiI aHTJIIICBKOIMOBH, TEOPii AUCKYPCY, TEOPil KOMYHIKallii, CEMiOTHKY, IParMaTuKY, IHTEepHET-AUCKYPCY.



Pe3ysnbTaTtul JOCAIIKEHHS MOXKYTh 3HANUTH IPUKJIAIHE 3aCTOCYBAHHS B rajly3i pEKJIaMHOTO 6i3HecCy.

2. Object of research - hypertexts of English banner advertising as a version of an advertising discourse. The
purpose of research - complex and multidimensional linguosemiotic analysis of copies of English banner
advertising. Scientific novelty and results: banner advertisements are described as the most popular way of
advertising on the net. Hypertextual link connecting banner to a web-page with detailed information of an
advertised product or service, is the immediate cause of banner interactivity. The thesis investigates verbal, visual
and paragraphemic means popular in banner ads. Banner ads copies are the examples of short genre, inasmuch as
they are short, laconic, pithy. It is determined that repetition, contrast, parceling, compression are the most
effective rhetorical means used in banner ads. Key verbal elements are represented by lexemes of positive
evaluative meaning, deixis, numerals. The most popular pragmatic types of sentences are directives and
interrogatives. Practical value of researchconsists in the possibility of using its results in theoretical courses on
lexicology of the English language, the theory of discourse, the theory of communication, semiotics, pragmatics,
Internet-discourse.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Benosa Anna JImutpiBHa

2. Belova Alla Dmytrivna

KBasidikanis: 1.¢inonn., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHs:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Kosteraesa IprHa MuxaiiiiBHa

2. Koneraesa Ipnna MuxaiiiiBHa

KBasidikanis: g.¢inon.n., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Pe6pint Onexcanap BosogumupoBuy

2. Pe6piit Onekcanap Bonogumuposud

KBasigikanis: k.dinosnn., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

[lleBuenko Ipuna CemeniBHa

[lleByenko IpnHa CemeHiBHa



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




