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V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTUyHHUX PYOpPHK: 71.01.14

Tema gucepranii:
1. Crparerist popMyBaHHS Ta PO3BUTKY BEPTUKAJIbHUX MAaPKETUHIOBUX CUCTEM Ha OCHOBI (ppaHYaI3MHIOBUX

BimHOCUH

2. The strategy of Formation and Development of the Vertical Marketing Systems on the Basis of Franchising
Relations

Pedepar:

1. O6'exT: npouec popmysanHs BMC Ha OCHOBI IPUMHLMIIB (PPAHYANBUHTY B CTPYKTYPHO-OHOBJIIOBAJILHOMY
TpaHcopmaliiii-HoMy cepefioBUlli. MeTa: pO3BUTOK TEOPETUYHOI 6231 (POPMYBaHHS BEPTHUKAIBHUX
MapKETHMHTOBUX CUCTEM Yy Cy4aCHUX CUCTEMHUX TpaHC(POpPMaLlisix, BUSIBJIEHHS IEPEIYMOB ix €(peKTUBHOTO
(PYHKLIOHYBaHHS HAa OCHOBI (ppaHYa3MHIOBUX BiJHOCHH, a TAKOXK PO3POOJIEHHS HAyKOBO OOI'PYHTOBAHUX
IIPOTHOCTUYHUX CLeHapiiB i Mozesiell po3BUTKY. MeTonu: KOMILJIEKCHUH MiAXin 70 BUBYEHHS (POpMyBaH-HS,
(dyHKLiOHYBaHHS Ta po3BUTKY BMC: cucTeMHuil aHasi3; aHali3y i CUH-Te3y; IOPiBHSJIbHUI; ONIUTYBaHHS;
rpaoJioriyHui Ta EKOHOMIKO-MaTeMa-TUYHi. 3alIPONOHOBAHO: KoHLenuito BMC sk cnenu@iyHoi CTPyKTypy KaHa-
JIy pO3MOZisny, B sIKili BADOOHUKY, ONTOBI i pO3[pi6Hi TOProBLi Ail0Th SK €JMHA CUCTEMA; ONITUMI3aLiHY MOJEJIb

JKUTTEBOTO LUKy PpaHYal3UHTY; METOOUYHI MiAXOAM IO CTPATEriYHOTO yIIPaBJliHHS KOPIIOPAaTUBHUMU i



KOHTPaKTHUMU BEPTUKAJIbHUMHU MapKETUHTOBUMU CUCTEMaMHU; Kiacudika-1ito ppaHIali3MHIOBUX CUCTEM;
METOJI0JIOTiI0 PO3POOKY MEPCIIEKTUBHUX CXEM PO3BUTKY ONTOBOI TOPTIBJIi; TpPUpiBHEBA MOJIeJib BUOOPY IPUIHSATHOI

crparerii po3suTKy BMC. Cdepa BUKOpHCTaHHS: TOProBeJIbHI NiANPUEMCTBA.

2. The Object: process of the shaping VMS on base franchising principle in structured-updated transformational
ambience. The Purpose: development of the theoretical base of the shaping the vertical marketing systems in
modern system transformation, revealing the premiseses their efficient operation on base franchising relations, as
well as development scientifically motivated forecas-ting scenarioes and models of the development. The
Methods: complex appro-ach to study of the shaping, operation and developments VMS: system analysis; analysis
and syntheses; comparative; interviewee; plotter and economic and mathematical. They Are Offered:concept VMS
as specific structure of the chan-nel of the distribution, in which producers, wholesale and retail salesmen act as
united system; the optimization model of the life franchising cycle; the metho-dical approaches to strategic
management corporative and contract vertical mar-keting system; the system franchising categorization; the
methodology of the development of the perspective schemes of the development to wholesale busi-ness; three-
level model of the choice to acceptable strategy of the development VMS. The Sphere of use: trade enterprises.

Jep>kaBHH peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLiHOI AiSJIBHOCTI!
ITiZCcyMKH JOCIiI>KEeHHS:

Iyosikarrii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ComiasibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)

BaacHe IlpizBume Im's I10-6aTbKOBI:
1. Ma3zapaki A.A.
2. Mazaraki A.A.

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indpopmamnis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. bana6aunosa JI.B.

2. banma6anosa JI.B.

KBasmigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Bonyak A.B.
2. Boityak A.B.

KBasigikamis: g.e.u., 08.00.04
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBume Im'sa I1o-6aTbKOBI:
1. JatitnoBCchku H0.A.

2. NaviHoBchkui HO.A.

KBasigikamis: 1.e.u., 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetses



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZmoMOCTi
BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI lly6in O.O.

TOJIOBH pajgu
ByiacHe Ilpi3Buiie Im's ITo-6aTbKOBI MIy6in O.O.
TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbBHUM 32 peeCcTpallilo HayKOBOi IOpuenko T.A.

OisSIIBHOCTI




