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IIoBHe HaﬁMeHyBaHHﬂ lOpI/I,ZLH‘IHO'l' 0COOM: JloHeNbKuUi Hal[iOHATbHUI YHIBEPCUTET €KOHOMIKHU i TOPriBiIi
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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81.12

Tema gucepranii:

1. DopMyBaHHS MapKETHUHIOBOI TOBAaPHOi CTpaTerii MigIpueMCTBa Ha PUHKY padiHOBaHOI COHSIIIHUKOBOI OJIii

2. The formation of marketing product strategy of an enterprise in the refined sunflower oil market

Pedepar:

1. O6'eKT - pouec popMyBaHHSI MAPKETUHIOBOI TOBApHOI CTpaTerii MigIIpUeEMCTBA; MeTa -~ OOIPYHTYBaHHS
TEOPETUKO-METOIUYHMX 3aca[] i po3po0OKa MPaKTUYHUX PEKOMEH AL 040 (POPMYBaHHSI MAPKETUHTOBO]
TOBAPHOI CcTpaTerii mignpueMcTBa Ha PUHKY padiHOBaHOI COHSLIHUKOBOI 0J1ii; METOIM - 3araJbHOHAYKOBI i
CIlelliajibHi; pe3yJbTaTUu - OOIPYHTYBaHHS TEOPETUYHUX MiAXOiB i po3pobKa MpaKTUYHO-TIPUKIIaIHUX IHCTPYMEHTIB
17151 GOpMyBaHHS MapKETHUHIOBOI TOBApHOI CTpaTerii nianpreMcTsa Ha puHKY pagiHOBaHOI COHSUIHUKOBO] 0JIii;
HOBHU3HA - HAYKOBO-METOAUYHUM MiAXiM 00 BU3HAYEHHS IIPSIMUX Ta ONOCEPENKOBAHMX KOHKYPEHTIB HAa PUHKY;
CHCTEMAaTHU3allisl BIaCTUBOCTEN TOBapY, sIKi POpMyIOTh apaMeTp "SIKiCTh" TOBApy Ta BIUIMBAIOTh HA HOTO PUHKOBE
CIIpUMAHSTTSI; METOIUYHUI iHCTpyMeHTapill BUbopy 6i3Hec-cTparerii niAnpreMcTBa; NOHATIHHO-TEPMIHOIOTTYHNI
arapar CTpPaTerivHoro MapKeTUHIY B YaCTMHI yTOYHEHHS JediHilii "MapKeTMHroBa TOBapHa CTpaTeris
HiANpUEMCTBA"; KOHLEINTYalbHA MOZEb IPUMHSTTS PillleHHS 00 BUOOPY MapKETUHIOBOi TOBAPHOI CTPATeTii

MigIPUEMCTBA; HAYKOBO-METOIUYHNMN MiJIXiJ 4O BUBHAYEHHS MapKETUHIOBOi TOBAPHOI CTpaTerii MiAIprueMCTBa.



2. The object - the formation of marketing product strategy of an enterprise; purpose - to substantiate the
theoretical and methodological foundations and to develop the practical recommendations on the formation of
marketing product strategy of an enterprise in the refined sunflower oil market; methods - general scientific and
special; results - theoretical approaches are justified and practical and applied marketing tools for the formation of
marketing product strategy of an enterprise in the refined sunflower oil market are developed; novelty - scientific
and methodical approach to determine the direct and indirect competitors in the market; systematization of the
properties of the goods that form the parameter “quality” of the product and influence its market acceptance;
methodological toolkit for choosing enterprise business strategy; conceptual and terminological apparatus of
strategic marketing to clarify the definition of the “marketing product strategy of an enterprise”; the conceptual
model of decision-making for choosing the marketing product strategy of an enterprise; scientific and methodical
approach to determine the marketing product strategy of an enterprise.
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