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Pedepar:

1. Y puceprauii TECOpETUYHO OOI'PYHTOBAHO 1 €KCIIEPMMEHTAJIBHO BUBYEHO OPraHi3aliliHO-TICMXO0JIOTiYHi YMHHUKU
KOMYHIKaTMBHOTO 6peHAy ncuxosora. JJocmimpkeHHs Liei Mpo6ieMaTUKy CIIpUsITUME TIOTJINGJIEHHIO PO3YMiHHS
KOMYHIKaTMBHOTO OpeHy IICUXO0JIOTiB, poJjii OpraHisaliiiHo-I1ICUX0JIOTIYHMX YNHHUKIB Ta IICUXOJIOTIYHUX YMOB HOT0
(opmMyBaHHs. BU3HaueHO 3MiCT KOMYHIKaTUBHOIO 6peHy IICMXO0JIOTa, SIK CKJIaloBOi IpodeciliHOro 6peHmy, KU €
pe3yJIbTaTOM Cy0'€KT-Cy0'€KTHOI B3aEMO[Iii IICX0JI0Ta 3 KJIIEHTOM, i sIBJIsI€ COO0I0 06pa3 IICUXO0JIOTa, 0 BOJIOAIE
IIEBHMMU KOMYHIKaTUBHUMHU XapaKTE€PUCTUKAMU Ta OpPEH/I-KOMYHiIKalLisIMU, HEOOXiIHUMH [J15 TPOCYBAHHS
TIICMXOJIOTIYHHUX TIOCJIYT Ta 3a/l0BOJIEHHS MTOTPe6 KilieHTa. HaykoBa HOBM3HA OJlepKaHUX PE3YJIbTATiB M0JIATa€e B
TOMY, IO B OCJII>)KEHH] BIleplIe: PO3KPUTO 3MICT, CTPYKTYPy KOMYHIKaTUBHOT'O OpeHAY [ICUX0JI0ra; BUBHAUYEHO
IiarHOCTUYHUI iIHCTPYMEHTApIl 17151 JOCTiIKEHHS! KOMIIOHEHTIB KOMYHIKaTUBHOTO 6PEH/Y IICHUXOJIOTiB

(KOMYHIKaTMBHUX XapaKTePUCTUK Ta OpeHi-KOMYHiKallill); eMIIIpUYHO JOCHIIKEHO 0COOINBOCTI KOMYHIKaTUBHUX



XapaKTEPUCTHUK Ta OpEHI-KOMYHIKalill [ICUXO0JIOTiB; IPOAHalTi30BaHO 3B'5130K KOMYHIKaTUBHUX XapaKT€PUCTUK Ta
OpeH[-KOMYHIKallill [ICUX0JIOTiB 3 OpraHizalifHO-TICUXOJIOTIYHUMU YNHHUKaMU (IpodeciiHUMU; OCBITHIMH;
MOB’SI3aHUMU 3 Mi’KHApOJTHUM KOHTEKCTOM JisITbHOCTI; MOB'SI3aHUMU 3 COIJiaIbHO-€KOHOMIUHUM KOHTEKCTOM
Iisi7IbHOCTI; COLiaIbHO-AeMOrpadiuHMMu); po3po6JIEHO Ta allPOOOBAHO TPEHIHIOBY ITPOrpamy AJis MifrOTOBKU
IICMXOJIOTIB J10 PO3BUTKY KOMYHIKaTUBHOTO OPEH]IY; OTIOBHEHO: YSIBJIEHHS IIPO CTPYKTYPY KOMYHIKaTHBHOTO
Openny axiBuiB fonomaraoyux npodeciii Ta 3MiCT TPEHIHIOBUX IPOrpaMm sl MiArOTOBKY [ICUXOJIOTIB 10
BMKOHAHHS IPOQECiNHOI [IisIbHOCTI; NOrIMOJI€HO: HayKOBi 3HaHHS IIPO 0COBIMBOCTI JisI/IbHOCTI IICUXOJIOTIB B
YMOBAx COLiaJIbHOI HANPYXKEHOCTi; ICUXOJIOTiYHI YNHHUKU Ta YMOBU 3ab6e3nedeHHs ii epexktuBHOCTI. TeopeTuyHe
3HAYEHHS TI0JISITA€ Y PO3pOO1Li TEOPETUYHOI MOIeJli OpraHi3alifiHO-TICUX0JIOTiYHUX YMHHUKIB KOMYHIKaTHBHOIO
OpeHny NCUX0JI0ra; 3hiliIcCHeHHI Kiacudikalii opraHizauiiHo-NCUx0JI0TiYHUX YMHHHUKIB; BUBHAUEHHI [ICUXOJIOTIYHUX
YMOB PO3BUTKY KOMYHIKaTMBHOIO 6peHIy IICUXOJIOTIB. [I[pakTUYHe 3HaUY€HHS OJlepKaHUX PEe3yJbTaTiB.
Po3pobieHnii B po60Ti KOMILJIEKC [AiarHOCTUYHUX METOJAMK i TPEHIHTroBa MPOrpamMa MOXXyTb OyTU BUKOPUCTAaHI B
crcTeMi MiIroTOBKM Ta MiABUILEHHS KBasidikallil 1CUX0JI0riB, ICUXOTePANeBTiB Ta KOYYiB (Y IIpolieci BUKIalaHHs
IVICLMILIIH, [1I0B'13aHUX 3 IICUXOJIOTi€I0 KOMYHiKallii, TpodeciiHUM CaMONO31L[i0HYBaHHSIM, PO3BUTKOM
po¢eCciiiHOro Ta KOMYHIKaTMBHOro 6peHy). Kpim Toro, pesyabTaTyl JOCiIKEHHSI MOXYTb OYTH BUKOPUCTaHi y

npolieci opraisarii Ta 37ilicCHeHHS IPaKTUYHOI pOOOTH IICUXOJIOTiB-KOHCYJIbTAHTIB Ta OpraHi3aliiiHuX IICUXO0JIOTIB.

2. The thesis theoretically substantiates and experimentally explores the organizational and psychological factors
in psychologist communicative brand. Research into this issue will contribute to a deeper understanding of the
psychologist communicative brand, its organizational and psychological factors, as well as the psychological
conditions of its formation. The content of the psychologist communicative brand was defined as a component of
the professional brand, which is the result of the actor-actor interaction between the psychologist and the client,
and which represents the image of the psychologist who possesses certain communicative characteristics and
brand communications necessary for the promotion of psychological services and meeting the needs of the client.
It was emphasized that this study explored the psychologist communicative brand. The scientific novelty of the
results obtained lies in the fact that the study was the first: to reveal the content, structure of the psychologist
communicative brand; to define diagnostic methods and tools for studying the psychologist communicative brand
components (communicative characteristics and brand communications); to empirically investigate the features of
psychologists' communicative characteristics and brand communications; to analyze the relationship between
psychologists' communicative characteristics and brand communications and organizational and psychological
factors (professional; educational; those related to the international context of activity; those related to the socio-
economic context of activity; socio-demographic); to propose a training program to train psychologists in
developing their communicative brand. Besides, the study supplemented the idea of the structure of the
communicative brand of specialists in helping professions and the content of psychologists' work training
programs as well as deepened scientific knowledge about the peculiarities of psychologists' work in conditions of
social tension and psychological factors in and conditions for promoting psychologists' work efficiency. The
theoretical significance of the study is due to the development of a theoretical model of organizational and
psychological factors in the psychologist communicative brand, the classification of organizational and
psychological factors, and the determination of the psychological conditions for the psychologist communicative
brand development. The practical significance of the results obtained. The set of diagnostic methods and
instruments and the proposed training program can be used in the system of psychologists, psychotherapists and
coaches' training and advanced training (in teaching disciplines related to the psychology of communication,
professional self-positioning, development of a professional and communicative brand). In addition, the results of
the study can helpful in the organization and practical work of counselors and organizational psychologists.
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