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Pedepar:

1. Y nuceprauii TEOpeTUYHO OGIPYHTOBAHO 1 €KCIIEPUMEHTAIbHO BUBYEHO OPraHi3aliliHO-TICUXO0JIOTiYHI YUHHUKU
KOMYHIKaTMBHOTO 6peHAy rncuxosora. JlociipkeHHs i€l IpobjieMaTuky CIPUsSTHME [I0TJINGJIEHHIO PO3yMiHHS
KOMYHIKaTMBHOTO OpeHAY IICUXO0JIOTIB, poJjli OpraHisaliiiHo-IICUX0JIOTIYHMX YAHHUKIB Ta IICUXOJIOTIYHUX YMOB HIOTO
¢dopmyBaHHS. Bu3HayeHO 3MiCT KOMYHIKaTUBHOTO OPEHIy IICUXOJIOTa, SIK CKJIaloBOi IpodeciiiHoro 6peHay, sIKui €
Pe3yJIbTaTOM Cy0'€KT-Cy0'€KTHOI B3a€MO[Iii ICKX0JI0ra 3 KJIiEHTOM, i sIBJIsSlE COO0I0 00pa3 IICHUXO0JIOra, 110 BOJIOZI€E
[I€BHUMU KOMYHIKaTHBHUMU XapaKTE€PUCTUKaMU Ta OpeH/i-KOMYHiKalisiMy, HEOOXiZHMMU [1J1s1 IPOCYBAHHS

TICUXOJIOTIYHUX IMOCJIYT Ta 3a40BOJIEHHA HOTp€6 KJIiEHTA. HHYKOBH HOBHU3HA O E€PKaHUX peSy.HbTaTiB I10J1ra€ B



TOMY, 110 B IOCJIiJI)K€HH] BIEpIIE: PO3KPUTO 3MiCT, CTPYKTYPY KOMYHIKaTHBHOTO OPEHy [ICUXO0JIOTa; BU3HAYEHO
IiarHOCTUYHUI IHCTPyMEHTApIil 1171 JOCiIKeHHS KOMIIOHEHTiB KOMYHIKaTUBHOTO OpEH/y [1ICUXOJIOTIB
(KOMYHIKaTMBHUX XapaKTePUCTUK Ta OpeHI-KOMYHiKallill); eMIipUYHO JOCHiI)KEHO 0COOINBOCTI KOMYHIKaTUBHUX
XapaKTEPUCTHUK Ta OpEeHI-KOMYHIKalill [ICUXO0JIOTiB; IPOAHaTi30BaHO 3B'5130K KOMYHIKaTUBHUX XapaKT€PUCTUK Ta
OpeHZ-KOMYHIKallill ICUXOJIOTIiB 3 OPraHi3alifHO-TICUXOJIOTIYHMMU YMHHUKAMU (IPpOpeCiiiHUMU; OCBITHIMY;
MOBI3aHUMU 3 Mi’)KHAPOJTHUM KOHTEKCTOM [isITbHOCTI; MMOB'SI3aHUMU 3 COI[iaIbHO-€KOHOMIUHUM KOHTEKCTOM
Iisi7IbHOCTI; colliaslbHO-AeMorpadiuHuMu); po3pobsIeHO Ta allpOOOBAHO TPEHIHIOBY ITPOrpamy AJis MifrOTOBKU
IICUXOJIOTIB 10 PO3BUTKY KOMYHIKaTUBHOTO OPEH/IY; JOTIOBHEHO: YSIBJIEHHS PO CTPYKTYPY KOMYHIKaTUBHOTO
openny axiBuiB fonomaraoyux npodeciii Ta 3MiCT TPEHIHIOBUX IPOrpaMm ISl MiATOTOBKY [ICUXOJIOTIB 10
BMKOHaHHSI NPOQeCifHOI NisIbHOCTI; NOrIM0J1€HO: HayKOBi 3HaHHS IIPO 0COBIMBOCTI Jisi/IbHOCTI IICUXOJIOTIB B
YMOBAaxX COLIiaJIbHOI HANPY>KEHOCTI; ICUXOJIOTYHI YMHHUKHU Ta YMOBHU 3abe3nedyeHHs ii e(pekTuBHOCTI. TeopeTuyHe
3HAYEHHS TI0JISITAE€ Y PO3POOLi TEOPETUIHOI MOIEJTi OpraHi3aniiiHO-TICUX0JIOTIYHNX YMHHUKIB KOMYHIKaTUBHOTO
OpeHny NCUX0JI0ra; 3hilicHeHHI Kiacudikalii opraHizauiiiHo-NCUX0JI0TiYHUX YMHHUKIB; BUBHAUEHHI [ICUXOJIOTIYHUX
YMOB PO3BUTKY KOMYHIKaTMBHOIO 6peHy IICUXOJIOTiB. [IpakTUyHe 3HaUY€HHS! OJlep)KaHUX Pe3yJbTaTiB.
Po3po6seHnii B po60Ti KOMILJIEKC [iarHOCTUYHUX METOJVK i TPEHIHIoBa IPOrpamMa MOXYTb OyTY BUKOPUCTAaHi B
cHCTeMi MigroTOBKY Ta MiABUILEHHS KBasidiKallil 1CMX0JIOriB, ICUXOTePAIeBTiB Ta KOYYiB (Y IIpolieci BUKIagaHHs
IVICLIMILIIH, [1I0BS13aHUX 3 IICUXOJIOTi€0 KOMYHiKallii, TpodeciiHuM caMONO31LiOHYBaHHSIM, PO3BUTKOM
npodeciiiHOro Ta KOMyHiKaTMBHOro 6peHpy). Kpim Toro, pesyabTaTul JOCiIKEHHSI MOXYTb OYTH BUKOPUCTaHi y

mpoueci oprasisaii Ta 3giliCHeHHS IPaKTUYHOI pOOOTH IICUXOJIOTiB-KOHCYJIBTAHTIB Ta OpPraHi3aliiHMUX IICUXO0JIOTIB.

2. The thesis theoretically substantiates and experimentally explores the organizational and psychological factors
in psychologist communicative brand. Research into this issue will contribute to a deeper understanding of the
psychologist communicative brand, its organizational and psychological factors, as well as the psychological
conditions of its formation. The content of the psychologist communicative brand was defined as a component of
the professional brand, which is the result of the actor-actor interaction between the psychologist and the client,
and which represents the image of the psychologist who possesses certain communicative characteristics and
brand communications necessary for the promotion of psychological services and meeting the needs of the client.
It was emphasized that this study explored the psychologist communicative brand. The scientific novelty of the
results obtained lies in the fact that the study was the first: to reveal the content, structure of the psychologist
communicative brand; to define diagnostic methods and tools for studying the psychologist communicative brand
components (communicative characteristics and brand communications); to empirically investigate the features of
psychologists' communicative characteristics and brand communications; to analyze the relationship between
psychologists' communicative characteristics and brand communications and organizational and psychological
factors (professional; educational; those related to the international context of activity; those related to the socio-
economic context of activity; socio-demographic); to propose a training program to train psychologists in
developing their communicative brand. Besides, the study supplemented the idea of the structure of the
communicative brand of specialists in helping professions and the content of psychologists' work training
programs as well as deepened scientific knowledge about the peculiarities of psychologists' work in conditions of
social tension and psychological factors in and conditions for promoting psychologists' work efficiency. The
theoretical significance of the study is due to the development of a theoretical model of organizational and
psychological factors in the psychologist communicative brand, the classification of organizational and
psychological factors, and the determination of the psychological conditions for the psychologist communicative
brand development. The practical significance of the results obtained. The set of diagnostic methods and
instruments and the proposed training program can be used in the system of psychologists, psychotherapists and
coaches' training and advanced training (in teaching disciplines related to the psychology of communication,
professional self-positioning, development of a professional and communicative brand). In addition, the results of
the study can helpful in the organization and practical work of counselors and organizational psychologists.
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