O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1IKOBHI HOMeP: 0414U005574
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 10-12-2014

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Koctuneup Banepisa Bonogumupisaa

2. Kostynets Valeriia

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniagbHOCTI: 08.00.03

Ha3Ba HayKoOBOi CIIELLiaJIbHOCTI: ExoHOMiKa Ta yrpaB/liHHA HaliOHAIbHUM FOCIO]aPCTBOM

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axHcCTy: 26-11-2014

CreniaJbHICTh 3a 0CBiTOIO: 8.03050701

Micue po6oTu 3400yBava: TOB "Typuctudna komnasis 'Menecric"

Kopg 3a €IPIIOY: 38032243

Micue3Haxoa>KeHHs: 50019, [lninponeTposchka 061., M. Kpusuii Pir, Bysi. XaputoHosa, 19A / 2

dopma BaacHOCTI:
Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI paju). [l 26.889.01

ITloBHe HalMeHYBaHHSI IOPHUAUYHOI 0COOM: Bumumii HaBYasbHuiT 3aknay "HalioHanbHa akagemis

yIpaBJliHHA"

Kopg 3a €IPIIOY: 16476880

Micue3HaxoaKeHHS: ByJI. YiinHCcbKoro, 15, M. KuiB, Kuis, 03151, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: [lepkanminicTpanis

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMeHYBaHHSI IOPHUAUYHOI OCOOH: Bumumii HaBYasbHuil 3aknaj "HalionanbHa akagemis
yIpaBiliHHA"

Kopg 3a €IPIIOY: 16476880

Micue3HaxoaKeHH: Kuis, BYJI. YIIMHCBKOTO, 15

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTHYHHUX PYOpPHK: 06.71.57

Tema guceprauii:
1. DopmyBaHHS OpeH-0pieHTOBaHOI MAPKETUHI'OBOI ITPOrpaMu YIIPaBJIiHHS HAallilOHaJIbHUM TYPUCTUYHUM
MIPOJYKTOM

2. Brand-oriented marketing programme formation in tourism product management

Pedepar:

1. Y pucepTauiiiHiii po60Ti BUCBITJIEHO TEOPETUYHI MiAx0au 10 POPMYyBaHHS OPEHAY Ta 0ro aKTUBIB Ta YTOYHEHO
BU3HAYEHHS KaTeropii 6peHs, BUBHaAUY€HO OCOOIMBOCTI ITpoliecy GOpMyBaHHS OpeHly TYPUCTUYHUX HAIIPSIMKIB Ta
OOI'PYHTOBAHO IOHSTTS 6PEH-OPi€EHTOBAHOI IPOrpaMy HallioHAJIbHOTO TYPUCTUYHOTO HAIIPSAMKY. B nuceprauiiiHin
po6OTi HaZJaHO XapaKTEPUCTUKY METOIMYHMM 3aCaflaM OLiHIOBAaHHS €(EeKTUBHOCTI OpEH/IB Ta 3alIPOIIOHOBAHO
METOJIWYHUH MiXi 10 OLiHIOBaHHS e(PEeKTUBHOCTI YIIPaBIiHHS aKTUBAMU TYPUCTUYHUX OpeHTiB. BusHaueHo
HEeOOXiJIHICTb Ta 3aIIPOIIOHOBAHO 3aCaliy AEP>KaBHOTIO PEryJIl0BaHHS IPOLIECY CTBOPEHHS TEPUTOPIaJIbHOTO
TYPUCTAYHOTO OPEHAY, @ TAKOX PO3POOJIEHO OpPEHA-OPi€eHTOBaHY IPOrpaMy yIPaBJliHHS HAlliOHAJIbHUM
TYPUCTUYHUM NPOAYKTOM (Ha rpukiafi Kapnarcekoro periony). OCHOBHI HanpsIMKu POpMyBaHHS OpeH] -

OpPi€HTOBaHOI MPOTrpaMu yIIpaBJliHHS HAlliOHAJIbHUM TYPUCTUYHUM IIPOAYKTOM KapnaTCchKoro perioHy noJararoTh Y



CTBOPEHHI 3arajbHOjiep>kaBHOI KoHLIen1ii ep>kaBHOTO peryJioBaHHs npouecy GopMyBaHHS TEPUTOPIaIbHOTO
TYPUCTUYHOTO OpeHAy B YKpaiHi. B pamkax KoHuemniiii aBTopom 6yJ10 3aliporIoHOBaHO OpeH/I-OpieHTOBaHY
MapKeTMHroBy [Iporpamy ynpasJliHHS HalliOHaJIbHAM TYPUCTUYHUM IIPOJIYKTOM Ha IpUKai Kapnarcbkoro
perioHy. MeTol0 1aHoi mporpamu Mae CTaTH 3abe3IeYeHHs OPEHIMHIOBOI CIPSIMOBAHOCTI KOMYHIKallii, 1o
I03BOJINTD 3/iiICHUTU e(PEeKTUBHE (POPMYBAHHS Ta IPOCYBaHHS TyPUCTUYHOTO MPOAYKTY "YKpaiHchki KapnaTu'".
OCHOBHUMU CTPYKTYPHUMU 6J10KaMu OpeH]1-OpieHTOBaHOI perionanbHOoi [Iporpamu ynpassiHHS HalliOHAJIbHUM
TYPUCTUYHUM NPOAYKTOM OYJI0O BUBHAYEHO HACTYITHI: €KOHOMIYHA, IOPUANYHA, €KOJIOTiYHa, CollialbHa, KaJpoBa,
colliayibHa, KOMYHIKaTHBHA CKJIa/l0Ba Ta 3a0e3Ie4eHHsI 6e3MeKU TypPUCTiB. B mexkax [Tporpamu 6ys10 po3po6yieHo
Mopens ii 6peHa-nnaTdOpPMU Ta BUBHAYEHO 3aX0H ii peasrizariii.

2. Thesis highlights the theoretical approaches to brand formation and its assets and also clarifies the definition of
the category "brand". It also determines the peculiarities of the process of brand formation for tourism
destinations and grounds the notion of brand-oriented programme for a national tourism destination. The work
describes the methodological basis for brand efficiency assessment and suggests a new methodological approach
to the assessment of assets management efficiency for tourism brands. The necessity of state regulation is
demonstrated and the fundamentals of such regulation are described for the process of territorial tourism brand
formation. Also, a brand-oriented programme is developed for national tourism product management (the
Carpathian region case study). Key destinations in the formation of brand-oriented programme for national
tourism product management of the Carpathian region are attributed to the formation of the nationwide Concept
of state regulation of the process of territorial tourism brand formation in Ukraine. Within the framework of this
Concept the author of the thesis suggests a brand-oriented marketing Programme for national tourism product
management for the study case of the Carpathian region. The aim of this programme is the provision of brand
orientation of communications that would enable the efficient formation and promotion of the tourism product
"Ukrainian Carpathians". The key structural units of the brand-oriented regional Programme on national tourism
product management are defined as follows: economic, legal, environmental, social, personnel, communications
and security provision for tourists. Within the framework of this Programme a model of its brand platform has
been constructed and the means on its realization have been determined.
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