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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BY€HOI pagH (pa30Boi Cleliai30BaHOi BYEHOI pazu): [l 44.877.01

TloBHe HaiMeHYBaHHSI IOPHUAHUYHOI OCOOH: Buimii HaBYasbHUIA 3aKIaz YKOOICHiKY "TI0TaBChKUiA

yHiBepCUTET EKOHOMIKU i TOprisi"

Kopg 3a €IPIIOY: 01597997

Micqesﬂaxon)KeHHﬂ: ByJ1. KoBasng, 3, M. [lontasa, [TonTaBcbkuil p-H., [lonTaBcbka 06:1., 36014, Ykpaina
dopma BaacHOCTI:

Cdepa ynpasiriHHS: Ykooncrinka

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOHM: Buiuii HaBYasbHUMIA 3aKmaz YKoOMCHiiKy "TIoaTaBChKuit
yHiBepcuTeT eKOHOMIKY i Toprisii"

Kopg 3a €IPIIOY: 01597997

Micue3HaxoaKeHHS: ByJI. KoBasns 3, M. [lonrasa, 36014

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. MapKeTHHIroBe YIPaBIiHHSA CIIOKABa4YaMU NIOCIYT MiJINPUEMCTB PECTOPAHHOTO FOCIIOAAPCTBA

2. Marketing managing by consumers of the services of restaurant household enterprises

Pedepar:

1. O6'eKT: IpoLec MapKETUHTOBO] JisI/IbHOCTI MiANPUEMCTB PECTOPAaHHOTO FOCNIONAPCTBA. MeTa: HayKoBe
OOIPYHTYBaHHS TEOPETUYHUX i METOAUYHYX I10JI0’KEHb Ta PO3PO0Ka MPaKTUYHMUX PEKOMEHIALN 010
BJJOCKOHAJIEHHSI MAPKETHMHIOBOTO YIIPABJIiHHS CIIOXXMBAYaMU IOCJIYT MiAIIPUEMCTB PECTOPAHHOTO TOCIIOAPCTBA.
MeToau: abCTpaKTHO-JIOTiYHUA, MOHOrpa(iYHUH, EKOHOMIYHOTO aHaJli3y, MaPKETHHIOBUX JIOCIIiIKEHD,
rpynyBaHHS, rpadiuHu, JUXOTOMHUN. 3aIIPOTIOHOBAHO: BIEpIIE: OOIPYHTOBAHO OCHOBU MapKETUHTOBOTO
VIIPaBJIiHHS CIIOXKUBAaYaMU [IOCJIYT MiATIPUEMCTB PECTOPAHHOTO T'OCIIOJAPCTBA; YIOCKOHAJIEHO: METOIMYHI OCHOBU
MapKETUHTOBUX IOCJIIJIKEHb [TIOBELiHKY CIIOKMBAYiB PECTOPAHHUX ITOCJIYT LIJIIXOM BUKOPUCTAHHS IUXOTOMHOIO
METOJly Ta CETMEHTYBaHHS KJIi€HTiB; TEOPETUYHUI MiXiJ 1O BU3SHAYEHHS IPUBAOJIMBOCTI CIIOKUBAYiB [TOCITYT
PECTOPAHHOrO rOCIIOAAPCTBA; 3aCafy CTPATErIYHOIO YIIPABJIiHHS MiAIPUEMCTBAMY PECTOPAHHOTO TOCIIOLAPCTBA;

KOMILJIEKC MOjieJsIell II0BEeIiHKY CIIOKMBa4iB pECTOPAaHHUX [TOCIIYT; HAaOyJIM MO1aJIbIIOr0 PO3BUTKY: Kaacudikailis



crienMpivHUX 0COOINBOCTEN NMOCIIYT MigIIPUEMCTB PECTOPAHHOIO FOCIOIAPCTBA; IOHTIHO-KATETOpialbHAN

arapar yepes BU3HAYEHHS HU3KU JeiHiliil ("MapKeTHHIOBe yIIPaBJliHHS CIIOKMUBaYaMu'"; "yIIpaBJIiHHS IOBEiHKOIO

CIIO>KMBAYiB"; "MOTEHLiAHNI CII0)XKMBA4 PECTOPAaHHUX ITOCIYT"; "MPHUBaGIUBICTb CIIOXXMBA4Ya PECTOPAHHUX MTOCTYT";

non

"piBe€Hb IPUBAGJIMBOCTI CIIOKMBAYiB PECTOPAHHUX 3aKJIaZiB"; "KoeillieHT 3HauyMOCTi CIIO’KMBaYiB pECTOPAHHUX
nocJiyr") i yTOYHEHHs CyTHOCTI psifly IOHSTH ("pecTopaHHe rocrofapcTBo”, "noTpeba”, "noseiHKa CrioXXnBavis",
"KoeiljieHT HepiBHOMiIpPHOCTI TOBApOOOGOPOTY MiAIIPUEMCTB pecTopaHHoro rocrogapcTsa”). Cpepa BUKOPUCTAHHS:

MiApHUEMCTBA PECTOPAHHOTO TOCIONAPCTBA.

2. Object: process of marketing activities of restaurant household enterprises. Purpose: scientific substantiation of
theoretical and methodological positions and develop practical recommendations to improve marketing managing
by consumers of the services of restaurant household enterprises. Methods: abstract-logical, monographic,
economic analysis, marketing research, grouping, graphic, dummy. It is offered: first: the fundamentals of
marketing managing by consumers of the services of restaurant household enterprises; it is improved: methodical
fundamentals of marketing research of restaurant services consumers behaviour; theoretical approach to
discerning restaurant household enterprises consumers attracting; the fundamentals of restaurant household
enterprises strategic management; the complex of restaurant household enterprises consumers behaviour models;
gathered subsequent development: the classification of restaurant household enterprises peculiarities; concepts

and definition of categories through the definition of "marketing managing by consumers", "consumers behaviour

management ,

potential consumer of restaurant services", "consumer of restaurant services attraction”, "level of

restaurant services attraction", "level of restaurant establishments consumers attraction", "co-efficient of

consumers of restaurant services essentiality" and clarify the essence of notions "restaurant household", "need",

"consumers behaviour", "co-efficient of restaurant household enterprises turnover irregularity”. Sphere of the use:
restaurant household enterprises.
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dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizmomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
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JopaTrkoBa iHdpopmamnist:
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1. Bonpupena Jliogmuna MukosaiBHa
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Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3ak1104Hi BiZOMOCTI

BaacHe IlpizBume Im'st IIo-6aTbKOBI Poroza Mukozna €roposuy
rOJIOBH pagu

BaacHe IlpizBume Im's I10o-6aTbKOBI Poroza Mukozna €roposuy

TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUI 3a MiATOTOBKY
00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi IOpuenko T.A.

OisSIIBHOCTI




