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Pedepar/aHoTanis:

1. Inceprarniiina po60Ta IpUCBIY€HA PO3BUTKY TEOPETUKO-METONUYHUX MiIXOiB 10 iHTerpanii 3eeHoro
MapKEeTUHTY B CTparerii nianpueMcTs B2B-cekropy B ymoBax IHmycTpii 4.0. AKTyasIbHICTb JOCIIIPKEHHS 3yMOBJIEHA
HEeOOXIiJIHICTIO IO€JHAHHS €KOJIOTYHUX MPUHLNIIIB i3 11M(POBOIO TpaHCchopMallielo 6i3HeCy, TOCUIEHHSIM BUMOT 10
[IPO30POCTi AisiTIbHOCTI MiANIPUEMCTB, YIIPOBaZKEHHAM ESG-MiIX0IiB Ta 3pOCTaHHAM POJIi CTAJIOr0 PO3BUTKY Y
3a0e3ne4eHHi KOHKYPEHTOCIIPOMOXKHOCTI NifpreMcTB B2B-cekropy. ¥ po6oTi y3arajbHEeHO TeOpeTHUYHi 3acanu
3€JIEHOT0 MAPKETUHTY, JOCIIIKEHO €BOJIIOLI0 HAYKOBOT'O JUCKYPCY Y B3a€EMO3B'S3Ky 3 KOHLenLieo [HaycTpii 4.0 Ha
OCHOBI 616/1iOMETPUYHOTO0 aHaJIi3y My6JIiKalil 6a3 JaHUX SCOPUS i3 BUKOPUCTAaHHSM NIPOTPAMHOT0 3a0€3I1€4EeHHS
VOSviewer. lle nano 3MOry BU3HaYMTH OCHOBHI €Taly PO3BUTKY JOCJII>)KE€Hb, KJIIOYOBi TEMaTU4HI KJIaCTEPU Ta
Cy4YacCHi HalpsIMU PO3BUTKY 3€JIEHOTO MAPKETUHTY. Y IUCepTaLii yIOCKOHAJIEHO CUCTEMY MOTUBALLi MiIIIPUEMCTB
B2B-cexTopy [0 BIPOBAI)KEHHS 3€JIEHOTO MAPKETUHIY, PO3BUHEHO METOOMYHUM MifXif, N0 OLiHIOBaHHS 3PiIOCTi
HiANpUEMCTB 3a KOMIIOHEHTaMU LAQPOBOi TpaHCchopmallii, OpraHizaliiHOro po3BUTKY Ta CTEMKXO0JLEPChKO]

B3a€MO/Iii, @ TAKOXK 3aIIPOIIOHOBAHO TUIIOJIOTI3alliI0 HAYKOBO-METOAUYHMX MiAXOMIB 10 OL[iHIOBaHHS iHTerparii



3€JIEHOTO MapKeTUHIy. OOGIPYHTOBAHO KOHIIENTYaJIbHI 3acaiy iHTerpallii 3eJ1eHOro MapKETUHTY B AiSITIbHICTD
nipnpuemctB B2B-cexTopy Ta po3po6sieHO TeOPETUKO-METONUYHUN MigXif, IO OLiHIOBAHHS PiBHS HOTrO iHTerparii.
EMnipuyHy nepeBipKy 3allpOIIOHOBAHOTrO MiAX0AY 3[iICHEHO HA OCHOBI ONIMTYBAaHH4 IIiIIIPUEMCTB arpapHoi,
(papmaLeBTUYHOI Ta Xap4y0BOi rajly3ei i3 BAKOPUCTAHHSIM METOJly MOZEJIOBAaHHS CTPYKTYPHUMMU PiBHIHHSIMU PLS-
SEM. OtpumMaHi pe3yabpTaTy MiATBEPAUIN B3AEMO3B 130K MiXK piBHEM €KO0JIOTiYHOi 06i3HaHOCTI, MOTUBALIiITHNMU
YUHHMKaMHU, OpraHizalilHUMu 6ap'epamu, BUKOPUCTAHHSIM €KOIHCTPYMEHTIB Ta CTpaTeriYHUMU pe3yJibTaTaMu
Lisi7IbHOCTI MiAIpUeMCTB. BCTaHOBJIEHO, 110 BUKOPUCTAHHS iHCTPYMEHTIB 3€JIEHOTO0 MAPKETUHTY CIIpUsIE
NiABUILEHHIO JOBipY NapTHEPiB, 3MiLIHEHHIO KOHKYPEHTHUX NMO3ULIN NigIPUeMCTB i pOpPMYBaHHIO cTajoi B2B-
LiHHOCTI. HayKoBa HOBMU3HA JOCIIIPKEHHS [10JIITa€ y PO3BUTKY TEOPETUKO-METOAMYHUX 3aCa], iHTerpariii 3es1eHoro
MapKeTuHTy nignpuemcts B2B-cexTopy B ymoBax IHnycTpii 4.0, po3po6sieHHI TEOPETUKO-METOAUYHOr0 MiIX01y [0
OLIiHIOBaHHS PiBHA MOro iHTerparii i3 3acTocyBaHHAM iHCTpyMeHTapio PLS-SEM, yooCKOHAIEHHI CUCTEMU
MOTHBAL{I MiAIIPUEMCTB [0 BIIPOBAPKEHHS 3€JIEHOIO MAPKETUHIY Ta TUIIOJIOTi3alil MiaxXoniB 40 OLiHIOBAHHS OO
iHTerpauii, a TaKO>X PO3BUTKY KOHLENTyaJIbHUX 3aca], iHTerpaliii 3eJ1leHoro MapKeTHHTIY 3 ypaxyBaHHSAM LUPPOBOi
3PiJIOCTIi MigIIPMEMCTB, CTENKXOJIIEPChKOI B3aeMO/Iii Ta opraHisauiiiHux 6ap'epis. [TpakTU4He 3HAaYEHHS Pe3yJbTaTiB
MOJIATa€ Y MOXKJIMBOCTI BUKOPUCTAHHS 3alIPOIIOHOBAHUX METOAUYHUX MiAXOAiB NifinpueMcTBaMu B2B-cexTopy A1
OLIiHIOBaHHS PiBH4 iHTeTpallii 3¢JIEHOr0 MapKETHUHTY, BUBHAYEHHS HANIPSIMiB IOT0 BIOCKOHAJIEHHS, TiABUIEHHS

e eKTUBHOCTI YIIPaBJIiHChKUX PillleHb Ta 3a06€3[1eYeHHs CTaJloro PO3BUTKY B yMOBax IMPPOBOi TpaHcpopmaliii.

2. This dissertation is devoted to the development of theoretical and methodological approaches to integrating
green marketing into the strategies of B2B companies in the context of Industry 4.0. The relevance of this research
stems from the need to combine environmental principles with the digital transformation of business, stricter
requirements for corporate transparency, the implementation of ESG approaches, and the growing role of
sustainable development in ensuring the competitiveness of B2B companies. This paper summarizes the
theoretical foundations of green marketing and examines the evolution of scientific discourse in relation to the
concept of Industry 4.0 based on a bibliometric analysis of publications in the Scopus database using VOSviewer
software. This made it possible to identify the main stages of research development, key thematic clusters, and
current trends in the development of green marketing. The dissertation refines the incentive system for B2B
sector enterprises to implement green marketing, develops a methodological approach to assessing enterprise
maturity based on the components of digital transformation, organizational development, and stakeholder
interaction, and a typology of scientific and methodological approaches to assessing the integration of green
marketing is proposed. The conceptual foundations for integrating green marketing into the activities of B2B
enterprises are substantiated, and a theoretical and methodological approach to assessing the level of its
integration is developed. The proposed approach was empirically tested based on a survey of enterprises in the
agricultural, pharmaceutical, and food industries using the PLS-SEM structural equation modeling method. The
results confirmed the relationship between the level of environmental awareness, motivational factors,
organizational barriers, the use of eco-tools, and the strategic performance of enterprises. It was found that the
use of green marketing tools helps increase partner trust, strengthen companies’ competitive positions, and build
sustainable B2B value. The scientific novelty of the study lies in the development of theoretical and methodological
foundations for the integration of green marketing by B2B enterprises in the context of Industry 4.0, the
development of a theoretical and methodological approach to assessing the level of its integration using the PLS-
SEM toolkit, the improvement of the incentive system for enterprises to implement green marketing and the
typology of approaches to assessing its integration, as well as the development of conceptual foundations for the
integration of green marketing, taking into account the digital maturity of enterprises, stakeholder interaction, and
organizational barriers. The practical significance of the results lies in the possibility for enterprises in the B2B
sector to use the proposed methodological approaches to assess the level of green marketing integration, identify
areas for improvement, enhance the effectiveness of management decisions, and ensure sustainable development
in the context of digital transformation.
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