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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTHYHHX PYyOpPHK: 06.51

Tema guceprauii:
1. Ctparerist npocyBaHHSI MDKHApOIHOTO 6peHy KpaiHu B Cy4aCHUX YMOBax ryobanizarii.

2. International Brand Promotion Strategy Of A Country Under Globalization.

Pedepar:

1. Incepraniiina po60Ta IPUCBIYEHA Y OCKOHAJIEHHIO TEOPETUYHUX MiJIXOLiB Ta PO3POOLi MIPAaKTUYHUX
PeKOMeHalil Mmoo po3pobKY Ta peasisaLii crparerii mpocyBaHHS MXXKHAPOHOrO 6peHy KpaiHu 3 METOI0
3B's13KiB. ¥ po0OOTi IpoaHasi3oBaHi iCHyI0Ui TeOpeTUYHi KOHLeN1ii OpeHly KpaiHy, BU3HAYE€HO, SIKi i3 HUX BU3HAYAIOTh
METOM0JIOT{I0 IPaKTUYHOI peanisalii cTpaTerii OpeHny Kpainy, a came 6peH-KoHuenis Ta PR-koHueniis.
3anpornoHOBaHO BiIacHe 6a4yeHHs CTPYKTYPU MiKHAPOJHOTO OpeHly KpaiHu, iIHCTPYMEHTH Ta eTaly peaisalii
cTparerii NpocyBaHHSI MDKHapogHOTo 6peHAay KpaiHu. BuszHaueHO MaKpOeKOHOMIYHI KpuTepii Bubopy crparerii
IIPOCYBAaHHS MIXKHAPOJHOIO OpeHly KpaiHu: piBeHb PO3BUTKY J€pP>KaBH, 30BHIIHLOEKOHOMIYHA MOJIITUKA AEP>KaBUY,
(a3a eKOHOMIUHOTO LIMKJIy Ta PiBeHb CIIPUMHATTS iMiIKy Jep>kaBy. Y3araJlbHEHO CBiITOBUI OCBi peasisalii

cTparerii NpocyBaHHS MDKHApOJHOTO OpeHy KpaiHu 3aJ1eXXHO Bif, [103ULI0HyBaHHSI MDKHapOIHOTo 6peHAay KpaiHu,



3aIpPONIOHOBAHO MOKA3HUKHU OLIHKU €(PEeKTUBHOCTI CTpaTeril MPOCYBaHHS MiKHAPOAHOro 6peHy KpaiHu, OLiHEHO
Cy4yacHUI1 CTaH cTpaTerii MpocyBaHHs MbXKHapogHOTo 6peHAy YKpaiHu Ta po3po06JeHO HallpSIMKU BLOCKOHAJIEHHS
Iep>KaBHOI MOJITUKU 10JI0 pO3pOOKM Ta peasizallii cTparterii mpocyBaHHS MiXKHAPOLHOro 6peHy YKpaiHu.

2. The thesis is devoted to the improvement of theoretical approaches and development of practical
recommendations for developing and implementing international brand promotion strategy of a country to
enhance its investment attractiveness and equal entry into the system of global economic relations. The thesis
analyzes the existing theoretical concepts of country's brand, determines which of them define a methodology for
the practical implementation of brand strategy of the state, which are the brand concept and PR-concept. The
author's vision of the structure of the international brand of a country is given; instruments and stages of
implementation of international brand promotion strategy of a country are proposed. The macroeconomic criteria
of selection of international brand promotion strategy of a country are defined, they are: the level of national
development, foreign policy of the country, the phase of economic cycle and the level of perception of the image of
the country. The world experience in implementing of international brand promotion strategies of a country
depending on the positioning of the international brand of the country is analyzed, the indicators of effectiveness
evaluation of international brand promotion strategy of the state are proposed, the current state of international
brand promotion strategy of Ukraine is assessed and the directions of image policy improvement of the
international brand promotion strategy of Ukraine are developed.
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