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Pedepar:

1. Incepranifina po60Ta IPUCBIYE€HA PO3BUTKY TEOPETUYHUX Ta METOJOJIOTIYHUX 3acal, PO3pO0Li METOIUYHUX Ta
IIPAKTUYHUX PEKOMEeH ALl mono GpopMyBaHHS Ta peasidallii MapKeTUHTOBUX CTPATeTiil Cy0'eKTaMu [1€P>KaBHOTO
yhpasiliHHS. Y po6OTi 3AilICHEHO CUCTEMHUI, KaTeropitHO-TIOHSITIHUI aHasli3 OCHOBHUX, BXe Iil0YUX
iHCTpYMEHTIB MapKETUHTY B CUCTEMI Jep>KaBHOTO YIIPaBJliHHA y cpepi HalaHHS [IOCIYT OpraHaMU Jep>KaBHO]
BJ1aAu B YKpaiHi. PO3KpUTO CYTHICTh CUCTEMH CTPATETiYHOrO IJIaHYBaHHS CY0'€KTIB IE€P>KaBHOTO YIIPaBJIiHHS, SIKa
BM3HAYEHA, SIK €JIEMEHT CUCTEMH [I€PKaBHOTO CTPATETiYHOTO YIIPABJIiHHS, IO ITOE€NHYE B COOi OHOYACHO ITPOLecu
LiJIeTIOKJIaIaHHY, METOIY, IIPOLEYPU Ta PE3YJIbTATU L€l 4isnbHOCTI. [IpoBEeIEeHO OLiHKY ITepegyMOB
iMIIIeMeHTalii eJ1eMEHTIB MapKETUHIY IO HasBHUX MEXaHi3MiB Iep>KaBHOTO YIIPaBJIiHHS, 110 3aCBifyuila BUCOKUNI
piBeHb iX 10 CIPUIHATTS iHTerpaLlii, 10 JOBOAUTb HEOOXiIHICTh BUKOPUCTAHHS 3aCaj, MAPKETUHTIY B IIPAKTHULL

IisiIbHOCTI Cy0’eKTiB lepKaBHOTO yIPaBiliHHS. JloBeieHOo, 10 YCHiIHICTb NIeHCiHOI pedopMy B Hallil fepsKasi



3HAYHOIO MipOIO 3aJIEKUTh Bill TpaHC(OpMAaLlii CTIOKMBYOI OBEIiHKM OTPUMYBAUiB MIEHCIMHYX ITOCIYT.
BcTaHOBIIEHO, 1110 HA Cy4aCHOMY eTalli po3BUTKY POPMYEThHCS CaMOCTIHHNYM MApPKETHHTOBUI MEeXaHi3M Jep>KaBHOTO
VIPaBJliHHS, IKUHM MOXe OyTH BU3HAUEHUH, SIK CUCTEMA, CIIpSIMOBaHa Ha 3abe3nedeHHs peaizalii npouecis
Iep>KaBHOTO yIPAaBJIiHHY, 10 Nlepefbdadae BUKOPUCTAHHSI Cy0'eKTaMu I€P>KaBHOTO YIIPABJIiHHS IPUHLMIIB
MapKEeTUHTY y MPOLEC] HOCATHEHHS IeP>KaBHO-YIIPaBIiHCHKUX LiiJIeN, K OCHOBHOI YIIPaBJIiHCbKOI KOHLEMIIii.
BrsHaueHo posib i 3HAYEHHS CUCTEMU IJIAHYBAHHS E€PKAaBHOIO MAPKETHHTY y CTAHOBJIEHHI MAPKETUHTOBOTO
MEXaHi3My Jlep>KaBHOTO ypasiliHHs. QOpMyBaHHS HaJIe’KHOI CUCTEMU MAapKETUHIOBOTO MJIAaHYBaHHS Mae€ I10€IHATU
BCi HasIBHi €JIEMEHTU MaPKETUHIOBUX iIHCTPYMEHTIB Ta 3a0€3M1e4nTH e(peKTUBHE (PYHKIIOHYBAHHS MAPKETUHIOBOTO
Ilep>KaBHOTO MexaHi3My. BU3BHaU€HO KOHKPETHI NPUHIUIY, 1IiJli, €Tany NPOBENEHHS, KOHKPETHI 3aX0AU

(opMyBaHHSI MAPKETUHIOBOI CTpaTerii CyO'€KTIiB 1€P>KaBHOIO MAPKETUHTY.

2. The dissertation is devoted to the development of theoretical and methodological foundations, the development
of methodological and practical recommendations for the formation and implementation of marketing strategies
by the subjects of public administration. In dissertation work a systemic, categorical and conceptual analysis of the
basic, already operating marketing tools in the system of public administration in the sphere of providing services
by state authorities in Ukraine was carried out. The essence of the system of strategic planning of the subjects of
state administration, which is defined as an element of the system of state strategic management, which combines
simultaneously the processes of purpose-setting, methods, procedures and results of this activity, is revealed. The
estimation of the preconditions for the implementation of marketing elements to the existing mechanisms of
public administration has been assessed, which has shown a high level of their perception of integration. Proves
the expediency of using the principles of marketing in the practice of the subjects of public administration. It is
proved that the success of pension reform in our country largely depends on the transformation of consumer
behavior of recipients of pension services. It is determined that at the present stage of development an
independent marketing mechanism of public administration is formed that can be defined as a system aimed at
ensuring the implementation of the processes of public administration, which involves the use of subjects of public
management of marketing principles in the process of achieving government-management objectives as the main
managerial concepts. The role and importance of the system of planning of state marketing in the development of
the marketing mechanism of public administration is determined. The formation of a proper marketing planning
system should combine all existing elements of marketing tools and ensure the effective functioning of the
marketing public mechanism. The specific principles, goals, stages of carrying out, concrete measures of formation
of the marketing strategy of the subjects of public marketing are defined.
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