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1. YnpaBniHHS iHTEPHET-PEKJIaMOIO B MiAIPUEMCTBAaX TOPTiBIi

2. Management of Internet-advertising in trade enterprises

Pedepar:

1. Y po6ori Briepuie y BiTYN3HSHIN Haylli IPOBEAEHO LiTICHUI aHali3 iIHTepHET-PeKJIaMU TOPrOBEJIBHOTO
IiANpUEMCTBA, PO3KPUTO ii CyTHICTh Ta BUBHAYEHO OCOOJIMBOCTI ii yIpaBsliHHS. 3anpONOHOBAHO 3acau
kiacudikauii iHTepHeT-peKIaMu, alaliToBaHi 10 QyHKIIOHyBaHHS TOPrOBeJIbHUX MiJIIPUEMCTB, 1[0 CIIPUITUME
ONTHMIi3allii [J1JaHyBaHHS KOMYHIiKallifHMX 3aX0/IiB y Mepexi IHTepHeT. 31ilicCHeHO Knacudikaliilo iHTepHeT-
MarasvHiB 3 METOI0 AU(pEPEHLIOBAHOTO MiAX0AY N0 LijIeCIPSIMOBAHOIO BIUIMBY HA HisZIbHICTb MiAIIPUEMCTBA 3i
CTBOPEHHSI Ta PO3IOBCIOKEHHSI peKIaMHoi iHpopmarii. 3arrponoHoBaHO MeTOOMYHI nigxonu 0o popmyBaHHS
KOMILJIEKCY 3aXO/iB, iHCTPYMEHTIB iHTEpHET-PEKJIaMU, PEKJIAMHUX TEXHOJIOTIN Ta IHTEpPHET-MEePYaHIAN3UHTY 3
ypaxyBaHHAM €BOJIOLIi 3aCTOCYBaHHA MepeXKi IHTEpHET y His/IbHOCTI TOPrOBEJIbHUX MIANPUEMCTB Ta LiJIbOBUX
CErMEHTIB CIIOKMBaviB. BU3HaUY€HO 3acaiy CTPYKTYPYyBaHHSI MAaPKETUHIOBOI iH(pOpMaLIifHOI CUCTEMU

TOPrOBEJIbHOTO MiATIPUEMCTBA LIJITXOM BUOKPEMIIEHHS MiJICUCTEMHU YIIPABIIiHHS iHTEPHET-PEKJIAaMOI0, 110



CIIpUSTUME CTBOPEHHIO OOIDYHTOBAaHUX PEKJIAMHUX KaMIIaHill y MepexXi [HTepHeT, OLiHLi pe3ybTaTUBHOCTI
YIPaBJliHHS iHTEPHET-PEKJIaMOIO B MiAITPUEMCTBAX TOPTiBJIi. 3 METOIO BAOCKOHAJIEHHS YIIPABJIiHHS PEKJIaMHOIO
LisI7IbHICTIO B yMOBax HeCTabisIbHOrO 30BHIIIHBOIO CEPEIOBUIIA PO3POOJIEHO CUCTEMY OLLiHIOBAaHHS
PEe3yJIbTaTUBHOCTI YIIPaBJIiHHS iHTEPHET-PEKJIAMY, SIKA IIepei0adae arperyBaHHs OLiHHUX (OpraHi3aliiiHux,
€KOHOMIYHMX, KOMYHIKaLilHUX i TEXHIYHMX) KOMIIOHEHTIB iHTEPHET-PEKJIaMH, sIKa Joromaratume GopMyBaHHIO Ta

iMIIEMEHTALil iIHTETPOBAaHUX MAaPKETUHIOBMX KOMYHIKALIMHMX [IPOrpaMm MiAIPUEMCTB TOPTiBIIi.

2. This is one of the first empirical studies in which the general analysis of Internet-ads for trading enterprise is
examined and the Internet-ads essence with the main features of its management is described. Our study makes
few contributions to the advancement of knowledge in this important domain. There is highlighted adapted to
trading enterprises classification of Internet-ads that assists planning process of communication activities in the
Internet. We provide new insights into the nature of differentiation approach to outright management for
promotional information creation and its distribution with the help of online-store classification. We develop
methodical approaches for creating Internet-ads measures and tools, advertising and online merchandising
technologies according to the company's Internet usage and consumer target group. This study contributes in
marketing information system structure through online advertising subsystem separation that support creation of
justified ad campaign in the Internet and assessment of online ad effectiveness for trading enterprises. For
improvement of advertising management in the unstable business environment was created system for online ad
effectiveness evaluation. The system provides evaluating components (organizational, economic, communication
and technical) aggregation and assists modeling and implementation of integrated marketing communication
programs for trading enterprises.
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