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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:

1. ®opmyBaHHs Ta QYHKIIOHYBaHHS €(PEKTUBHOI CUCTEMU 30yTOBO] HisI/IbHOCTI CiZIbCbKOTOCMOAAPChKUX
MiJIPUEMCTB: TEOPisl, METOLOJIOTIS, [IPAKTHKA

2. Developing and functioning an efficient system of marketing activity of agricultural enterprises: theory,
methodology, practice

Pedepar:

1. TIpoBeeHO KOMILJIEKCHE OCIiIP)KEHHSI TEOPETUYHHUX Ta IPAKTUYHUX 3aca], GOpMy-BaHHS Ta (PyHKIiOHYBaHHS
30yTOBOI Lisl/IbHOCTI CiZIbCBKOTOCMOAAPChKUX MiAMPUEMCTB 3 OOIPYHTYBAHHSIM KOHLIENTYaJIbHOTO MiAX04y 1O
poarsiay uiei kaTeropii 3a 3micTom i po-pmoro. PospobiieHo it cpopMoBaHO METOIOJIOTIYHI MiAX0AU 1O BUBUYEHHS
TEHJIeHI1i}1 i 3a-KOHOMipHOCTEN cucTeMu 30yTy B arpapHiil cdepi eKoHOMIKM KpaiHu. Y3arajibHeHO Ta 0-TJIU6JIEeHO
€KOHOMIYHY CYTHICTb KaTeropii "posnogin”, "oomiH", "30yToBa AiS/IbHICTL" Cy6'€KTiB CilIbChKOTOCIOAAPCHKO]
IisiTIbHOCTI 5K ITPOSIB iX y POpMi HOCIIB perymsiTopiB BHYTPIIIHIX i 30BHIIIHIX BimHOCHUH. Jl0CTiIKEHO METOIOJIOTIYHY
OCHOBY BU3Hau€HHS €(PEeKTUBHOCTI 30yTOBO] JisI/IbHOCTI CiZIbCbKOTOCIIOAAPChKUX MiATIPUEMCTB Ta 37iICHEHO ii
PO3PaxyHOK 3a OCHOBHUMU BUAMU NPOAYKILi, 10 BUPOOJISIETHCS B CiIbCBKOTOCIIOIAPChKUX MiIIPUEMCTBAX.
Po3ryisHyTO €KOHOMIYHY Ta coLjianbHy NpUpoay GyHKLIIOHYBAHHS OCHOBHMX €JIEMEHTIB PUHKOBOI iH-

dpacTpyKTypH: TOProBO-NIOCEPEIHULILKUX CTPYKTYP, ONTOBUX PUHKIB CiJIbCbKOIOCIIONAP-ChKOI IPOAYKLLi,



PO3IPi6bHUX MTPOLOBOJIBYNX PUHKIB, Gip3K SIK 3'€IHYBaJIbHUX JIAHOK MiX CiJIbCbKOIOCIOIAPChKUMU TiIIIPUEMCTBAMU
i KIHIIEBUM CIIOKMBAa4Y€M. 3alIPOIIOHOBAHO METOIUKY €KCIIEPTU3U JOTOBOPIB IPOAAKY NMPOIYKILii, SIKa I03BO-JIUTh
BUSIBUTU OCHOBHY YaCTMHY TPAHCAKLiHUX BUTPAT, OLiHUTH iX BEJIMYMHY i CKJIaJl, BUBHAYMTH CUJIbHI Ta Cy1abKi
CTOPOHU KOHTPAareHTiB, CKOPUTYBaTH iXHi [ii, 1[0 CIpUSTUME MiABUILEHHIO (PiHAHCOBOI CTIMIKOCTi y4aCHUKIB.
O6rpyHTOBaHO HANPSIMU Y OCKOHAJIEHHS OpPraHi3aliliHo-eKOHOMIYHUX BiTHOCHH Ipy peasizarii
CiJIbCBKOTOCIIOAPCHKOI MPOIYKILil, 30KpEMA YepPEe3 MePEXY PO3MOLilb-40-JIOTICTUYHUX LIEHTPIB, arpOIIPOMHUCIIOBUX

6ip>K, pO3BUTKY MapKETUHIOBUX KOOIIEPa-THUBIB.

2. Complex research of theoretical and practical principles of developing and function-ing an efficient system of
marketing activity of agricultural enterprises with substantiation of the conceptual approaches to considering the
category on its content and form has been done. Methodical approach to investigating the tendencies and
regularities of the market-ing system in agrarian sphere of the state economy has been developed. Economic es-

sence of the categories "distribution", "exchange", "marketing activity" of agricultural en-trepreneurship subjects
has been generalized and extended as their manifestation in the form of regulator medium of internal and external
affairs. Methodological background of defining the efficiency of agricultural enterprises of marketing activity has
been researched and their calculation in terms of agricultural enter-prises basic output has been done. Economic
and social essence of the following market-ing infrastructure basic elements has been considered: mediatorial
structures, agricultural products wholesale markets, retail food markets, exchanges as connective links between
agricultural enterprises and an ultimate consumer. Methods of assessment of sales agreements allowing to define
the main part of trans-action expenditures, assess their volume and content, to define strengths and weaknesses
of the counteragents, to correlate their actions which would allow to improve the partici-pants financial stability.
Trends of improvement of organizational economic relationships at agricultural out-put sales, particularly by
means of distributive logistics centers, agriindustrial exchanges, development of marketing cooperatives have been
substantiated.
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