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2. Marketing in the formation of competitive advantage of an enterprise

Pedepar:

1. Incepraliiio IpUCBSIYEHO y3araJbHEHHIO TEOPETUYHUX i po3p0o0O1i NPaKTUYHUX aACIIEKTiB MApKETUHIOBOTO
3abe3ne4yeHHs poneciB GOpMyBaHHSI KOHKYPEHTHUX [1IepeBar NiiAlpUeMCTB JIETKOi IPOMUCIIOBOCTI YKpaiHu. Y
POO6OTI IOCIIIIPKEHO Ta y3araJlbHEHO TEOPETUYHI aCleKTU i €BOJIOLiI0 KOHLENLiN KOHKYPEHTHUX IepeBar
nignpuemctsa. JJocinkeHo KI04oBi MeTony e(peKTUBHOTO [T03ULI0HYBAHHSI TOBapiB MiAIPUEMCTBA, y3arajJbHEeHO
Cy4yacHy IIPaKTHKYy OLiHKM KOHKYPEHTOCIIPOMOXXHOCTI IiANpreMCTB. [JoCliIKeHO KOHKYPEHTHI IepeBaru Ta
CII0co6HU B3aeMOii MiANPUEMCTB Ha PUHKY JIETKOI TPOMUCIIOBOCT] YKpaiHM Ha OCHOBi O€HUMApKIHTY 3
BUKOPHCTaHHIM MapKeTUHIOBOTO aHasizy. JoCimkeHo 0CO6IMBOCTI MApKETUHTIOBOTO YIIPaBJIiHHS
KOHKYPEHTHUMMU IlepeBaramu IiAIprueMCTB. Y IOCKOHAJIEHO MIPOLEeAYyPY iHTErPOBAHOTO OLIiHIOBAaHHS KOHKYPEHTHUX
nepesar IMifnprueMCTBA 3a MeToiuKolo BSC. YoockoHaneHo MeTony opraHisallii 1 3a6e3rnedeHHs IIpolieciB

$hopMyBaHHS NiANPUEMCTBOM YHIKaJIbHOI I[iHHOCTI TPOIIOHYBaHb MO0 KiHIIEBUM CIIOKHBaYaM.



2. The dissertation is devoted to the generalization of theoretical and providing practical aspects of marketing
support of the process of the formation of competitive advantages for the Ukrainian light industry enterprises. The
theoretical aspects and the evolution of concepts of the competitive advantages of enterprises have been
researched in this work. The key techniques of effective positioning of products of the enterprise have also been
studied; the current practices of assessing the competitiveness of the enterprises have been generalized.
Competitive advantages and the methods of interaction among enterprises on the light industry market in Ukraine
based on benchmarking using marketing analysis have been investigated. The features of marketing to ensure the
competitiveness of the enterprises have been tested. The integrated assessment procedure of the competitive
advantage of the enterprises based on the BSC method has been improved. The methods of organizing and
ensuring the processes unique value at the enterprise supplying the final consumers have been perfected.
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