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Pedepar:

1. ¥ nuceprauiiiHiit po6OTi PO3IJITHYTO TEOPETHUYHI 3aCai¥ CTPATETiYHOTO LiHOYTBOPEHHS, IIPOaHasli30BaHO IiHOBI
cTparerii Ta ix 3B'I30K 3 MAPKETUHIOBUMMU CTPATETISIMU MiANTPUEMCTBA. 3allpOIIOHOBAHO METOAUYHUM MiIXil 1O
CTpaTEriyHOro LiHOYTBOPEHHS HA MAIIMHOOYIiBHOMY MiAIIPUEMCTBI, 10 1a€ 3MOTYy IIpU BUOOPi Ta GOPMYBaHHI
1iHOBOi cTparerii BpaxoByBaTu crnenudiky BUpOOHULITBA Ta peasi3allii MpOayKLii Ha BITYN3HSHOMY PUHKY.
JocmimKeHo cTaH BiTYM3HSHOTO PMHKY aBialliliHoOI poayKuii. [IpoBeeHo aHani3 npouecy BUpOOHULTBA POAYKLIil
Ha nignpuemctsi BAT "Motop Ciu". BuB4eHO 0COGJIMBOCTI CTPATETiYHOrO 1IiHOYTBOPEHHSI Ha OCIiI)KYBaHOMY
NiANPUEMCTBI 3 ypaxXyBaHHSIM XapaKTepy IPOSIBY PUHKOBOI CHTYyallii. YTOYHEHO 3aCTOCYBaHHS KOMILJIEKCHOTO
Higxony A0 aHasli3y MapKeTUHTOBOTO CEPENOBUIIA, 110 AA€ MOXKIIMBICTb BUSIBUTY [TO3UTHBHI Y1 HETAaTUBHI
0COO6JIMBOCT] LIiHOBO] AisI/IbBHOCTI MAIIMHOOYAIBHOTO MiANPUEMCTBA, IKi MOXXYTb BUSIBUTUCS B 3allJlaHOBaHIN
IepcrneKkTuBi. BusHaueHo MeToguYHUH NifXxiz, 10 GOPMYBaHHS BUTPATHOI YaCTVHU L[iHU 3 YPaXyBaHHSIM CKJIQIHOCTI
BHpOOY, 1110, HA BiMIHY Bif iCHYI0UMX, J03BOJIsIE BPaXOBYBaTH crienndivHi MOMEHTH BUPOOHHMIITBA Ta peasidanii

MamuHOOYAiBHOI IponyKLii. 3alIpONIOHOBAHO METOIUYHUI MiJXif, 10 OOIPyHTYBaHHSI Ta BUOOPY 11iHOBOI cTparerii



aBiaJBUTYHOOYiBHOTO MifIIPMEMCTBA

2. The paper is devoted to research of theoretical aspects of the strategic pricing and price strategies taking to
account marketing strategies of enterprise. The features of price strategy's development of machine-building
enterprise are determined. The author proposes methodical approach of improvement of strategic pricing
according to specific of production and product sales in the conditions of domestic market. The domestic market's
conditions of aircraft products are considered. The author analyses the enterprise's strategic pricing within
character of market situation. The complex approach of marketing conditions' analysis is specified. It allows
finding out the positive or negative features of pricing of machine-building enterprise in planning time. The
methodology of cost-based price taking into account structural complexity of product is considered. It differs
from other approaches by preliminary analysis of production and sales aspects of machine-building enterprise.
The author offers the methodical approach, which is used to ground a price strategy and its alternatives at the
airengine-building enterprise
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