O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHH HOMeP: 0406U000970
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 17-03-2006

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kpamapenko Maprapura JleoHiBHa

2. Kramarenko Margaryta Leonivna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axXHCTYy: 16-02-2006

CreniaJbHICTh 32 OCBITOIO: 7.030504

Micue po6oTH 34,00yBava: CxifHOyKpaiHChKMI HaLliOHAIbHUIA yHIBEpCUTET iMeHi Bomogumupa Jans

Kopg, 3a €IPIIOY: 02070714

Micuesnaxo,szeHHﬂ: npoct. lentpaneHuii, 59A, M. CeBeponoHelpK, JIyranceka 06:1., 93406

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOoi BYEHOI pagH (pa30Boi CleNiaai30BaHOi BY€HOI pagH): K 11.051.04
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: JloHenpKuii HallioHAILHUI YHiBepcUTeT iMeHi Bacunsa Cryca
Kopg 3a € IPIIOY: 02070803

Micue3Haxoa KeHHs: 21021, m.Binauug, Bys1. 600-pivus, 21

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 16.21.51

Tema gucepranii:
1. AKcioJioriyHa rparmaceéMaHTHKa aHIJIOMOBHOTO PEKJIAMHOTO TEKCTY.

2. Axiological Pragmasemantics of the English-Language Advertising Texts.

Pedepar:

1. Inceprariist npucBsY€Ha KOMIIJIEKCHOMY [IOCJII>)KEHHIO [IparMapesieBaHTHUX Pi3HOPIBHEBUX MOBHUX 3aC00iB
BUPKEHHS OLiHKM B TEKCTAX aHTJIOMOBHOI KOMEPLIMHOI PEKJIAMU 3 YPAXyBaHHSM iX KOMyHIKaTUBHO-
[IparMaTUYHOrO NPU3HAYEHHS Ta CHeLM(iKu KOHLENTYaJIbHOrO alapaTta MOAEI0OBAaHHS OLIiHHOI CEMAHTUKHU.
BcTaHOBIIEHO, 110 KOMYHIKaTHBHO-TIPAarMaTUYHOIO OCHOBOIO /171 peartizalii OLiHKY B TEKCTax M06yTOBOI, HAYKOBO-
TexHiyHoi, GiHaHCOBOI pekjlamu, pekyiamu B cepi moy-6i3Hecy € NCUXOJIOTiUHI IPecyno3uliii, sKi CliBBiHOCITbCS
3 [IparMapesieBaHTHUMU OLiHHMMU KOHLIEITaMU PEKJIAMHOTO IOBiJOMJIEHHS Ta AETEPMIHYIOTb 10r0 OLIIHHUI
MIOHSATTEBUI 3MiCT.BHSBIEHO Ta MPOaHasi30BaHO NparMapesieBaHTHi CJI0BOTBOPUI, JIEKCUKO-TPaMaTU4HI Ta
CHMHTAaKCH4HI OLiHHI 3aCO0H, a TAKOK CTUJIICTUYHI IPUMOMY BUPAKEHHSI OLIiIHKY B TEKCTaX aHIJIOMOBHOI pEeKJIaMHU.
3nilicHeHO TeMaTH4HYy cTpaTudiKallilo OLiHHUX 3aC006iB Y 3aJIEXKHOCTI Bifl TparMapesieBaHTHUX OLIiHHUX KOHIIENTiB.
3'51COBaHO TUIIOBI NO3MLIii OL[iHKU B CTPYKTYPHO-KOMIIO3ULiNHIl MOZ€Ji PEKJIAMHOTO TEKCTY, PO3IJISIHYTO

CHiBBiHOLIEHHS BepOabHUX OLiHOK i IapajliHrBiCTUYHMX KOMIIOHEHTIB PEKJIAMHOTO TEKCTY.



2. The research focuses on the overall analysis of the pragmarelevant language means on different language levels,
conveying an evaluative meaning in the English-language commercial advertising text in view of its
communicative-pragmatic purposes and cognitive bases of creating evaluative semantics. It has been shown that
the pragmatic bases of the actualization of evaluative semantics in a consumer, scientific and technical, financial,
show-business advertising texts are the so called psychological presuppositions which are correlated with the
pragmarelevant evaluative concepts underlying the advertising message and determining its evaluative content.
Pragmarelevant lexico-grammatic, word-building, syntactic, semantic evaluative means and stylistic devices of
conveying the evaluative meaning in the English-language advertising text have been distinguished and analyzed.
Thematic stratification of the evaluative language means has been worked out on the basis of the pragmarelevant
evaluative concepts. Thetypical positions of evaluative means have been singled out in the structural-
compositional model of the English-language commercial advertising text. The correlation between the verbal
evaluative means and the paralinguistic components of the English-language advertising texts have been
considered.

Jep>kaBHHHM peecTpauiliHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

ITy6osrikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConuiasibHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. boratuprosa Csityiana TepeHTiiBHa

2. Bogatyryova Svitlana Terentijvna

KBasigikanis: .¢inosnn., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyetses
JonaTkoBa iHdopmaris:

IloBHe HaliIMEeHYBaHHs IOPHAHYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. IlIBauko Caitanan OJjieKkciiBHa

2. llIBauko Caitanan OJjekciiBHa

KBasidikanis: g.¢inon.n., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ipo3nos Bonogumup OsiekcaHgpOBUY

2. Jpo3nos Bononumup OsieKCaHIpOBUY
KBasigikanis: k.dinosnn., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Kaniymenko Bonogumup IMUTPOBUY

Kamniymenko Bonogumup JMUTPOBUY



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




