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Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 15-11-2011

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. TonauyeBcbkuii Cepriii KOCTIHTMHOBUY

2. Topachevskyj Serhij Kostiantynovych
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucCTy: 14-10-2011

CreniaJbHICTh 32 OCBITOIO: 7.030502

Micue po6oTH 34,00yBava: )KutoMupchKuii iepkaBHuil yHiBepcuTeT imMeni IBana Opanka

Kopg 3a €IPIIOY: 02125208

Micue3Haxoa>KeHHs: 10008, m. XXuromup, Byi. B. Bepauuiscebka, 40

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (pa30Boi creliaai30BaHOiI BYEHOI paju). K 64.051.16
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COOM: )KuToMUpCHKUA IepkaBHUI YHiBepcuTeT iMmeHi IBana Ppanka
Kopg 3a €IPIIOY: 02125208

Micuesnaxo,rm(eﬂnﬂ: 10008, m. )Kutomup, Byi1. B. bepaudisceka, 40

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 16.41.21

Tema gucepranii:
1. CuHTakcnyHi 3ac06M eTMKeTU3allii aHIJIOMOBOTO PEKJIAMHOTO AUCKYPCY

2. Syntactic Means of English Advertising Discourse Etiquettization

Pedepar:

1. MeToto moCTimKeHHS € BUSIBJIEHHS] OCOOJIMBOCTEN CUHTAKCUYHOI OpraHi3allii aHrJIOMOBHOTO PEKJIAaMHOTO
IUCKYPCY, 3yMOBJIEHUX MOTO €TUKETU3ALII€I0 — KATETOPI€I0, SIKa XapaKTepuaye peasisalilo CIIOHYKaJIbHOI iHTeHII]
aJpecaHTa y IJlaHi nosinmeHHs epeKTUBHOCTI KOMYHIKallii 3 orysiay Ha (paktop agpecara. O6'eKTOM JOCTiIKEeHHS
€ CUHTaKCU4YHi KOHCTPYKILi, [0 CIPUAIOTh €TUKETU3ALLii 1[bOr0 TUITY AVCKYPCY, a IPEIMETOM - iX CTPYKTYPHO-
CEeMaHTU4Hi 1 QYyHKIiOHaNbHO-TIparMaTUYHi XapakTepUCTUKU. MeTOo1Ka JOCTiKeHHs Ilepenbdadae 3aydeHHs
KOHTEKCTOJIOTIYHOTrO, iHTepIIpeTaliHO-TEKCTOBOrO i TpaHC(OPMaLiIHOIO METOZiB, @ TAKOXK
JIIHIBOIIParMaTU4YHOr O, IUCKYPCUBHOTO i KiJIbKiCHOTO aHai3iB. HaykoBa HOBM3HA AOCIIIKEHHS [1OJIATaE y
BUSIBJIEHHI 11 CUCTeMaTU3allii €eTMKEeTU30BaHNX CUHTAKCUYHUX KOHCTPYKLiN aHTJIOMOBHOTO PEKJIAMHOTO JUCKYPCY, a
TaKOXX BU3HA4YEHHi ix poJii y peasnizauii inpopmalifiHUX Ta iIHTEepIepCOHANIbHUX TaKTUK eTUKeTU3alii. TeopeTuyHe
3HAYEHHS POOOTHU MOJISITae y NOrIMOJIEHHI HAYKOBUX 3HaHb NP0 €TUKETU3ALLII0 SIK IUCKYPCHY KaTeropilo, o CIpusie
PO3B's13aHHIO NTpo6JeMu 3a6e3nedeHHs YCITMHOCTI KOMyHiKaii. OCHOBHI TEOPETHUYHI ITOJIOKEHHS IOCIiIKeHHS

MO’KHA BUKOPUCTATH y BUKJIAJAHHI KypCiB TEOPETUYHOI FPaMaTUKU aHIJIIICBKOI MOBH, CIIELKYPCIB i3 INCKypCOJIOrii,



JIIHFBOITParMaTyKY, y HAyKOBYX PO3BiIKax CTYAEHTIB Ta aCIipaHTIB, a TAKOX Yy npakTtuli PR, 110 i cTaHOBUTH

[IPaKTUYHY LiHHICTh POOOTH.

2. The goal of research is to identify the properties of syntactical organisation of English advertising discourse,
caused by its etiquettization. The latter is treated as a discourse category which characterises the realisation of the
stimulating intention of the addressor from the point of view of its role in enhancing the effectiveness of
communication and taking the factor of the addressee into account. The object of the research is syntactical
structures, which facilitate etiquettization of English advertising discourse. The subject of the research is
structural, semantic, functional and pragmatic characteristics of these syntactic structures. Research procedure
presupposes using methods of context study and text interpretation, transformation method, discourse analysis
and quantitative analysis. The novelty of the research lies in identification and systematization of etiquette
syntactic structures of English advertising discourse and determining their role in realizing the tactics of
etiquettization. Theoretical value of the research lies in developing the notion of etiquettization as a discourse
category, which is the contrubution to solving of the problem of securing communication effectiveness. Main
theoretical results of the research can be used in teaching courses of theoretical grammar of English, discourse
studies, linguistic pragmatics and in scientific research of students and postgraduate students, as well as in PR
technologies, which constitutes the practical value of the research.
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Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OIOHEHTH
BaacHe IlpizBume Im's I1o-6aThKOBI:

1. [Ipuxoppko AHaTosit MuKo1aiioBu4

2. [Ipuxonbko AHATOJIIM MUKOJIaioBUY
KBasigikanis: g.¢inon.n., 10.02.04
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Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Muxaiinosa OsneHa BanepiiBHa

2. Muxaiinosa Onena BasnepiiBHa

KBasidikamnis: x.dinosnn., 10.02.04
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
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Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi



BaacHe IlpizBumie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acCimaHHi
BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisIIBHOCTI

[lleBuenko Viprnua CemeHiBHa

[lleBuenko Mpuna CemeHiBHa

IOpuenko T.A.



