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1. Inceprarist npucBsiyeHa BUBYEHHIO MeTadopu 5K iHcTpyMmeHTY (OpMyBaHHS MeZiiiHoro obpasy linoHa Macka B
Me>Xax OUCKypcy 6i3Hec-megia y pycili KOTHITUBHOIO KOPIIyCHO-OPi€HTOBAaHOI'O KPUTUYHOTO JUCKypC-aHali3y.
Marepiazom JoCiIKEHHS € Cllelliani3oBaHi aHIJIOMOBHI KOpIlycH TeKcTiB 6i3Hec-Bunanb (The Street, Business
Insider, The International Business Times, Forbes ta inmux) 3araapaum po3mipom 7 035 578 TOKeHiB, a TakoxX
KOPIIyC iIocTpalliil o ctaTell Ta 06KJIaAMHOK KypHaJliB, 1110 MicTsTh MeTadopu npefcrasiieHHs [1oHa Macka.
JocmimKeHHs CIMPa€eThCsl Ha HOBITHI 3000YTKU TeOPii KOHLeNTyanbHoi MeTadopH, Teopii 6J1eHIKUHTY,
MeZiaiHrBiCTUKY, KOTHITUBHOTO KPUTUYHOIO AUCKYPC-aHasli3y, KOTHITUBHOI CEMIOTHMKU Ta KOPIIYCHOI JIIHTBICTHKMU.
Mepiiinuii o6pa3 [nmoHa Macka po3riisfaeTbes K aKTyali30BaHUN Y AUCKYpPCi 6i3Hec-meqia HislicHuiT MeHTaIbHUN
00pa3, sIKUii € pe3ysIbTaToOM KOHILEINTyaabHOI iHTerpauii kopessiTa i pedpepeHTa MmeTadop Ha pi3HUX PiBHSIX
CXEMHOCTI (06pa3-cxeM, IOMeHiB, GperiMiB Ta MEHTAJIbHUX MPOCTOPiB). HaykoBa HOBM3HA JOCIIiIKEHHS [10JISITA€E B
TOMY, 110 BIIepIle y BiTYM3HSHIN aHIJIICTHULi ONMcaHo BepOasbHi 3aco0U peasnidanii Mmetadop, o KOHLENTyani3yloTh

o6pa3 [nona Macka, i Bu3HaueHo Habip meTadOprUIHUX Mojeslell y IucKypci 6i3Hec-Meia, Cliupalyduch Ha



eMIIipuyHy 6a3y creljani3oBaHUX aHIJIOMOBHUX €JIEKTPOHHUX KOPITYCiB; BUSIBJIEHO OCHOBHI KOHirypatii
MYJIbTUMOJIAJIbHUX (BepOasbHO-TIiKTOpianbHUX) MeTadop, sKi GopmMyioTs 06pa3 [moHa Macka; BUCBITJIEHO PoJib
KOHLIeNTyaJIbHUX MeTadop Pi3HUX PiBHIB CXeMHOCT] y popMyBaHHi MeZiliHOro o6pasy 6i3Hec-Jlifepa Ta
PEKOHCTPYHOBaHO MeliHMI 06pa3 liioHa Macka Ha 6a3i no6yjoBaHMX CIIeLiali30BaHNX KOPITyCiB BepOasbHUX i
MyJIbTUMOJIAJIPHUX JAHUX 3 MeliaTeKCTiB 6i3HeC-BUIaHb. POOOTA CKIaAETHCS 3 YOTUPHOX PO3IITIB, 1€ BUKIALEHO
TEOpPEeTUYHi Ta MeTOIOJIOTIUHI MiIBaJIMHU NOCIIKEeHHS IUCKYypCy 6i3Hec-Melia, OIIMCaHO MpoLiecu MeTadopruyHoi
KOHLeNTyasi3auii o6pasy l1oHa Macka, po3p0o6s1eHO METOZ0JIOT 0 KOPIIYCHO-OPi€HTOBAHOTO BUBUYEHHS MeTadop Yy
TeKcTax 6i3Hec-Meia, BUieHO MeTa(popuiHi MoJesli BepOasibHMX KOHLENTYaabHUX MeTa(op Ta OCHOBHI
KOHQiryparii MyJbTUMOaNbHUX MeTadop, 10 aKTyali3yloTh MeiliHII 00pa3 mifnpruemis. Y nepmomy po3aisi
"[IpuHLMIYM KOTHITUBHOTO aHasli3y o6pasy InoHa Macka y aucKypci 6i3Hec-Me[iia" OnMcaHo TEOPETUYHI 3acanu
KOTHITUBHO-JUCKYPCUBHOTO IOCIiI>)KeHHs1 GOPMYBaHHS MeZiliHOro oopasy limoHa Macka B JUCKypci 6i3Hec-meia.
Y npyromy po3szini "KoprycHa MeToo10rist OCTiIKeHHs! KOHLENTyalIbHUX MeTadop y IUCKypci 6i3Hec-mezia”
BM3HAYEHO JpKepeJsia MaTepiasny aHasizy - 6a3y naHux LexisNexis Ta nporpamHe 3abesnedenHs: AntConc, siki oopasi
17151 300py i cuctemarusanii jaHux, Ta AeTalbHO OIIMCAHO METOAY KOHKOPJAHCHOIO aHali3y, KJIaCTEPHOTO aHaJli3y,
KOJIOKAL[iHOTO aHasli3y Ta aHaJli3y YaCTOTHUX MaTepHIB, 110 Oy BUKOPUCTAHI SIK IHCTPYMEHTH aHaJli3y.
3aIpoIoOHOBAaHO NOETANIHY METOAMKY KOPIIYCHOTO aHAJi3y, SKa J03BOJISI€ ONPALI0BATA 3HAaYHi MACUBU TEKCTIB Ta
OTPUMAaTH CTAaTUCTUYHO TOYHI i OCTOBipHI AaHi. Y TpeTbomy po3aini "MeTtadopuyni mogei Bepbanizarii
MEeHTaJIbHOTrO 06pa3y lioHa Macka y nuckypci 6i3Hec-mefia" onucaHo OCHOBHI MeTa(pOpUYHi MO, sIKi
KOHCTpPYIOIOTh 06pa3 Is1oHa Macka y nuckypci 6i3Hec-megia. 3a cTyreHeM ITPOLyKTUBHOCTI BUSIBIIEHO i
CHACTEMaTU30BaHO IPOLYKTUBHI MoJesi 3 kopesnsTuBHUMU JomeHamu BVICOTA, CITIOPT / T'PA, BIVHA, LIEHTP,
CUJIA, HAOITPMPOHE, TBAPVIHA i o6MexXeHO IPOLYKTUBHI MOZeJi. Y KOHCTPYIOBaHHI MelilHOro o6pasy IynoHa
Macka nominytots metadopu BITHU 3a mogesuto BUSINESS IS WARFARE i CTTIOPTY / T'PU 3a mopesuto BUSINESS
IS A GAME, siki pazoM cTaHOBISTH 110 30% ycix BepbanbHUX MeTadop B kopryci (480796 oguHuLb). BoHu
aKLIEHTYIOTb [IPOBiiHI KOTHITHMBHI O3HAKK 00pa3y: arpecuBHa 6i3HeC-eKCIIaHCisl, KOHQJIIKTHICTB, JIiAEPCTBO.
Opienrauiitii metagopu MORE IS UP, CONTROL IS UP, STATUS IS VERTICALITY 3 KOpenATUBHUM JJOMEHOM
BMCOTA (16,76% xopIiycy) IPO€EKTYIOTb aOCTPAKTHi 6i3HECOBI i1 IepCOHabHI XapaKTepuCTUKU [10Ha Macka Ha
IIPOCTOPOBY IIKajy. Y 4eTBepToMy po3fini "MynbTuMoanbHi MeTadopH, 10 akTyasnizyioTs o6pas [noHa Macka y
IVCKypci 6i3Hec-Meiia" BUSIBJIEHO i CUCTEMATU30BaHO II'SITb OCHOBHUX KOH(QIrypauiil MyJIbTUMOLATbHUX
(BepbanbHO-TIIKTOPiaIbHUX) MeTadOp 3a IapameTpaMu MOAYCY KOPEJITa i pepepeHTa Ta 3a TUIIOM iX
B32€MOBIIHOIIEHHSI PEKOHCTPYMOBaHO MeiliHNi 00pa3 [1oHa Macka. 3a CyKyIHICTIO 03HaK, KOHLEITyali30BaHUX
BUSIBJIEHUMH BepOaJIbHUMU i MyJIbTUMOJANIbHUMU MeTadopaMy, PEKOHCTPYHOBAHO aKCiOJIOTiUHO CyllepeyIuBuit
MeaiiHu# 06pa3 IsnoHa Macka, oIIpu30BaHUil MK cakpaslisalli€lo Ta JeMoHizallielo. SIapo 06pasy yTBOPIOIOTb

KOTHITUBHI O3HaKy "arpeCUBHICTb", "IeCTPYKTUBHICTD", "XapU3MaTH4He JIiIepCTBO", a 10ro nepudepito — KOTHITUBHI

03HaKM "PU3MKOBAHICTD", "KOHPIIKTHICTB", "Henepe06auyBaHiCTh".

2. The dissertation focuses on studying metaphor as a tool for shaping the media image of Elon Musk within
business media discourse in the vein of cognitive corpus-oriented critical discourse analysis. The research material
comprises specialized English-language text corpora of business publications (The Street, Business Insider,
International Business Times, Forbes, and others), totaling 7,035,578 tokens, as well as a corpus of article
illustrations and magazine covers. The research is grounded in the latest advancements in conceptual metaphor
theory, conceptual blending theory, media linguistics, cognitive critical discourse analysis, cognitive semiotics, and
corpus linguistics. Elon Musk's media image is viewed as a holistic mental construct actualized in business media
discourse, emerging as the result of the conceptual integration of metaphor source and target domains at various
levels of schematicity (image schemas, domains, frames, and mental spaces). The scientific novelty of the study lies
in the fact that, for the first time in English studies conducted in Ukraine, it describes the verbal means of realizing
metaphors that conceptualize the image of Elon Musk, and identifies a set of metaphorical models in business
media discourse based on the empirical foundation of specialized English-language electronic corpora. The work
consists of four chapters, which establish the theoretical and methodological foundations for studying business
media discourse, describe the processes of metaphorical conceptualization of Elon Musk's image, develop a



methodology for the corpus-oriented study of metaphors in business media texts, and identify the metaphorical
models of verbal conceptual metaphors along with the main configurations of multimodal metaphors that actualize
the entrepreneur's media image. The first chapter, "Principles of Cognitive Analysis of Elon Musk's Image in
Business Media Discourse," describes the theoretical foundations of the cognitive-discursive study of shaping Elon
Musk's media image in business media discourse. The second chapter, "A Corpus-Based Methodology for
Researching Conceptual Metaphors in Business Media Discourse," identifies the sources of the material under
analysis (the LexisNexis database and AntConc software, which were chosen for data collection and
systematization) as well as describes in detail the methods of concordance analysis, cluster analysis, collocation
analysis, and frequency pattern analysis used as analytical tools. A step-by-step methodology for corpus analysis is
suggested, allowing the processing of significant volumes of text to obtain statistically accurate and reliable data.
The third chapter, "Metaphorical Models of Verbalization of Elon Musk's Mental Image in Business Media,"
describes the primary metaphorical models that construct Elon Musk's image in business media discourse. Based
on their level of metaphoric productivity, highly productive models with the source domains HEIGHT,

SPORT /GAME, WAR, CENTER, FORCE, THE SUPERNATURAL, and ANIMAL were identified and systematized,
alongside marginally productive models. Metaphors of WAR (the BUSINESS IS WARFARE model) and

SPORT /GAME (the BUSINESS IS A GAME model) dominate in constructing Elon Musk's media image, accounting
for 30% of all verbal metaphors in the corpus (48,796 units). They emphasize the leading cognitive features of his
image: aggressive business expansion, conflict, and leadership. Orientational metaphors MORE IS UP, CONTROL IS
UP, STATUS IS VERTICALITY with the source domain HEIGHT (16.76% of the corpus) project Elon Musk's abstract
business and personal characteristics onto a spatial scale. In the fourth chapter, "Multimodal Metaphors
Actualizing Elon Musk's Image in Business Media Discourse," five primary configurations of multimodal (verbal-
pictorial) metaphors are identified and systematized according to the parameters of the source and target modes
and the nature of their interaction, ultimately reconstructing Elon Musk's media image. Based on the aggregate set
of features conceptualized by the identified verbal and multimodal metaphors, an axiologically contradictory
media image of Elon Musk has been reconstructed. The core of this image is formed by cognitive features such as

"aggressiveness," "destructiveness," and "charismatic leadership," while its periphery comprises "risk-taking,"

"combativeness," and "unpredictability".
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