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1. IHTerpoBaHi MapKeTUHIOBi KOMyHiKallii HA pUHKY MOOGLIbHUX ITOCIYT

2. Integrated marketing communications in the mobile market

Pedepar:

1. luceprauiga MiCTUTb pE3yJIbTaTU OOCIIIKEHHS IIPOLECIB IHTETPYBaHHS IHCTPYMEHTAPiI0 MAaPKETUHIOBUX
KOMYHiKallii1 Ha pUHKY MOOGLIbLHUAX NOCJIYT. MeTOoI0 JucepTaliiiHOl po60TH € y3araabHEHHs! KOHLENTYaIbHUX
IiAX0iB 010 Teopii MapKeTUHIOBUX KOMYHiKalill Ta po3p00JIeHHS METOIUYHUX PEKOMeH 1alliil 3 popMyBaHHS
iHTEerpoBaHUX MapKETHMHIOBUX KOMYHIKalill Ha nignpueMcTsi. O6'eKTOM JOCiIKEHHS € MPOoLecy 3a6e31e4eHHs
€(pEeKTHUBHOCTI JiIbHOCTI MigIPUEMCTB B Cy4aCHUX YMOBAX rOCIOapIOBaHHS. B foCiIKeHHi BUKOPUCTAaHO
3arajibHOHayKOBi METOY MMi3HAHHS: METOJ, TEOPETUYHOI0 y3arajbHeHHs, abCcTparyBaHHsl, aHaJji3 i cuHres,
TabMYHUM, rpadivHuil , TUNOJIOTII Ta Kiaacugikaliii, ekcriepTHe ONUTYBaHHS, CTATUCTUYHUI aHasli3, MOJeJIIOBaHHS.
[IpakTUyHe 3HaUYEHHS OJlepKAaHUX PEe3yJbTATiB NOJISITA€ B PO3POOJIEHHI MEXaHI3My iHTErpyBaHHS MapKETUHTOBUX
KOMYHiKali Ha NignpuemcTsi. OCHOBHI HayKOBI [TOJIOKEHHS JOBELEHO [0 PiBHS METOAWYHUX Y3arajabHEHb i

MIPUKJIAAHOTO IHCTPYMEHTAPII0 3aCTOCYBaHHS MapKETUHIOBUX KOMYHIKallill HA PUHKY IIOCIYT. PedyibpraTi



IVCepTaLifHOi pOOOTH BUKOPUCTAHO MiJIIPMEMCTBAMU rajy3i TeJIEKOMYyHiKalil Ykpainuy, 3okpema TOB "Acresnit”
(toprosesnpHa mapka life;) , CIT TOB "Intepuemenen Tenexkom'toHikenH Komnani', TOB "IHTEPTEJIEKOM".
YIOCKOHAJIEHO ‘TIOHATIMHUY anapar Teopii MApKETUHIOBUX KOMYHiKalliil, 30KpeMa 3alIpOIIOHOBAHO aBTOPCHKE
TJIyMa4E€HH MOHATTA "IHTErPOBaHI MapKETUHIOBI KOMYHiKalii"; JaHO BU3HAYEHHS MEXaHi3My IHTETPyBaHHS
MapKEeTHMHTOBMX KOMYHIKalliil Ha minnpremcTsi Ta ‘kinacudikanio iHCTpyMeHTapilo iHTerpoBaHMX MapKETUHIOBUX
KOMYVHiKaliil. YI0CKOHaJIeHO MEeTONWYHI 3acafiy 6araToKpuTepialbHOrO CETMEHTYBAHHS Ha PUHKY MOOIIbHUX
IIOCJIYT.

2. The thesis contains the results of studies of processes of integration tools of marketing communications in
mobile services. The aim of the thesis is a synthesis of conceptual approaches in relation to the theory of
marketing communications and design guidelines of the formation of integrated marketing communications in the
enterprise. The object of investigation processes to ensure the effectiveness of the companies in the current
economic conditions. The study used scientific methods of knowledge: the method of theoretical generalization,
abstraction, analysis and synthesis, tabular, graphical, typology and classification, expert polling, statistical analysis
and modeling. The practical significance of these results is to develop a mechanism of integration of marketing
communications in the enterprise. The main scientific positions proved to the level of methodological
generalizations and applied tools of marketing communications services market. The results of the thesis is used
by enterprises of telecommunications in Ukraine, in particular, Ltd. Astelit "(trademark life;), JV" Interneshenel
Telekom'yunikeyshn Kompani, LLC INTERTELEKOM. Improved - conceptual apparatus of the theory of marketing
communications, in particular, the author 'interpretation of "integrated marketing communications", are
determining the mechanism of integration of marketing communications in the enterprise and ¢ classification tools
of integrated marketing communications. Improved methodological foundations bagatokriterialnogo segmenting
the market for mobile services.
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