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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniajai30BaHOi BYEHOI pagu). 1O 26.053.047

IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOM: HaujoHanbHuil negaroriyamii yrisepeuret imeni M. T1.
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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOH: HaujonanbHuii nenaroriyumii yuisepeuret imeni M. T1.

JparomaHoBa

Kopg 3a €IPIIOY: 02125295

Micue3Haxoa>KeHHSI: By [Tuporoga, 9, m. Kuis, 01030, Ykpaina
dopma BaacHOCTI:
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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koy TeMaTHYHUX PYyOPHK: 16.21.33

Tema guceprauii:
1. O6’exTuBaLis auckypcoTBipHuX KoHLenTiB TRADITION /TPAINLIIA, FAMILY /POINHA, HEALTH /3[00POBY],
SUCCESS /YCIIIX y aHrs0- Ta yKpaiHCbKOMOBHIM KOMEpPLiNHIN peKIami

2. Objectification of Discourse-forming Concepts TRADITION /TPAINLIIS, FAMILY /POJIVIHA,
HEALTH /3JOPOB’S, SUCCESS /YCIIIX in English- and Ukrainian-language Commercial Advertising

Pedepar:

1. Y nucepratii po3po6sieHO HOBUIT KOTHITMBHO-AVCKYPCUBHUM MiXil 1O AOCHIIKeHHs 6a30BUX KOHIIEITIB
TRADITION /TPAOUIIIS, FAMILY /POIVIHA, HEALTH /3JOPOB’S1 SUCCESS /VCIIIX y aHry0- Ta
YKPAiHCBKOMOBHUX TEKCTAX, 30KPEMA KOMEPLIMHOI pEKJIaMU. YTOYHEHO BU3HAUYEHHS TEPMiHA IUCKYPCUBHUN
KOHLENT y I0T0 KOTHITUBHOMY PO3yMiHHi (Ha TJli TAKUX CYyMDKHUX TE€PMiHIB, K KOHLEMNT, KOHLIENTyaJIbHe
YTBOPEHHSI, METaKOHILIENT) [1JIs1 BCTAHOBJIEHHSI i XapaKTepPUCTUKU MEXaHi3My YTBOPEHHSI BTOPUHHOTO
cUrHi(piKaTUBHOIO 3HAYEHHS, TIOB'SI3aHOTO 13 BUCBITJIIEHHSIM CTPYKTYPHUX KOMIIOHEHTIB OCIiI)KYBaHUX KOHLIENTIB y
3icTaBHOMY BUMipi. OGI'PyHTOBAHO, 110 y MJIOWMHI BTOPMHHOI cUTrHidiKalii HaliMeHyBaHHS TOBAapy ab0 MOCJIyTU Mae

aCOLI0BATHUCS i3 CUMBOJIOM YCIIIIIHOCTI, YOCOOJIEHHSIM POJMHY, BTiJIEHHSIM 3[0POB’sl; Bil[IOBiIHO, IPUI0aHHS



TOBapy — i3 3acO60M HaGYTTS MEBHUX SKOCTEH abo 3[ifiCHEHHS JOCITHEHb. Y po3po61li KOMIIJIEKCHOI METOAMKY
TOCIIIPKEHHS 3aJIy4€HO iIHCTPYMEHTapill MDKIUCUUIIIIHADHUX CIIELiaJIbHAX METOZIB i IPUIOMIB JIIHTBICTUKY, Y
TOMY YMCJIi 3iCTABHOTO, KOMIIOHEHTHOT'O, KOHILIENITYaJIbHOT'0, CEMiOTUYHOIO aHaJli3y, 3000yTKiB Teopii
PE€JIEBAHTHOCTI, TEOPil MOBJIEHHEBMX AKTIB i iHIINX NIParMaliHrBiCTUYHUX HAMPAMIB, Y TIO€HAHHI 3 METOLUKOIO
KOHLIEMNTYaIbHOI iHTerpatuii, eJIeMeHTaMU JUCKYPCUBHO-CEMIOTUYHOTO, aDXETUITHOTO I iIHTEPTEKCTYalIbHOTO
aHasizy. BusHaueHo BinMiHHI i cniisibHi ocobsnBocTi y peanizanii koHuentiB TRADITION /TPAINLIIA,

FAMILY /POJJVIHA, HEALTH /3J1OPOB’S1 SUCCESS /YCIIIX y KO>XKHii i3 BOCJIiIpKyBaHNX MOB Ha BEpOaIbHOMY,
[IparMaTUYHOMY, CTUJIICTUMHOMY, CEMIOTUYHOMY, Y TOMY YMCJIi Bi3yaJIbHOI CEMIOTUKY Ha PiBHAX iXHBOI €KCILIiKaLii.
BasoBe MOHATTS pOOOTH IUCKYPCOTBIPHUI KOHLIENT iHTEPIIPETY€EThCS SIK KOHQIrypaisi LiHHICHUX CMUCIIIB, 110
BM3HAYaIOTh KOHLIENTYaJIbHUI ITPOCTIP OJUCKYPCiB KOMEPLIMHOI pEKJIaMU 1 alleJIIoI0Th [0 LiIbOBOTO KOMIIOHEHTY
MOTHMBALIMHYX NIOTPE6 azpecara 3 MeTOK (OPMYBaHHS IEBHUX TUIIB CIIOKMBYMX iI€HTUYHOCTEHN SIK [MICKYPCUBHUX
KOHCTPYKTIB. YCTaHOBJIEHO, 1110 3aJIy4€HH Y PEKJIaMi JOCIiIKyBaHUMY MOBaMU JUCKYPCOTBIPHUX KOHILIEIITIB
CIIPSIMOBAHO Ha JIOCSTHEHHs Apyroro piBHs curHidikauii abo midosorizatii — Kkosu HaliMeHyBaHHS TOBapy Oyne
OTOTO>KHIOBATUCS Y NIOTEHIIMHUX KJI€HTIB i3 1[i/iCHUM KOHILIENITOM, IOT0 KOHLIENTyaJIbHUMHU O3HAaKaMu abo
Ieckpuntopamu. HoBum y nuceprauiiiHiil npati € IuCKypCUBHO-CEMIOTUYHUIN aCIIEKT BUSIBJIEHHS CTPYKTYPHUX
o3Hak KoHuentis TRADITION /TPAIOUIIIS, FAMILY /POVIHA, HEALTH /310OPOB’S i SUCCESS /YCIIIX 3 ornsny Ha

po6JIeMy OUCKYPCUBHOTO KOHCTPYIOBAaHHS CIIOKMBYMX iIEHTUYHOCTE.

2. The thesis introduces a new cognitive-discoursive approach to the study of the basic concepts

TRADITION /TPAOULIIS, FAMILY /POOVIHA, HEALTH /31OPOB’f1, SUCCESS /YCIIIX in English and Ukrainian
texts, including commercial advertising. The study defines the term discoursive concept in its cognitive framework
against such related terms as concept, conceptual formation, metaconcept to reveal the mechanism of formation
of secondary. connotative significative meaning associated with the structural components of the concepts under
consideration. It is substantiated that due to the secondary signification the name of the product or service is
attributed the meaning of the symbol of success, the personification of the family, the embodiment of health;
accordingly, the purchase of goods is associated with the means of acquiring certain qualities or achievements. A
comprehensive research methodology involves a set of interdisciplinary special methods of linguistics, including
comparative, componential, conceptual, semiotic analyses, added by the method and means of relevance theory,
the theory of speech acts and other pragmatic theories, combined with methods of conceptual integration,
archetypal, discoursive-semiotic, and intertextual analyses. The research has identified distinctive and general
features of the concepts TRADITION /TPAINLIS, FAMILY /POJAVHA, HEALTH /300POB’S, SUCCESS /YCIIIX in
each of the studied languages at the verbal, pragmatic, stylistic, semiotic, including visual semiotics, levels of their
objectivation. The basic concept of study is the definition of the discourse-forming concept, which is specified as a
configuration of value meanings that determine the conceptual space of commercial advertising discourse by
appeals to the target component of a person’s motivational needs to form certain types of consumer identities as
discoursive constructs. It is established that the involvement of discourse-forming concepts in advertising in the
studied languages is aimed at achieving the second level of signification or mythologizing — when the name of the
product will be identified by potential customers with a holistic concept, its conceptual features, or descriptors.
New in the dissertation is the discoursive-semiotic aspect of identifying the structural features of the studied
concepts TRADITION /TPAIVLIIS, FAMILY /POJIVIHA, HEALTH /3[JOPOB’Sl, SUCCESS /VCIIIX given the problem

of discoursive construction of consumer identities.

Jep>kaBHHHM peecTpaniiiHuii Homep [JiP:

IIpiopuTeTHHH HaNIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHu# NpioOpHTETHHUI HAIIPSIM iHHOBaILLiMHOI Aig/ILHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:



HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHIiCTh:

OxopoHHi gJokymeHTH Ha OIIIB:

BrnpoBazkeHHS pe3yJIbTaTiB AHCEpPTalLii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Npo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Jlemim Harania €Brenisna

2. Lemish Nataliia Yevhenivna

KBasmigikanis: n.¢dinon.u., 10.02.17
InenTudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHSL:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. KpaBuenko Haranig KumiBaa

2. Kravchenko Natalia K.

KBasigikanis: n. dinon. u.,10.02.15
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamuist:

IloBHe HaiMEeHYBaHHSI IOPUAHUYHOI OCOOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma Bi1acHoCTI:

Cdepa ynpassiHHS:



InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Bue Im'sa I1o-6aTbKOBI:
1. Cuinap Banenrtuna I1aByiBHa

2. Snitsar Valentyna P.

KBasigikanis: k.¢inosnn., 10.02.17
InenTudikarop ORCID ID: He 3acrocosyetscs
JopaTrkoBa inpopmanis:

IloBHe HallMEeHYBaHHS IOPHIHNYHOI 0COOH:
Koz, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

Biacue IlpizBuuie Im's I1o-6aThKOBI:
1. Banaban Osiena OsekcaHapiBHA

2. Balaban Olena Oleksandrivna

KBasigikanis: .¢dinosnn., 10.02.15
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Anoxina TetsiHa OsiekcaHapiBHA

2. Anokhina Tetyana Oleksandrivna
KBasidikamnis: n. dinon. n.,10.02.17,10.02.21
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHE HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VIII. 3aKkJIl04Hi BiZOMOCTi
ByiacHe Ilpi3Bumie Im's ITo-6aThKOBI
TOJIOBH paju

BiiacHe IIpizBuine Im'sa I1o-6aTbKOBI
rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 32 peecTpallilo HayKOBOIi

OisIIBHOCTI

MatBeeBa CBiTsiaHa AHaTOJTiiBHA

MarBeeBa CsiTsiaHa AHaToJiiBHA

IOpuenko T.A.



