O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 04170004165
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 09-11-2017

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Jlerkuii Oner AHApifioBUY

2. Lehkyy Oleh Andriiovych

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 10-10-2017

CnenianpHICTB 32 OCBiTOIO: 8.03060104

Micue p060TI/l 3a06yBaqa: TepHOMiNbCLKMI HaLliOHAJILHUI €KOHOMIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 33680120

Micqesnaxo,szeum:: 46020, m. TepHominb, ByJ1. JIbBIBCHKa, 11

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi CleliaJai30BaHOI BYEHOI pazu): [l 58.082.03

IToBHe HaﬁMCHyBaHHH Iopn,qnqﬂoi ocoou: YOpTKiBCHKUU KOJIEI)K EKOHOMIKU Ta HiATTPUEMHULITBA

TepHOMNibCHKOro HALiOHAJILHOTO €EKOHOMIYHOTO YHIBEPCUTETY

Kopg 3a €IPIIOY: 37417766

Micqesﬂaxon)KeHHﬂ: ByJ. CrenaHa banpepu 46, M. HopTkiB, HOpTKiBCbKUII p-H., TepHOMinbCHKA 061., 46009,
Ykpaina

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: TepHOMiNbChKUI1 HAl[iOHATLHUI EKOHOMIYHMT yHIBEpCUTET
Kopg 3a €IPIIOY: 33680120

Micuesnaxo,r.perHﬂ: 46020, m. TepHominb, ByJ1. JIbBIBCHKa, 11

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. IndpoBi KOMyHiKaLilHi IHCTPYMEHTH MapKEeTUHTy IMBOBAPHUX IIiANIPUEMCTB

2. Digital communication instruments of breweries marketing

Pedepar:

1. O6’exT - npouec GpopMyBaHHs IUPPOBUX KOMYHIKALIMHUX iIHCTPYMEHTIB MAapPKETUHTY MiAIIpUeMCTB. MeTa -
PO3BUTOK TEOPETUYHUX N10JI0KEHb (POPMYBAHHS U(PPOBUX KOMYHIKaLiTHUX iIHCTPYMEHTIB MAPKETHUHTIY Ta
BUPOOGIJIEHHS Ha 11i1 OCHOBI MPOIO3uIil MO0 iXx eDeKTUBHOTO BUKOPUCTAHHS MMBOBAPHUMU MiAITPUEMCTBAMU
Ykpainu. MeTonu - akcioMaTUYHMIA, METOJ, iCTOPUYHOTO IOPiBHSHHS, METOJ, CACTEMHOTO aHajli3y, CUHTE3Y, METOZ,
HAyKOBOI abCTpaKlii Ta CTPYKTYPHO-(QYHKIIOHAJIBHOTO MiIXOLY, METOJ, OMUTYBaHHS, HAYKOBOI iHAYKLI Ta meayKuii,
MeToy, ricuxorpadiyHoro cermeHTyBaHHs VALS; MeTo[; Be6-aHaIiTUKY | KOHTEHT-aHali3y, CTaTUCTUYHE
CIIOCTEPE>KEHHS], CTPYKTYpHO-AMHAMIUHUI aHali3, joriynuil meron, PESTLE-aHani3, rpadgiunuii Ta TabanyHui
MeTonuU. Pe3ysibTaTh — TEOPETUYHE y3arajJbHEHHS Ta HOBE BUPIIIEHHS! HAYKOBOTO 3aBHAHHS, 110 MOJISITA€ Y PO3BUTKY
HAYKOBUX I10JI0KEHb ITpoLecy pOpMyBaHHS HU(PPOBUX KOMYHIKALITHMX iHCTPYMEHTIB MapKETUHTY Ta PO3POOLi

MPOMO3UILIiN MO0 iX ePEeKTUBHOTO BUKOPUCTAHHS MMBOBAPHUMU MiATIpueMcTBamMu YKpainu. HoBusHa — Brepie



3aMPONOHOBAHO MOJiesIb POPMYBAHHS IOBFOCTPOKOBOI aKTHMBHOI JIOSIJIBHOCTI CIIOKMBaya MUBOBAPHOI MPOIYKILi;
yIOCKOHAJIEHO TeOPETUYHY MOJIeJIb KOMYHIKallifiHOTO IIPOLIeCy, 10 BKJIo4Yae MogudikaTopy KaHany Ta
CepeloBUIIA, TPAKTYBAaHHS CYTHOCTI MapKETUHIOBUX KOMYHiKallil, TIyMayeHHs MOHSITTS «MPPOBi KOMYHIKallilHi
iHCTPYMEHTU MapKETUHIY», CACTEMY IIPSIMOTO MapKETHHIY NMBOBAPHUX MiJIIPUEMCTB 32 JOIIOMOTO0I0 L(pPOBOrO
KOMYHIKaIiiHOr0 iHCTPyMEeHTapilo; HabyJM MOJAIbLUIOr0 PO3BUTKY MOPSOK OL[iHKM MepPeKeBOi aKTUBHOCTI
BiTYM3HSIHUX [IMBOBAPHUX MiAIIPUEMCTB, HAYKOBI IiAXOAY L0 BU3HAYEHHS 3aJI€KHOCTI MK YaCTOTOIO CITOKMBAHHS
IIMBa Ta aKTUBHICTIO y4YacCTi CIIOKMBAYiB y HAssBHUX MapPKETHHIOBUX KOMYHiKal[illHMX 3aX0[lax BUPOOHUKIB,
METOJIMKa NcuxorpadivHoi cermeHTalii CloXuBayiB, siKa ependadae BUOKPEMIIEHHS iX apXeTUIIiB 1J1s1 TMBOBaPHOi
nponykuii. BnpoBamkeHo y npaktuyHy AisyibHiCTh TOB «3E MYH», kpadToBoi nuBoBapHi «SH TapHOBChKUi1», TOB
«MukynnHeubku bpoBap», YIIpaBiliHHS CTPATErivYHOrO PO3BUTKY MicTa TepHOIINBCHKOI MiCbKOI paiv Ta B
HaBYaJIbHUIH Npouec TepHOMiIbCbKOrO HalliOHAIBHOTO €KOHOMIYHOrO YHiBepcurteTy. Chepa BUKOPUCTAHHS —

ListZIbHICTh [IMBOBAPHUX I IIPUEMCTB.

2. The object is the process of forming the digital communicational tools of enterprise marketing. The goal is to
develop the theoretical principles of the formation of digital communication marketing tools and to create on this
basis proposals for its effective usage by breweries in Ukraine. Methods - axiomatic, method of historical
comparison, method of system analysis, synthesis, method of scientific abstraction and structural-functional
approach, method of survey, scientific induction and deduction, method of psychological segmentation VALS;
method of web analytics and content analysis, statistical observation, structural-dynamic analysis, logical method,
PESTLE analysis, graphical and tabular methods. The results are: theoretical generalization and a new solution to
the scientific problem, which consists in developing the scientific provisions of the process of forming digital
communicational marketing tools and developing proposals for its effective usage by breweries in Ukraine. Novelty
- the model of long-term active loyalty of the consumer of brewing products was first proposed; improved: the
theoretical model of the communication process which includes the modifiers of the channel and the
environment, the interpretation of the essence of marketing communications, the interpretation of the concept of
"digital communication marketing tools", the system of direct marketing of breweries using digital
communicational tools; has further developed: the procedure for assessing the network activity of Ukrainian
breweries, scientific approaches to determining the relationship between the frequency of beer consumption and
the activity of consumer participation in existing marketing communication actions of producers, the method of
psychographic segmentation of consumers, which provides for the defining of their archetypes according brewing
products. Adopted in the practical activities of LLC “The Moon”, craft brewery “Yan Tarnovskyy”, LLC
“Mykulynetskyy Brovar”, the Office of Strategic Development of the city of Ternopil City Council and in the
educational process of the Ternopil National Economic University. The scope of application is the activities of

breweries.

Jep>kaBHHHM peecTpaniiiHuii Homep [iP:

IIpiopuTeTHHH HANIPpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHHUI HAIIPSIM iHHOBaLLiMHOI Aig/ILHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaz>keHHS pe3yJIbTaTiB AHCEPTAaILii:



3B'S130K 3 HAYKOBHMH TEMaMH:

VI. BizoMocTi mpo HayKOBOr0 K€PiBHUKa /KePiBHHUKIB (KOHCYJIbTAaHTA)

BaacHe IlpizBume Im's I1o-6aThKOBI:
1. Coxanpka OneHa MuxkosaiBHa

2. Sokhatska Olena Mykolaivna

KBasigikamis: n.e.n., 08.00.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHSI:

dopma By1acHoOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiifiHuX ONOHEHTIB Ta PELeH3€HTiB
O@inifiHi OIOHEHTH
BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:

1. Oxknanpep Muxaiio AHaTOJINOBUY

2. Oxnangep Muxanino AHaTosIinoBUY

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indpopmamnist:

IToBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. IlTamenko OsieHa BanepiiBHa

2. [ltamenko OseHa BanepiiBHa



KBasigikamis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerses
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI
TOJIOBH paju

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acigaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peecTpallilo HayKOBOi

OisIIBHOCTI

3anopoxxHuil 3eHOBi-Muxainno Bacuibsosuy

3anopoxxHuii 3eHoBiN-Muxanno BacuiboBuy

FOpuenko T.A.



