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2. Characteristic features of creation the Internet-marketing strategy at the machine-building enterprises

Pedepar:

1. 1. O6’eKTOM JOCIJKEHHS € ITPOLLEC PO3BUTKY MapKETUHIOBUX KOMYHIKalliil MalIMHOOYAiBHUX MiIIPUEMCTB B
IHTepHeT-Mepexi. MeTolo aucepTaliiiHOl po60TH € OOIPYHTYBAaHHS TEOPETUKO-METONUYHUX 3aca] i po3pobKa
[IPAaKTUYHMX PEKOMEHALIN IOA0 YOOCKOHAIEHHS MTpoLecy (pOpMyBaHHs CTpaTerii IHTepHeT-MapKeTUHTY Ha
MalHOOYAiBHUX MiIIPYEMCTBaX. ABTOPOM BUKOPUCTAaHO METOIY aOCTPAaKTHO-JIOTiYHUIA, iCTOPUKO-
PETPOCNEKTUBHUM, aHali3y Ta CUHTE3Y, EKOHOMIKO-CTaTUCTUYHI METOLIA, METOJI [IEPEXOLYy Bifl aOCTPAKTHOTO 1O
KOHKPETHOTO, CTaTUCTUYHUM, TPYITyBaHHS, iHIEKCHUMH, pAaU TUHaMiky, rpadiyHuil. TeopeTuyHe 3HaYeHHS [0JIsIrae
y pO3pOoOLi TEOPETUYHUX | MPaKTUYHUX [TPOTIO3ULH, [0 MOKYTb OyTH BUKOPHCTaHi HAYKOBLSIMU SIK METOAMYHA
ocHOBa (GOpMYBaHHs cTparerii IHTepHeT-MapKeTHHIY MALIMHOOYiBHUX IiATIPUEMCTB 3 BUKOPUCTAHHSIM
inpopMauiiHuxX TexHoJorii. HaykoBa HOBM3HA OTPUMAaHUX Pe3yJbTaTiB MOJISITAE Y NOCIIIPKEHHI Ta PO3BUTKY
TEOPETUYHMX 3acaj, i po3po06JIeHHI TPAKTUYHUX PEKOMEHalil moa0 GOpMyBaHHS CTpaTerii MPOCYyBaHHS

iHopmaLitHOro IPOLYKTY I1i ATIPUEMCTB MAIIMHOOYAYBAaHHS i3 BUKOPUCTAaHHSIM [HT€pHET-TeXHOJIOTIH.



[IpenMeTOM IOCITIIKEHHS € CYKYITHICTb TEOPETUKO-METONOJIOTIYHUX Ta IPUKJIAAHUX 3aCa]l YIOCKOHAIEHHS
IIpPOCYBaHHSI iH(pOpMaLiiIHOrO MPOAYKTY MAIIMHOOYIiBHUX MiATIPUEMCTB B MepesKi [HTEepHeT 3a J0IIOMOroi0
cyvyacHUx iHpopMaLifiHUX TexHoJIOrii. PeKkoMeHallii aBTopa 3aCTOCOBYIOThHCS 1151 IPOBEIEHHSI €EKOHOMIYHUX
PO3paxyHKiB 11pu (pOpMyBaHHi cTparerii IHTepHeT-MapKeTHHIY MAlIMHOOYIiBHUX HianpueMcTB. Cheporo

BUKOPUCTAHHS aBTOPCBKUX PEKOMEHALlil € BiTYM3HSIHI MAalIMHOOYiBHI MiJIPUEMCTBA Ta BULIi HaBYaJIbHI 3aKJIaIU.

2. 3.The object of research is the development of marketing communications engineering companies in the
Internet. The aim of the thesis is to substantiate the theoretical and methodological foundations and development
of practical recommendations for improving the process of forming a strategy of online marketing at engineering
firms. The author has used techniques of abstract logic, historical retrospective, analysis and synthesis of
economic and statistical methods, the method of transition from the abstract to the concrete, statistical, group,
index, time series, a graphic. The theoretical value is to develop theoretical and practical suggestions that can be
used by researchers as a methodological basis for the strategy of online marketing engineering enterprises using
information technology. Scientific novelty lies in the research and development of theoretical foundations and
develop practical recommendations on the strategy to promote information product engineering enterpr ises
using Internet technologies. The subject of the study is a set of theoretical and methodological foundations and
applied to promote the improvement of information product engineering companies in the Internet by using
modern information technology. Recommendations author used for economic calculations in the formation of
strategy internet marketing engineering companies. The scope of use copyright guidelines are domestic machine-
building enterprises and, higher education.
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