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1. luceprarito NpUCBSYEHO AOCIIIPKEHHIO iHTErPOBAHOTO iIHTEPHET-MAPKETHHIY MiATIPUEMCTB TOPTiBJIi B yMOBax
udpoBoi TpaHcdopmallii eKOHOMIKU. MeTo10 po60TU € PO3BUTOK TEOPETUKO-METOAMYHUX 3aCa], i po3poodKa
[IPaKTUYHUX PEKOMEH Al moA0 GOpMyBaHHS Ta peaisallii IHTErpoBaHOTO iHTepHET-MapKeTUHTYy. O6’eKT
IOCIIIKEHHS — MIPOLeCY MapKETUHIOBOI B3a€EMOZII MiIIPUEMCTB TOPTiBJIi 3i CIIOXXMBaYaMU B MepeXi IHTepHeT.
[IlpegMeT — TEOPETUKO-METOIMYHI 3aCafy Ta IPAKTUYHI aCIIEKTH PO3BUTKY iHTETPOBAHOTO iHTEPHET-MApPKETUHTY. Y
POOOTi y3arajpHEHO €BOJIIOL{I0 iHTEpHET-MapKETUHTY Bifi opieHTalii Ha Tpadik [0 JI0IUHOLEHTPpUYHO], data-
driven Ta OMHiKaHaJIbHOI MOJeJli. BcTaHOBIIEHO, WO HMdpoBa TpaHcPopMaLid, IIardopmisalis Ta Megianisanis
YCKJIAOHIOIOTh KOMYHIKaLilHi MpoLecy Ta BU3BHAYAIOTh Cy4aCHY NIPUPOAY iHTEPHET-MapKETHHIY. YTOYHEHO
IediHilio iHTerpoBaHOro iHTEpHET-MapKETUHIY K CUCTEMHOIO BUIY MapKETHHTY, 1110 Iepefdadae y3rojkeHe
BMKOPHCTaHHS IM(PPOBUX iHCTPYMEHTIB HAaBKOJIO OPEHAY 3 METOI0 (POPMYBAHHS €JMHOIO KJIIEHTCHKOTO OCBIAy Ta
IOBrOCTPOKOBUX B3a€MOBIJHOCHH. YJOCKOHAJIEHO MOZEJIb iHTETPOBAHOTO iHTEPHET-MAPKETUHTY SIK 6araTopiBHEBOI

CHCTEMH, Jie CTpaTerisl BU3Ha4Ya€e PO3BUTOK, OpeH] BUCTYIIA€ iHTerpaliiiHuM spoM, a UUPPOBi iIHCTPYMEHTH



3a6e31evyIoTh peasisallilo Ta JOCATHEHHS! MAPKETUHIOBUX Pe3yJIbTaTiB. PO3BMHYTO miaxonu 0o Kinacudikauii
iHTepHeT-iHCTPYMEHTIB Yepe3 nepexin 1o PpyHKLiOHATIbHO-CUCTEMHOIO IIPUHIUITY, 110 aKLEHTY€E YIIPaBIiHHS iX
y3roJpKEHUM 3aCTOCYyBaHHSM. OGI'PYHTOBAHO JIOLBbHICTb CUTYaTUBHOIO (POPMYBaHHSI MAPKETUHIOBOT'O MIKCY 3
ypaxyBaHHAM IOBEIiHKY CIIOKUBAYIB i CTpaTerivyHuX Ljijien MignpremMcTBa. BCcTaHOBIEHO, IO Cy4aCHUM iHTEPHET-
MapKeTHHTI TpaHCPOPMYeThCS Y HANPSMi IIepCoHari3allii, 3a1y4eHOCTi Ta BUKOPUCTaHHS big data i mTy4HOro
inTenekty. BusHaueHo ¢pyHKIiOHANBbHY posib Mefianizauii, nudposisauii Ta niardopmiszanii y GopmyBaHHi
MapKETHMHTOBUX KOMYHiKalliil. JloBe[leHO, 1110 B yMOBaX BOEHHOTO CTaHy MApKETHUHIOBi KOMYHiKallii HA6yBalOTh
COLiaJIbHO BifINIOBiAaIbHOTO XapakTepy, a LM(POBi KaHAJM CTalOTh KJIIOYOBUMHU Y B3a€EMOJII 3i CTIO>)KMBaYaMU.
O6rpyHTOBaHO 3HaYeHHs LUQPPOBOi IHKIIO3i] SIK CKIa0BOI iIHTErPOBAHOTO iHTEPHET-MapKETUHTY. 3a pe3ysbTaTaMu
€MIIipUYHOTO JOCJIiIKEHHS BCTAHOBJIEHO JOMiHyBaHHS (PparMeHTapHOrO0 BUKOPUCTAHHS iHTepHET-iHCTPYMEHTIB
MiJIPUEMCTBAMU TOPTIBJIi Ta HELOCTATHICTh MIDKKAaHAIBHOI iHTerpatii. YJ0CKOHaJIEHO MiIXOAM 40 CUCTEMATH3ALlii
METO/IiB aHaJli3y e(eKTUBHOCTI iIHTEerpOBaHMX MAPKETUHIOBUX KOMYHiKalliil ITiAMPUEMCTB TOPTiBJli LIJIIXOM
[IO€HAHHS €KOHOMIYHMX, KOMYHIiKalliliHMX, TOBEJIiHKOBUX, CUHEPIiYHUX i OpeH1-OpieHTOBAaHUX METO/IiB aHaJIi3y B
€JMHy 6araToOpiBHEBY CUCTEMY MTOKA3HUKIB Ta ii JOIIOBHEHHS METOIOM iMiTallilHOr0 MOJI€/II0OBaHHS 1U(PPOBUX
KaHaJiiB. PO3BMHYTO HayKOBI MiAX0AU W00 3[i¥ICHEHHS CTPATETYHOTO IJIaHyBaHHS iHTETPOBAHOTO iIHTEPHET-
MapKeTUHTY MifIpreMCTBA TOPriBii migxom aganrauii mogenert SOSTAC i PDCA 1o yMOB iHTETPOBaHOTO
11M(pPOBOro cepeloBUIIA 3 ypaxyBaHHSIM OMHIKaHaJIbHOI B3aeMOJii, KpOC-KaHaIbHOI KOOpAMHALlii Ta BUKOPUCTAHHS
iHTErpOBaHUX [1I0KA3HVKIB €(PEKTUBHOCTI. PO3p06I€HO KOHLENTyaNlbHy MOZEsb (POPMYBAaHHS CTpaTerii
iHTErpoBaHOro iHTEPHET-MAPKETHHIY, 110 IIPEACTaBJIeHa SIK LiJliCHa CUCTEMa B3a€MOIIOB'SI3aHMX YIIPABIIiHCHKUX
pileHs, sika popmasizye B3a€MO3B'SI30K IPUHLUIIIB, Liijell, 3aBAaHb i eTamniB ii 1o6ymoBY, IOE€HY€E CTpaTeriyHuii i
TaKTWYHUI PiBHI NIJIaHYBaHHS 3 aHAJIITUYHOIO OL[iHKOIO Pe3yJIbTaTiB Ta 3a0e3Ieuye JOCSTHEHHS CUHEPreTUYHOTO
edeKTy B3aeMogii [u(pOBUX KaHaJiB Ta iIHCTPYMEHTIB. Bu3HaueHO opraHisalilHO-MeTOAUYHI IEPELYMOBU
YCHILIHOTO BIIPOBAIKEHHS MO, o NepenbdadaioTs po3ropTanHs eauHoi CRM-nmatdopmu 3 GyHKIiOHATIOM
«360-rpanmycHoro» npo@inoBaHHS KJli€HTa Ta pO3pOOKY iHTerpoBaHOi KOHTEHT-CcTparerii. O6IpyHTOBAaHO, 110
TEXHOJIOTiYHA iHTerpalis KaHailiB 6e3 oprasisaliiiHoi Ta IpoLecHoOi CHHXPOHIi3allii € HeOCTaTHBOK YMOBOIO
IOCSITHEHHS O4iKyBaHOTo cTpareriyHoro epexry. CpopMoBaHO HAyKOBi IIOJIOKEHHS MO0 afarTalii iHCTpyMeHTIiB
iHTepHeT-MapKeTUHTY MiAIPUEMCTB TOPTiBJli 10 3MiH 30BHIIIHBOTO CEPEIOBUILA IJISIXOM PO3POOJIEHHS LIUKIIiYHOTO
aJITOPUTMY TaKoi afanTalii. 3anporoHOBaHO iMiTaliiHy MOZIE/b OL[iHIOBaHHS €(PEeKTUBHOCTI iHTEIPOBAHOTO
iHTepHeT-MapKETUHTY MiAIPUEMCTB TOPTiBJIi, O Nepedadae KOMIUIEKCHUI aHalli3 CUCTEMU B3aEMOMII0UNX
KaHasliB, popMarizaliilo CHUHEPriYHOro eeKTy Ta BUKOPUCTAHHS iHTerpajJbHUX [TOKa3HUKIB pe3yIbTaTUBHOCTI.
[TpakTUyHe 3HaUYEHHS OJlepKaHUX Pe3yJbTaTiB IIOJISITAE Y OBEIEHH] TEOPETUYHUX II0JIOXKEHB /10 PiBHSI KOHKPETHHUX
METOJUK i pEKOMEeHJaLiN ISl MigIIPUEMCTB TOPTiBIIi.

2. The dissertation is devoted to the study of integrated internet marketing of trade enterprises under conditions
of the digital transformation of the economy. The aim of the research is to develop theoretical and methodological
foundations and to elaborate practical recommendations for the formation and implementation of integrated
internet marketing. The object of the study is the processes of marketing interaction between trade enterprises
and consumers on the Internet. The subject of the study is the theoretical and methodological foundations and
practical aspects of the development of integrated internet marketing. The paper generalizes the evolution of
internet marketing from a focus on traffic indicators to a human-centered, data-driven, and omnichannel model. It
is established that digital transformation, platformization, and mediatization complicate communication processes
and determine the modern nature of internet marketing. The definition of integrated internet marketing is
YTOYHEHO as a systemic type of marketing based on a holistic concept, which involves the coordinated use of
digital tools around the brand as an integration core in order to create a unified customer experience and long-
term stakeholder relationships. The model of integrated internet marketing is improved as a multi-level system
where marketing strategy determines development, the brand acts as an integration core, and digital tools ensure
implementation and marketing performance outcomes. Approaches to the classification of internet marketing
tools are further developed through a transition to a functional-systemic principle, emphasizing their coordinated
use. The expediency of a situational approach to marketing mix formation is substantiated, taking into account



consumer behavior and strategic priorities of enterprises. It is established that modern internet marketing is
transforming towards personalization, engagement, and the use of big data and artificial intelligence. The
functional roles of mediatization, digitalization, and platformization in shaping marketing communications are
identified. It is proved that under martial law conditions, marketing communications acquire a socially responsible
character, while digital channels become key interaction environments. The importance of digital inclusion as a
component of integrated internet marketing is substantiated. Based on empirical research, the dominance of a
fragmented use of digital tools by trade enterprises and the lack of cross-channel integration are identified. The
approaches to systematizing methods for evaluating the effectiveness of integrated marketing communications of
trade enterprises are improved by combining economic, communication, behavioral, synergistic, and brand-
oriented methods into a unified multi-level system of indicators and supplementing it with simulation modeling of
digital channels. Scientific approaches to strategic planning of integrated internet marketing of trade enterprises
are further developed through the adaptation of SOSTAC and PDCA models to the conditions of an integrated
digital environment, taking into account omnichannel interaction, cross-channel coordination, and integrated
performance indicators. A conceptual model for the formation of an integrated internet marketing strategy is
developed as a holistic system of interconnected managerial decisions that formalizes the relationships between
principles, goals, tasks, and stages of its development, integrates strategic and tactical planning levels with
analytical evaluation of results, and ensures the achievement of a synergistic effect of digital channels interaction.
Organizational and methodological prerequisites for its implementation are determined, including the deployment
of a unified CRM platform with a 360-degree customer profile and the development of an integrated content
strategy. It is substantiated that technological integration of channels without organizational and process
synchronization is insufficient to achieve the expected strategic effect. Scientific provisions for adapting internet
marketing tools of trade enterprises to external environmental changes are developed through a cyclic adaptation
algorithm. A simulation model for evaluating the effectiveness of integrated internet marketing of trade
enterprises is proposed, which involves a comprehensive analysis of interacting digital channels, formalization of
synergistic effects, and the use of integrated performance indicators. The practical significance of the obtained
results lies in transforming theoretical provisions into specific methods and recommendations for the
implementation of integrated internet marketing in trade e
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IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOH: [lepKaBHUII TOPrOBEIbHO-€KOHOMIYHUIA YHIBEPCUTET
Koz 3a €JIPIIOY: 44470624

MicuesnaxomerHﬂ: ByJ. Kioro, Kui, 02156, Ykpaina

dopma BracHOCTI: JlepxasHa

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

VII. BizomocTi npo odiilfiHHX ONOHEHTIB Ta PELeH3€HTIB



OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. I[TTamenko Onena BanepiiBHa

2. Olena Ptashchenko
KBasigikamis: 1. e. u., npodecop, 08.00.02
InenTudgikarop ORCID ID: 0000-0002-2413-7648

JoaparkoBa iHpopMamist: https://www.webofscience.com/wos /author /record /ABF-3947-2020);
https:/ /www.scopus.com/authid /detail.uri?authorld=57215814236;
https:/ /scholar.google.com.ua/citations?user=BDryPwkAAAAJ&hl=uk&authuser=1&oi=ao

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: 3axiHOYKpaiHChKMil HAlliOHAbHKT yHIBEPCUTET
Kog, 3a €JIPIIOY: 33680120

Micue3Haxoa>KeHHSI: By JIbBiBcbka, TepHOMiib, TEPHOMIILCHKUIA P-H., 46009, Ykpaina
dopma ByacHOCTI: [lepxasna

Cdepa ynpaBriHHS: MiHicTepcTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

BaacHe IlpizBume Im's I[1o-6aTbKOBI:

1. Bunorpagosa OsieHa BosiogumupisHa

2. Olena Vynogradova

KBasigikamis: n.e.n., npodecop, 08.00.04
InenTudikarop ORCID ID: 0000-0002-7250-5089
JoparkoBa inHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH: [lepkaBHuii yHiBepCUTET iHGOPMALIHO-KOMYHIKALiHIX

TE€XHOJIOTIN

Kopg 3a €IPIIOY: 38855349

MiCHCBHaXO,T.[)KeHHH: ByJs1. ConoM'siHChKa, KuiB, 03110, Ykpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InenTudikarop ROR:

PeuenseHTu

Biacue IlpizBuuie Im's Ilo-6aThKOBI:
1. IlonomapeHko Irop BitaniiioBuy
2. Ihor V. Ponomarenko

KBasigikanis: . e. u., nou., 08.00.10

InenTudikarop ORCID ID: 0000-0003-3532-8332



JoparkoBa iHdpopmamnist:

IloBHE HaliIMEHYBaHHS IOPUAMYHOI 0COOH: JlepKaBHUII TOPrOBEIbHO-€KOHOMIYHMIA YHIBEPCUTET

Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioto, Kuis, 02156, Ykpaina

dopma BiracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. Yepuuw TersgHa OnekcaHgpiBHa

2. Tetiana O. Chernysh

KBasigikamis: k. e. 1., nou., 08.00.04

ImenTudikarop ORCID ID: 0000-0001-7260-1196

HoparkoBa indopmamnist:

IToBHE HaﬁMeHYBaHHﬂ IOPUIHUYHOL 0CO0H: Jlep>KaBHMII TOProBeJIbHO-€KOHOMIYHUIl YHiBEpCUTET

Kog 3a €APIIOY: 44470624

Micue3HaxoO KeHHS: By Kioro, Kuis, 02156, Ykpaina

dopma ByacHOCTI: [lepxasna

Cdepa ynpaBitiHHS: MinictrepcTBo ocBiTH i HayKu YKpaiHu

InenTudikarop ROR:

VIII. 3ak1104Hi BiZOMOCTI
ByacHe IlpizBume Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOTO Ha 3acCimaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuK Bigginy YKpIHTEI, mo €
BiZIIOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi

OisIIBHOCTI

Kussesa TersaHa B'ssueciiaBiBHa

KuazeBa TetgHa B'auecnaBiBHaA

Jlyxanina Karepuna AHIpiiBHa

FOpuenko TetsHa AHaTosiiBHA

[Opuenko TersiHa AHaToJiiBHA



