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1. O6'exT mocaigpKeHHs: npouec GopMyBaHHS MapKETUHIOBOI CTpaTerii MOJIOKOIlepepoOHUX HifIpueMCTB. MeTa
IOCJiIKEHHS: OO PYHTYBaHHS TEOPETUKO-METOAUYHNX 3aCaj, Ta pO3pPO0Ka NPAKTUUYHUX PEKOMEHTALIN 00
(opMyBaHHSI MapKETUHIOBOI CTpaTEeTii MOJIOKOIIEPEPOOHUX MiATIPUEMCTB, CIIPSIMOBAHUX HA MiJIBUIIEHHS
eeKTUBHOCTI iX [isybHOCT. MeTonu: abCTpaKTHO-JIOTiYHMI, HAyKOBOi abCTpakKliii, aHasi3, CUHTe3, CUCTEMHUU
aHa’li3, METO/, COLi0JIOrIYHOrO OIIMTYBAaHHS, MOHOrpadiyHUI, EKOHOMIKO-CTaTUCTUYHUIN, EKOHOMIKO-
MaTeMaTu4YHUi. TeopeTuyHi i MpakTU4Hi pe3yIbTaTU: TEOPETUYHI Pe3yIbTATU MOJISITAIOTh y 30arayeHHi HayKu
HOBUMU TEOPETUYHUMU i METOOIOTIYHUMU MiTXOJJaMU 10 BUPIlIEeHHS TPO6JIeMU PaIliOHaIbHOI MisIbHOCTI
MiJITPUEMCTB Ha OCHOBI PO3pOOKU Ta pearizaliii HUMu epeKTUBHOI MapKeTHHIoBoi cTparerii. [IpakTuyHe 3HaYeHHS
OJIEP>KAHUX Pe3YJIbTaTiB BU3HAYAETHCS CYKYIHICTIO PO3PO0JIEHNX PEKOMEHALIN i IPOIO3ULLii MO0 BUPIIeHHs
3arajbHUX i crienn@iyHuX npoobsaeM, epeKTUBHOCTI IPOBEIEHHSI MaPKETUHIOBOI [isi/IbHOCTI MOJIOKOIIEPEPOOHUMU

nifnpuemMcTBamMu yepes po3pooKy epeKTUBHOI MapKeTHMHIOBOI cTpaTerii, 110 6a3yeThCsl Ha B3a€EMOY3IOJKEHOCT



CTPATETiYHOrO Ta ONIEPATUBHOIO MapKETUHTY. HaykoBa HOBM3HA: BIIEPIIE 3aIIPOIIOHOBAHO METOLOJIOTTYHUN MiIXiz
0 pOpMYBaHHSI MapKETHMHIOBOI CTpaTerii MOJIOKOIIepepOOHUX MiIIPUEMCTB, SIKUI 6a3yeThbCsl Ha
B32€MOY3TOJI)KEHOCTI i KOMIIIMEHTAPHOCTI CTPATETiYHOIO Ta ONEPATUBHOI'O MAPKETUHIY; YIOCKOHAJIEHO
TPaKTyBaHHS MIOHATTS "CTpaTerisi MapKeTHHIY", 110 Ha BiAMIHY Bif] iCHYI04OTr0, po3risaiae ii K LiiboBe
CIPSIMYBAHHS [IiSJIbHOCTI HiJIIPUEMCTB Ha MaKCMMAaJIbHe 33/J0BOJIEHHSI TOTPe6 KiHLEBUX CIIOXKMBAYiB Y JOCTYIIHIN
3a L1iHOI0, BUCOKOSIKICHi} Ta €KOJIOTiYHO YMCTill IPOAyKLii; afropuTMm npouecy GopMyBaHHS MapKeTUHIOBOI
cTparerii NiJIIpUeEMCTB, 1[0 BpaxOBYy€e €KOJIOTiYHi YMHHUKY IIPU PO3POOLLi €/1eMEHTIB MAPKETUHTY; OJlepKajn
NOJAJIbIINI PO3BUTOK OOI'PYHTYBaHHS BIIMBY Ha BUOip CTpaTerii MapKeTUHTY Psifly EKOHOMIUHUX TTOKa3HUKIB,
TaKUX SIK BaJIOBUI JOXin, YuCTUI IPUOYTOK, peHTabe IbHICTb, IIiHa HAa CUPOBUHY, PiBEeHb 3aBaHTaKeHHSI BUPOOHUYNX
IIOTYKHOCTEH, BapTiCTh BAJIOBOi Ta TOBAPHOI NPOIYKIIil; BUKOPUCTAHHS TPEHIOBOIO METONYIIPY [IPOTHO3yBaHHI
YMCTOTO MPUOYTKY, 10 BPAaXOBYeE Or0 KOPEJISLIiMHY 3aJI€XXHICTD Bif PiBHS 3aBaHTA)KEHHSI BUPOOHNYUX
IIOTY>KHOCTEM, BaJIOBOI IIPOAYKLIi Ta CEPENHBOrO PiBHS LIiH HA MOJIOKO; IIPOIO3ULLii 040 YIIPABJIiHHS peasi3alielo
MapKeTUHTOBOI cTpaTerii, siki mepenbdavdatoTs AudepeHITinoBaHUN MiIXi A5 MiAITPUEMCTB 3 Pi3HUM piBHEM
Oprasisatii MapKeTHHIOBOI AisbHOCTI. CTYIiHb BIIPOBAI KEHHS: PE3YJIbTATU HAYKOBUX JOCIIiIPKEHD
BHUKOPHCTOBYIOTbCSI OPraHaMy BUKOHABYOi Byiasiy JKUTOMUPCBKOi 06J1aCTi IpY BIIPOBA/I)KEHHI MAPKETUHTOBO{
LisiTIbHOCTI Ha minnpreMcTBax, BUOOPi epeKTUBHOI cTpaTerii MapKeTHHTY, sika 6 MaKCMMaJIbHO BpaxoOByBaJla
MOTpe6M CIIOXKMBAYiB Ta NJISXIB MPAKTUYHOI ii peasnizallii MosoKoNIepepoOHUMY MiATTPUEMCTBAMU 06J1aCTi, ITpU
PO3po0Li NEPCIEKTUBHUX IJIAHIB PO3BUTKY, @ TAKOK BUKOPMCTOBYIOTHCS B HaB4YaIbHOMY npoueci JIBH3
"Jlep>kaBHUI arpOeKOJIOTiYHUI YHIBEPCUTET" IIPY BUKJIQJAHHI OKPEMUX OUCLUILTIH. EQEeKTUBHICTD: pe3yibTaTi
IOCJiIKeHb JO3BOJISIIOTh OOIPYHTYBATH KOHLIENIIiI0 MifBUIlleHHS €(PeKTUBHOCTI QYHKIIOHYBaHHS
MOJIOKOIIEPEPOOHHUX MiATIPUEMCTB Ha OCHOBI PO3p06JI€HOIMapPKETUHIOBOI CTPAaTerii, sika 6a3yeTbCs Ha
B3a€MOY3TOJI)KEHOCTI i KOMIIJIIMEHTAPHOCTI CTPATEriYHOro Ta OepaTUBHOroO MapkeTuHry. Cdepa, ramaysb
BUKOPUCTaHHS: ['0JI0BHi yIIpaBJIiHHS €KOHOMIKM Ta arpoOIIPOMUCJIOBOTO PO3BUTKY, YIIPaBJIiHHS CiJIbCHKOTO
roCrojiapCTBa Ta MPO/IOBOJILCTBA paiifiepsKagMiHiCTpallii, BUIIi HaBYaJbHi 3aKJIagy, MOJIOKOTIepepOoO6Hi

HigIprueMCTBa.

2. Object of the research: the process of forming the marketing strategy of milk processing enterprises. Purpose of
the research: the substantiation of the theoretical and methodological basis and working-out of practical
recommendations as to the formation of the marketing strategy of milk processing enterprises aimed at the
enhancement of their activity efficiency. Methods: abstract-and-logical, monographic, economic-and-statistical,
economic-and-mathematical, those of scientific abstraction, analysis, synthesis, systems analysis and sociological
interview. Theoretical and practical results: the theoretical results consist in enriching science with some new
theoretical and methodological approaches to the solution of the problem of rational activities of enterprises
based on the development and implementation of their effective marketing strategy. The practical importance of
the results obtained is determined by the totality of the recommendations and suggestions developed concerning
the solution of general and specific problems, efficiency of carrying out marketing activities by milk processing
enterprises through the development of the mutually agreed strategic and operational marketing. Scientific
novelty: the paper for the first time suggests the methodological approach to the formation of the marketing
strategy of milk processing enterprises which is based on mutually agreed and complementary strategic and
operational marketing; it improves the interpretation of the term 'marketing strategy' which contrary to the
existing ones considers it as the purposeful orientation of enterprise activity to the maximum final consumer
satisfaction in price-reasonable, high quality and ecologically safe products. The paper also improves the algorithm
of the process of forming the marketing strategy of enterprises which takes into account ecological factors when
developing the elements of marketing. The further development of the substantiation of the influence of a number
of economic indicators such as gross income,net profit, profitability, price of raw materials, level of utilization of
production capacities, gross and commercial output cost on market strategy choice has been received. When
forecasting net profit the trend method which takes into account its correlation dependence on the level of
utilization of production capacities, gross output and average milk price level has been used. Some suggestions as
to the marketing strategy implementation management which envisage a differentiated approach for enterprises



with different level of marketing activity organization have been made. Degree of introduction: the research
results are being used by executive bodies of power of Zhytomyr region when introducing marketing activity at
enterprises, choosing the effective market strategy which would maximally take into account consumption
requirements and the ways of its practical implementation by milk processing enterprises of the region and when
elaborating long-term development plans. They are also being used in the educational process at the State
Agroecological University when teaching some special subjects. Effectiveness: the research results make it possible
to substantiate the concept of raising the efficiency of milk processing enterprise operation on the basis of the
developed marketing strategy which is grounded on the mutually agreed and complementary strategic and
operational marketing. Sphere, field of application: Central Departments of Economics and Agroindustrial
Development, Departments of Agriculture and Foodstuffs of District State Administration, higher educational
establishments, milk processing enterprises.
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